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Maybelline  T  the  eye  experts  -  introduce  dotty',  an  exciting  new 
collection  of  shades  for  eyes  and  cheeks. 

Maybelline  is  the  first  mass  middle  market 
brand  to  offer  a  range  of  uniquely  speckled 
powder  shadows,  blushers  and  pencils. 

To  complete  the  quartet  there  are  four 
co-ordinating  fibreless  mascaras. 

'Dotty'  will  be  supported  by  a  VA  million 
promotional  package  which  includes  a 
national  48  sheet  poster  campaign  and  a 
fabulous  consumer  competition  with  prizes 
worth  over  £25,000. 


Be  spot  on  this 
summer  with 
Maybelline 


If  you  would  like  to  stock  this  promotion  or  the  full  Maybelline  range  please  call 
customer  services  on  Ashford  (0233 )  25076. 
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COMMENT 


The  battle  between  the  three  major  pharmaceutical 
wholesalers  for  market  dominance  is  being  waged  at 
three  levels:  the  philosophical,  through  the  pocket, 
and,  potentially,  through  litigation.  The  questions  are 
where  will  it  be  won,  at  what  cost,  and  to  whom?  As  we 
suggested  in  Comment  two  weeks  ago,  the  choice  for 
pharmacists  is  confused  by  the  clamour  of  conflict.  This 
week  Macarthy  launch  another  initiative  which  draws  an 
immediate  riposte  from  Unichem  (p508),  and  so  the 
problem  for  the  pharmacist  is  compounded.  Or  is  it? 

The  proposal  by  the  Unichem  board  to  give  members 
the  choice  of  whether  or  not  to  switch  from  friendly  society 
status  to  that  of  a  public  limited  company  in  1990,  and 
thereby  get  at  their  own  assets,  is  both,  philosophical  and 
financial.  Do  they  wish  to  relinquish  the  natural,  inspired 
self-interest  that  is  their  creed  and  market  strength  and  be 
beholden  to  City  and  public  shareholders,  instead  of  just  to 
themselves.  And  if  so,  would  not  the  decision  be  better 
taken  now?  If  taken  now,  members  have  the  choice  of 
cashing  in  through  the  Marcarthy  offer,  or  of  letting  the 
original  Unichem  proposal  run  its  course  and  retain  or  sell 
shares  on  the  open  market  three  years  from  now. 


Opting  for  Macarthy  means  an  instant  and  radical 
broadening  of  company  horizons.  Flotation  in  1990  means 
any  change  of  emphasis  could  be  more  gradual  but  not 
necessarily  more  controlled.  In  both  cases  the  cash 
available  is  indeterminate. 

And ,  of  course ,  who  can  say  whether  AAH '  s  concerns 
about  the  rights  and  wrongs  of  the  Unichem  proposals 
might  find  favour  with  various  bodies  and  Government 
departments,  to  produce  legal  challenges  which 
dramatically  narrow  the  choice  to  pharmacists. 

Meanwhile  Unichem  members  must  decide  whether  or 
not  to  fill  in  Macarthy 's  pink  form  calling  for  an 
extraordinary  general  meeting  and  backing  merger. 
Unichem  could  presumably  put  the  friendly  society/plc 
switch  choice  to  its  membership  at  any  time  to  test  whether 
they  have  the  necessary  75  per  cent  support.  Members 
should  be  given  the  option  now  rather  than  in  1990. 

And  Unichem  should  remain  "Friendly"  so  the  change 
in  the  balance  of  wholesaling  power  is  natural  rather  than 
forced.  And,  as  ever,  any  of  the  alternatives  for  wholesaling 
now  before  pharmacists  which  diminish  real  competition 
are  not  in  their  best  interests. 
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NEWS 


JIC  gives 
pharmacists  and 
assistants  5.53pc  rise 


Pharmacists  and  pharmacy 
managers  get  a  5.53  per  cent 
increase  in  their  minimum  salary, 
and  the  minimum  shop  assistant's 
wage  rises  to  £85.90  under  new 
rates  agreed  by  the  Joint  Industrial 
Council  for  Retail  Pharmacy.  The 
new  rates  come  into  effect  in 
England  and  Wales  on  April  11. 

The  changes  to  the  1987 
agreements  are:  — 

■  An  increase  of  £4.50  a  week 
raises  the  minimum  shop 
assistants'  wages  from  £81. 40  to 
£85.90.  This  increase  of  5.53  per 
cent  will  also  apply  to  the  rates  for 
junior  assistants. 

■  Minimum  rates  for  dispensing 
assistants  are  increased  by  5.53 
per  cent. 

■  Special  relief  has  been  lifted  to 
£3,428. 

■  Pharmacist  managers  receive  a 
5.53  per  cent  salary  increase  on 
minimum  salaries  on  a  revised 
turnover  band  uplifted  to  allow  for 
drug  inflation  at  6.1  per  cent  and 
RPI  at  4.1  per  cent. 

■  Pharmacists  also  receive  a  5.53 
per  cent  increase. 

■  Rota  payments  to  pharmacists 
will  be  increased  by  the  same 
percentage  pending  agreement 
between  PSNC  and  the  DHSS. 

■  Annual  holiday  entitlements  are 


New  words 
FPlOs 


New  prescription  forms  are  being 
issued  to  GPs  and  are  expected  to 
be  used  from  April  11. 

The  new  forms  have  different 
wording  on  the  back  to  take 
account  of  the  changes  in  Social 
Security  arrangements  and 
exemptions  announced  by  the 
Health  Minister  last  week.  For 
example,  supplementary  benefit 
will  be  called  income  support  and 
family  income  supplement  will  be 
known  as  family  credit.  There  will 
also  be  a  declaration  for  16  to  19 
year  olds  in  full  time  education  to 
tick  to  indicate  they  come  within 
the  new  exempt  category. 

These  new  forms  are 
expected  to  be  in  use  from  April 
11,  according  to  the  DHSS. 


increased  to  provide  an  extra 
day's  holiday  after  ten  years' 
service. 

The  new  wages  and 
conditions,  which  are  based  on  a 
working  week  of  39  hours,  are 
shown  below. 


Minimum  annual  salary  scales 
for: 

Pharmacist  managers 


Weekly 
turnover 


London  Provincial 


£2,186-2,404 

£8,495 

£8,380 

2,405-2,643 

8,664 

8,550 

2,644-2,910 

8,838 

8,720 

2,911-3,201 

9,015 

8,892 

3,202-3,531 

9,195 

9,071 

3,532-3,872 

9,380 

9,253 

3,873-4,258 

9.565 

9,436 

4,259-4,685 

9,776 

9,625 

4,686-5,154 

9,953 

9,820 

5,155-5,699 

10,152 

10,015 

5,670  and  over 

10,356 

10,214 

Pharmacists 


London  Provincial 


First  year 
Second  year 


£6,293 
£6,513 


£6,181 
£6,402 


Minimum  weekly  rates  of  wages 
for: 

Dispensing  assistants 


Age  London 


20 
2 1 


£93.82 
£96.22 


Proraicial 

£93.27 
£95.65 


Shop  assistants 


Age 

London 

Provincial 

16 

£56.09 

£55.83 

17 

£64.74 

£64.42 

18 

£73.35 

£73.01 

19 

£86.28 

£85.90 

Special  relief:  The  dispensing 
assistants  and  shop  assistants 
agreement  permits  an  employer 
providing  an  essential 
pharmaceutical  service  and  who  is 
suffering  special  economic, 
financial  or  trading  difficulties  to 
apply  for  authority  to  pay  up  to  1 5 
per  cent  lower  rates  if  the 
combined  NHS  and  counter 
turnover  is  less  than  £3,428  per 
week. 


DHSS  issues 
paratyphoid 
alert 

Nearly  40  people  have  contracted 
paratyphoid  fever  following  an 
Indian  Independence  Day 
celebration  at  the  Tower 
Ballroom,  Edgbaston,  on  January 
31. 

About  1,300  people,  from  East 
and  West  Midlands,  London  and 
Preston,  attended  the  function.  A 
lamb  curry,  prepared  the  night 
before,  is  thought  to  be  the  cause. 
The  cases  identified  so  far  have 
surfaced  in  the  Midlands  and 
Lancashire. 

Paratyphoid  infection  is  less 
severe  than  typhoid  fever  and  can 
be  successfully  treated  with 
antibiotics.  Common  symptoms 
are  fever  with  diarrhoea.  A  carrier 
state  can  persist  for  several 
weeks  or  months. 

Anyone  who  attended  the 
function  and  has  the  above 
symptoms  should  be  referred  to 
their  GP,  advises  the  DHSS. 
■  Drug  research  company 
CANTAB  (Cambridge  Applied 
Nutrition,  Toxicology  and 
Biosciences  Ltd)  have  opened  a 
second  pharmacology  unit  in 
Sheffield. 


Lloyds  granted  judicial 
review  of  Sandwell  case 


Lloyds  Chemists  have  been 
granted  a  judicial  review  of 
Sandwell  FPC's  decision  to 
remove  their  pharmacy  in  Cape 
Hill,  Smethwick,  from  the 
pharmaceutical  list. 

Controversy  has  surrounded 
the  pharmacy  since  it  opened  in 
September,  after  Lloyds  put  in 
their  application  to  the  wrong 
FPC,  next  door  in  Birmingham. 

In  the  mass  of  applications 
received  by  Birmingham  in  the 


rush  to  avoid  the  new  contract 
regulations,  the  application  was 
only  forwarded  to  Sandwell  FPC 
very  late,  and  after  another 
pharmacist,  Mr  Vijay  Sudera, 
whose  pharmacy  is  two  doors 
from  Lloyds  new  premises,  had 
been  reassured  that  there  were 
no  applications  pending  in  his  area. 

Sandwell  FPC  later  reversed 
their  initial  decision  to  grant  the 
application.  The  date  for  the 
judicial  review  has  not  been  fixed. 


You  said  you 
didn't  want 
flowers,  Mum 


:   i 

■J 
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Cost-plus  basis  of 
contract  under  attack 


The  Department  of  Health  is 
considering  ignoring  the  results  of 
the  labour  and  overhead  costs 
inquiry,  which  showed 
contractors  are  being  underpaid 
by  lOp  a  script,  according  to  the 
Pharmaceutical  Services 
Negotiating  Committee. 

The  situation  was  discussed  at 
the  PSNC  meeting  last  Tuesday. 
Mr  Alan  Smith,  chief  executive, 
said  any  such  move  would  be  an 
attack  on  the  cost-plus  basis  of  the 
contract.  "Cost-plus  has  been  a 
bedrock  for  our  negotiations.  The 
inquiry  results  have  always  been 
implemented  in  the  past, 
especially  if  they  are  in  the 
Department's  favour,"  he  said. 

"If  the  DHSS  does  not  pay 
costs  which  have  been  incurred 


'Status  quo 

threatens 

profession' 

It  is  a  complete  misunderstanding 
to  suppose  that  Nuffield's 
proposals  on  supervision 
represent  a  relaxation,  claims 
Lord  Maurice  Peston, 

The  opposite  is  the  case,  he 
said  at  a  ceremony  to 
commemorate  London  University 
School  of  Pharmacy's  146th 
anniversary  last  week.  The 
proposals  would  place  a  greater 
burden  of  responsibility  on 
pharmacists,  who  would  have  to 
take  account  of  all  their  actions 
rather  than  rely  on  the  simple  fact 
that  they  were  maintaining  the 
cursory  presence  required  by  law. 

Lord  Peston,  who  is  professor 
of  economics,  Queen  Mary 
College,  London  University,  and 
a  Privy  Council  member  of  the 
Society's  Council,  said  the 
misguided  desire  of  some 
pharmacists  to  preserve  the  status 
quo  was  a  threat  to  the  profession. 
Many  tasks  could  be  delegated  to 
the  less  skilled,  while  pharmacists 
must  aim  for  something  higher. 

He  thought  implementation  of 
the  Nuffield  proposals  was  taking 
a  long  time,  but  "the  end  of  the 
beginning  is  in  sight".  Council's 
views  would  be  made  known 
"almost  any  day"  and  these 
would  provide  the  basis  for 
pharmacists  to  meet  the  demands 
of  an  evolving  NHS. 


they  are,  in  effect,  not  paying  a 
debt.  PSNC  insists  the  cost  plus 
contract  continues,  especially 
after  the  Secretary  of  State  has 
said  that  CPs  remuneration  is  not 
under  attack." 


The  results  of  the  cost  inquiry 
just  before  Christmas  showed  that 
contractors  should  receive  an 
extra  £3,400  a  year  on  average. 
The  normal  practice  is  to  backdate 
findings  to  the  previous  April  1 . 


BMA  backs  COMA  on  VLCDs 


The  British  Medical  Association 
has  endorsed  the  views  of  the 
Government's  Committee  on 
Medical  Aspects  of  Food  which 
says  that  very  low  calories  diets 
(VLCDs)  are  inappropriate  for 
certain  groups  of  people  trying  to 
lose  weight  (see C&D  January  9 
p36). 

People  who  are  only  mildly 
overweight  have  least  to  gain  from 
losing  weight  and  are  most  likely 
to  be  at  risk  from  excessive  loss  of 
lean  tissue,  says  the  BMA. 
VLCDs  are  not  the  method  of 
choice  for  weight  loss  in  this 
group. 

The  BMA  says  GPs  must 
decide  for  themselves  whether  or 
not  to  put  patients  on  these  diets 
and  take  clinical  and  legal 
responsibility  if  they  do.  It  is  also 
concerned  that  the  selling 
methods  used  for  some  VLCDs 
does  not  achieve  the  dispassionate 
approach  needed  or  foster  the 
long   term   eating  changes 


necessary  for  weight  control. 

Last  week  Cambridge  Diet 
told  the  Daily  Express  that  every 
precaution  is  taken  to  make  sure 
people  who  might  be  at  risk  are 
screened  and  undertake  the  diet 
under  medical  supervision. 


Labour  move 
on  slimming 

Labour  MPs  are  to  make  further 
efforts  to  promote  the  wider  use 
of  generic  medicines  and  to  bring 
slimming  aids  within  the  scope  of 
the  Medicines  Act. 

Harriet  Harman,  the  shadow 
Health  Minister,  intends  to  press 
for  legislative  action  on  both 
issues  when  the  Health  and 
Medicines  Bill  —  which  completed 
its  committee  stage  last  week  - 
returns  to  the  Commons. 

Her  initial  onslaught  on  the 
"multi-million  pound  shady  area  of 
the  slimming  business' '  appeared 
to  make  little  impression  on  the 
Government. 

Edwina  Currie,  Under 
Secretary  for  Health,  commented 
that  Ms  Harman  seemed  to  rely 
mainly  on  her  own  opinion  which 
provided  no  basis  for  action.  But 
she  promised  to  look  at  any  new 
evidence. 


Generics  on  the  increase 

In  ten  years  from  1976  to  1986, 
the  proportion  of  prescriptions 
written  generically  by  GPs  in 
England  increased  from  21  per 
cent  to  39  per  cent. 

Over  the  same  period  the  total 
number  of  prescriptions  (items) 
rose  by  10  per  cent  from  293 
million  to  323  million  and  the  net 
ingredient  cost  rose  from  £'343m 
in  1976  to  £l,365m  in  1986,  or  5 
per  cent  per  year  in  real  terms. 

This  information  is  disclosed  in 
the  latest  DHSS  bulletin,  which 


also  shows  a  9  per  cent  increase  in 
the  number  of  pharmacies  over 
the  same  period.  The  number  of 
prescriptions  dispensed  per 
pharmacy,  however,  has  dropped 
back  to  the  1976  level  of  33,000 
from  its  1978  peak  of  35,000. 

The  bulletin  also  reveals  that 
between  1977,  when  the  figures 
were  first  collected,  and  1986,  the 
number  of  prescriptions  for  the 
elderly  rose  by  38  per  cent,  while 
those  for  everyone  else  fell  by  5 
per  cent. 


Opren:  Lilly  speak  out 


Lilly  Industries,  the  UK  subsidiary 
of  Eli  Lilly,  are  writing  to 
pharmacists  and  doctors  to  put 
their  side  of  the  Opren  story. 

In  a  statement  already 
circulated  to  employees,  Lilly 
Industries  managing  director 
Richard  Bailey  explains  that  the 
move  is  necessary  "because 
Opren  has  been  the  subject  of 
misleading  Press  reporting  and 
other  efforts  to  pressure  the 
company  into  types  of  settlement 
other  than  those  which  have  been 
negotiated". 

He  says:  "Lilly  believes  that 
they  have  acted  responsibly  in 
their  handling  of  Opren.  We  have 
resolved  by  settlement  in  the 
claimants'  favour,  in  many  cases  in 
which  medical  facts  do  not  support 
the  claims.   This  has  been 


particularly  true  in  cases  involving 
photo  sensitivity. 

After  reviewing  medical 
records  for  those  claiming  they 
had  suffered  damage  after  taking 
Opren,  Lilly  say  they  found  the 
majority  of  cases  fell  into  two 
primary  categories.  One 
"extremely  large  group" 
involved  side  effects  such  as 
transient  photosensitivity  and 
onchylosis  which  had  been 
observed  during  clinical  trials  and 
which  the  company  had  warned 
about  in  its  prescribing 
information.  Lilly  says  because 
the  side  effects  could  have  been 
prevented  by  taking  simple 
precautions  they  could  not  be  the 
basis  for  legitimate  claims  for 
damages. 

The   second   "very  large 


group",  says  Lilly,  alleged 
persistent  photosensitivity  which 
did  not  subside  on  stopping  the 
drug.  "In  the  vast  majority  of 
cases  no  objective  medical 
evidence  established  Opren  as  the 
cause  of  injury."  The  statement 
adds  that  it  should  be  noted  that  in 
some  cases  patients  were  taking 
other  photosensitising  drugs, 
some  were  experiencing  skin 
conditions  encountered  before 
taking  Opren,  or  had  developed 
skin  conditions  not  known  to  be 
associated  with  drug  treatment. 

In  most  cases  where  claims 
were  not  supported  by  medical 
records  Lilly  is  convinced  they 
would  win  in  court . 

Finally,  Lilly  feel  they  have 
"fully  responded  in  a  moral  and 
ethical  manner". 
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This  sore  throat  lozenge 
is  extremely  successful 


7 


24  THROAT 
LOZENGES 


ANTIBACTERIAL 


® 


Merocets 


Soothing  Lozenges  for  Sore  Throats 


24 THROAT  LOZENGES  IN  STRIPS  OF8 


This  one  sells  almost 
twice  as  well 


24THR0A1 


ANTIBACTERIAL 


Merocets 


Soothing  Lozenges  for  Sore  Throats 


24THROAT  LOZENGES  IN  STRIPS  OF8 


Research  shows  that  pharmacists  who  display 
Merocets  sell  on  average  85%  more  than 
those  who  don't.  Display  pays!  y^mm' 


Confidence  in  pharmacy  c  e 


Trademarks  Merocets,  MerreU,  Dow 


MEROCETS  ARE  SUPPLIED  IN  PRE-PACKED  DISPLAY  OUTERS,  AND  DISPLAY  MATERIAL  IS  AVAILABLE  FROM  MERRELL  DOW. 


Pharmacist  and  GP 
accused  over  script 
negligence 


A  mistake  by  a  pharmacist  or  a 
doctor  over  a  prescription  has  left 
a  man  with  permanent  brain 
damage,  the  High  Court  heard  on 
Monday.  James  Prendergast,  a  58 
year-old  building  worker,  is 
incapable  of  working  and  needs 
constant  care. 

He  allegedly  took  a 
prescription  for  a  common 
antibiotic  to  a  chemist  shop  in 
December  1983.  But  he  came  out 
with  21  tablets  of  Daonil,  a  drug 
used  by  diabetics  to  lower  blood 
sugar  levels .  Three  days  later  Mr 
Prendergast  was  found 
unconscious  by  his  flatmate.  He 
was  rushed  to  hospital  but  was 
found  to  have  permanent  brain 
damage.  He  is  now  suing  the 
doctor  and  the  pharmacist  for 
negligence. 

Counsel  for  Mr  Prendergast, 
Ronald  Walker,  QC,  told  the  court 
he  would  be  arguing  negligence  by 
both  the  pharmacist  and  the 
doctor. '  'This  action  arises  out  of 
a  pharmacist  misreading  a 
doctor's  prescription,"  he  said. 
Mr  Prendergast  should  have  been 
given  the  common  antibiotic 
Amoxil  but  instead  was  given 
Daonil. 

Mr  Prendergast,  an  asthma 
sufferer,  went  to  see  his  GP,  Dr 
Stuart  Miller,  of  Uxbridge  Road, 
Shepherds  Bush,  on  December 
17,  1983.  The  court  was  told  Dr 
Miller  wrote  out  a  prescription  for 
Mr  Prendergast  s  usual 
medication  —  Ventolin  and 
Phyllocontin  —  plus  Amoxil  for  a 
chest  infection  he  had  complained 
of.  Mr  Prendergast  then  took  the 
prescription  to  a  pharmacy  in 
I'xbndge  Road.  But  instead  of 


dispensing  Amoxil,  pharmacist 
Peter  Kozary,  58,  of  Uxbridge 
Road,  Shepherds  Bush,  gave  him 
Daonil. 

Three  days  later,  on 
December  19,  Mr  Prendergast's 
flatmate  found  him  unconscious  in 
his  bed.  He  was  suffering  from 
severe  hypoglycaemia  induced  by 
the  diabetic  drug  which  caused 
delirium  and  brain  damage.  He 
was  in  hospital  for  five  months. 
"He  is  only  able  to  exist  without 
some  form  of  paid  supervision 
because  of  the  considerable 
assistance  he  gets  from  his  sister, 
who  is  a  nun, ' '  said  counsel. 

The  pharmacist,  Mr  Kozary, 
has  denied  negligence,  saying  the 
prescription  was  for  Daonil.  The 
doctor  disputes  the  allegation, 
arguing  he  clearly  wrote  Amoxil 
on  the  prescription. 

The  hearing  continues. 


National  recognition  for 
Hallwood  project 


A  Cheshire  pharmacist 
unwittingly  found  herself  being 
portrayed  as  one  possible  answer 
to  cutting  the  nation's  drugs  bill 
when  she  figured  prominently  in  a 
Times  article  last  week. 

Clare  Dutton  holds  a  full  time 
research  post  at  Hallwood  Health 
Centre,  Runcorn.  By  advising  on 


New  problem  drug  in  sport 


Erythropoietin,  which  stimulates 
red  blood  cell  production,  is  likely 
to  prove  the  next  major  problem 
for  those  testing  sportsmen  for 
drug  misuse,  says  Professor 
Arnold  Beckett ,  a  member  of  the 
Olympic  Committee's  Medical 
Commission. 

He  told  the  Crawley,  Horsham 
and  Reigate  Branch  of  the  PSGB 
last  week  that  erythropoietin  had 
been  shown  to  increase  red  blood 
cell  production  by  100  per  cent  in 
animals,  and  there  was  little  doubt 
that  it  would  have  the  same  effect 
in  man.  And  recombinant  DNA 
erythropoietin  has  almost  exactly 


the  structure  of  the  naturally 
occuring  hormone. 

Blood  doping,  by  which  a  pint 
or  more  of  blood  is  taken  from  an 
athlete,  stored,  and  then 
reinfused  prior  to  a  big  race,  has 
the  same  effect  of  increasing 
oxygen  carrying  capacity,  and  is 
also  very  difficult  to  detect, 
Professor  Beckett  said.  Blood 
sampling  from  athletes  was  not 
approved  at  present,  though 
attitudes  were  beginning  to 
change. 

"I  wish  I  could  say  blood 
doping  wasn't  effective,  but  it  is," 
Professor  Beckett  said. 


Health  centres  encourage  liaison 


The  first  phase  of  a  major  study  on 
the  pharmaceutical  service 
provided  from  health  centres  is 
nearing  completion. 

The  three-year  project  is 
being  earned  out  at  London 
University  School  of  Pharmacy  by 
Dr  Geoff  Harding  who  was 
appointed  in  January  1987  with 
funding  from  the  Department  of 
Health.  A  medical  sociologist,  Dr 
Harding  is  trying  to  obtain  hard 
data  on  what  are  at  present  only 
assumptions  about  health  centre 
pharmacy;  for  example,  the 
impression  that  the  pharmacists 
have  greater  liaison  with  other 


health  professionals  than  they  do 
in  the  community.  Patients'  views 
on  the  standard  of  service  will  also 
be  sought. 

Phase  one  involved  sending 
questionnaires  to  all  health 
centres  in  England  and  to  a  similar 
number  of  community  pharmacies 
matched  according  to  location  and 
number  of  prescriptions 
dispensed.  The  community 
pharmacies  are  acting  merely  as 
controls  and  are  not  being  studied 
in  such  detail.  The  questionnaire 
asked  for  basic  information  on  how 
the  health  centre  was  run,  such  as 
pharmacy  hours  and  number  of 


staff  employed. 

Although  the  results  have  yet 
to  be  analysed,  Dr  Harding's  first 
impressions  are  that  there  does 
seem  to  be  more  consultation 
between  doctors  and  pharmacists 
in  health  centres.  Health  centre 
pharmacists  also  have  more 
places  where  they  can  take 
patients  to  discuss  complex  doses 
or  sensitive  issues,  and  they  use 
these  venues  more  often. 

The  second  phase  of  the  study 
will  be  more  qualitative  and  will 
involve  asking  patients  why  they 
choose  particular  pharmacies  and 
their  perception  of  pharmacy. 


prescribing  habits  and 
encouraging  the  use  of  a  170  item 
drug  formulary  she  manages  to 
keep  the  drug  costs  of  the  five 
GPs  in  the  practice  25  per  cent 
below  the  national  average. 

The  publicity  was  totally  un- 
solicited, she  says,  arid  arose  after 
the  administrator  of  Cheshire 
FPC  wrote  to  The  Times. 

The  project  Clare  is  working 
on  was  originally  started  by  Phil 
Green  in  1982.  When  he  moved  to 
the  DHSS  in  London  it  lapsed: 
Clare  took  it  up  again  last  year 
with  a  grant  from  the  Mersey 
RHA  Research  Committee.  The 
grant  expires  in  May,  but  FPC 
administrator  Clive  Parr  and 
district  pharmaceutical  officer  Ann 
Lewis  brought  the  project  to  the 
attention  of  Junior  Health  Minister 
Edwina  Currie,  and  the  project 
has  now  received  a  further  year's 
funding  from  the  DHSS. 

' '  In  May,  when  the  new  funds 
come  in,  I  am  planning  to  develop 
the  project  to  include  60  doctors, ' ' 
says  Clare.  "I  am  aiming  to 
achieve  a  7  per  cent  cut  in  their 
drug  bill. ' '  To  help  her  in  this  she 
plans  to  use  the  already  proven 
drug  formulary,  backed  up  by 
improved  prescription  statistics 
from  the  Pricing  Authority  which 
will  become  available  in  August. 

The  average  GP  prescribes 
£72,000  worth  of  drugs  a  year.  If 
she  can  achieve  her  aim  with  60 
GPs  she  will  save  over  £300,000  a 
year,  which  amounts,  she  says,  to 
over  a  quarter  of  the  Merseyside 
Region's  hospital  drugs  bill.  "It's 
taking  the  formulary  idea  used  in 
hospitals  out  into  the 
community". 

Health  Minister  Tony  Newton 
told  Chris  Butler,  (Warrington 
South),  who  raised  the  matter  in 
the  Commons,  that  when 
information  is  available  from  the 
wider  study  its  possible 
application  on  a  national  basis  will 
be  assessed. 
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WHOLESALE 
HOSTILITY 

A.A.H.,  larger  than  UniChem,  is  now  in 
desperation  seeking  to  question 
the  UniChem  scheme! 

Macarthy's,  smaller  than  UniChem, 
is  now  in  desperation  proposing 
a  hostile  takeover  of  UniChem 
at  a  ridiculously  low  price! 

OTHER  WHOLESALERS  HAVE  REALISED 
JUST  HOW  GOOD  UNICHEM'S  SCHEME  IS! 

Join  us  Today 

CONTACT 

W.H.  Hart  M.P.S.,  UniChem  Ltd, 
UniChem  House,  Cox  Lane,  Chessington,  Surrey.  Tel.  01-391  2323 

UniChem 

Action  for  Pharmacy 

Share  prices  can  go  up  as  well  as  down.  Maximum  10,000  shares  per  member 


Take  care  on 
scabies 
advice! 

Care  should  be  taken  when 
choosing  a  scabies  treatment  for 
children  and  nursing  mothers 
according  to  the  Drug  & 
Therapeutics  Bulletin,  which 
advises  against  the  use  of  lindane, 
formerly  gamma  benzene 
hexachloride,  because  of  the  risk 
of  neurotoxicity. 

Alternative  scabicides  are 
malathion,  monosulfiram, 
benzylbenzoate  and  crolamiton, 
the  Bulletin  suggests.  Malathion 
lotion  may  be  more  suitable  than 
the  alcoholic  solution  which  may 
cause  stinging.  And  since 
monosulfiram  may  produce  a 
disulfiram-like  reaction,  patients 
should  be  advised  to  avoid  alcohol 
for  two  to  three  days  aftc 
treatment.  Benzyl  benzoate  may 
cause  irritation,  especially  in 
children  and  in  patients  with 
excoriated  or  eczematous  skin. 

The  Bulletin  published  by  the 
Consumers'  Association, 
recommends  that  in  young 
children  the  face  and  scalp  should 
also  be  treated.  They  also  say,  a 
bath  is  unnecessary  prior  to 
application  since  this  may  increase 
systemic  absorption. 


POM  and  P 
proposals 
from  DHSS 

Topical  preparations  containing  up 
to  5  per  cent  ibuprofen  could  soon 
be  available  without  prescription 
for  rheumatic  and  muscular  pain, 
the  Department  of  Health,  is 
proposing. 

The  DHSS  is  also  suggesting  a 
general  exemption  of  all  insulin 
products  from  prescription  control 
to  Pharmacy  sale  status  and 
deregulating  further  topical 
hydrocortisone  products. 

However,  there  are  some  P  to 
POM  moves  proposed. 
Amodiaquine,  danthron  and 
thiabendazole  will  all  become 
POM  because  of  concerns  about 
safety.  Sympathomimetic  eye 
drops  (ie  those  containing 
adrenalin,  naphazoline, 
phenylephrine,  tetrahydrozyline 
and  xylometazoline)  will  also 
become  POM. 

Comments  on  the  proposals 
should  be  made  to  J.  Parnwell, 
Room  1321,  DHSS,  Market 
Towers,  Nine  Elms  Lane,  London 
SW8  5NQby  April  30. 


TOPICAL  PEFLECT  H) 


Smoking  guns 

I  have  this  image  in  my 
mind,  you  see.  Smoke, 
curling  from  the  barrel  of  a 
revolver  held  by  a  laconic 
gunslinger  who  has  just 
killed  some  poor  devil  who 
wasn't  quick  enough... 

And  I  watch  with  real 
sadness  my  two  young 
assistants  having  a  quiet  fag 
in  the  staffroom  over  their 
morning  coffee.  "How  can 
they?"  I  ask  myself.  They 
must  know  the  long  term 
effect,  since  I  seem  to 
spend  hours  every  week 
trying  to  help  some  of  our  smoking 
customers  kick  the  habit  that  is  slowly 
killing  them.  Thick  voices,  phlegmy 
coughs,  brown  fingers,  heart  trouble  and 
cancers.  The  very  sight  ought  to  be 
enough  to  make  them  think,  and  be 
repelled. 

As  you  read  this  my  girls  will  be  putting 
in  a  big  anti-smoking  window.  Carefully 
worked  out  displays  installed  with  much 
thought  for  the  most  telling  effect,  as  part 
of  the  National  No-Smoking  Day  effort. 
But  for  these  young  maids  it  is  as  if  the 
material  is  of  another  world,  nothing  to  do 
with  them,  remote  from  the  reality  of  their 
private  lives. 


Addiction 


I  have  customers  who  talk  to  me.  Some 
have  been  taking  hypnotics  for  years.  Few 
actually  realise  they  are  addicted,  and  in 
general  I  see  no  point  in  telling  them  since 
the  word  "addiction"  has  such  awful 
connotations  in  the  public  mind.  But 
occasionally  one  wants  to  discuss  the 
matter,  having  recognised  the  problem. . . 
"Can't  sleep  without  them"  seems  to  be 
the  commonest  worry. 

Since  the  only  time  I  ever  took  a 
hypnotic  was  pre-operatively,  I'm  not  in 
a  very  good  position  to  pontificate  over 
whether  they  can  sleep  or  not.  But  I  do 
know  you  can't  go  without  sleep  for  much 
more  than  72  hours  after  which  the 
body  will  take  it  whether  you  want  it  to 
or  not. 


I  tell  people  to  trust  their 
body  to  assess  its  needs.  I 
tell  them  about '  'dipping' '  in 
and  out  of  consciousness 
when  they  think  they  cannot 
sleep,  or  to  understand  as 
they  grow  older  they  may 
not  need  as  much  sleep  as 
when  they  were  most 
active;  that  if  they  sleep  in 
the  afternoon  or  after  the 
evening  meal,  they  can 
hardly  expect  another  eight 
hours  sleep  on  top,  but  to 
organise  their  time 
differently. 

I  don't  know  if  it  helps 
them  or  not.  But  if  they 
decide  to  come  off  the  drug  after  ten  years 
use,  they  have  to  do  it  with  the  support  of 
their  GP  and  to  realise  the  withdrawal 
symptoms  are  real,  and  uncomfortable.  It 
ain't  easy,  so  don't  expect  it  to  be.  If  they 
are  aged,  I  see  no  point,  and  try  to 
dissuade  them.  But  it  seems  clear  enough 
to  me.  GPs  should  not  order  more  than  a 
week's  supply  and  then  only  for  a  few 
nights  sedated  rest  if  there  is  real 
justification. 

As  for  getting  people  over  a  bad  time? 
If  the  problems  causing  the  anxiety  are 
real,  then  drugging  the  patient  will  do 
nothing  to  resolve  them.  So  a  day  or  two 
under  sedation  may  relieve  the  stress 
response  and  help  the  patient  cope  better. 


Relocation 

We  should  all  take  notice  of  a  most  telling 
sentence  in  the  NPA  Board  report  which 
expressed  concern  over  the  contract. 
Among  other  things  it  talked  about 
problems  now  surfacing  over  "minor" 
relocations  of  pharmacies.  Apparently 
some  PPSCs  are  allowing  site  changes 
which  upset  the  viability  of  other 
pharmacies.  I  can  only  see  this  happening 
through  the  ignorance  of  lay  members. 

The  NPA  Board  gives  a  definition 
which  should  be  etched  in  everyone's 
memory:  "The  true  test  of  whether  a 
relocation  was  minor  or  not  was  whether 
patients  continued  to  take  their  scripts  to 
the  same  pharmacy." 
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Society  to  act  on  services 
to  residential  homes 


The  Society  is  to  initiate  action  on 
the  provision  of  services  to 
residential  homes  and  on  patient 
medication  records,  following 
discussion  on  the  White  Paper, 
"Promoting  better  health"  at  a 
meeting  with  representatives 
from  the  Department  of  Health. 

The  Society's  Practice 
Committee  felt  it  was  important 
that  certain  aspects  of  the  White 
Paper  should  be  pursued  without 
delay. 

On  the  subject  of  residential 
homes,  the  Committee  agreed  it 
was  important  that  the  advisory 
service  should  be  considered 
separate  from  supply  on 
prescription,  although  it  was 
desirable  that  both  should  be 
provided  by  the  same  pharmacist. 

Some  discussion  took  place  on 
the  need  for  services  to  residential 
homes  to  be  assessed  by  family 
practitioner  committees.  As  a 
result,  the  Committee 
recommended,  and  Council 
agreed,  that  the  provision  of 
services  to  residential  homes 
should  be  discussed  with  the 
Society  of  Administrators  of 
Family  Practitioner  Committees. 

On  patient  medication 
records,  the  Practice  Committee 
agreed  that  pharmacy-held  patient 
medication  records  were  of 
considerable  value  to  any  patients 
at  risk,  and  not  just  the  elderly  and 
confused  patient,  as  referred  to  in 
the  White  Paper. 

Council  already  advocates  that 
the  profession  should  maintain 
patient  medication  records  for 
certain  patients,  and  it  was 
thought  that  some  guidance 
should  be  given  as  to  how  such 
records  should  be  maintained  on 
computer.  The  Committee 
therefore  resolved  to  ask  the 
computer  subcommittee  to 
consider  what  advice  should  be 
given. 

£20,000  practice  research  grant:  The 

Society  is  to  offer  a  community 
practice  research  award  worth  up 
to  £20 , 000  over  two  years ,  funded 
by  the  Leverhulme  Trade 
Charities  trust. 

The  secretary  and  registrar 
reported  that  the  grant  was 
offered  for  financing  a  research 
fellowship.  The  first  instalment  of 
£10,000  would  be  made  when  the 
first  research  fellow  had  been 
appointed  and  work  started. 

A  brief  progress  report  and 
statement  of  expenditure  would 
be  needed  at  the  end  of  the  first 
year  before  approving  the  next 


instalment.  A  final  report  of  what 
had  been  done,  what  conclusions 
had  been  reached  and  the 
significance  of  the  work  for  the 
future,  would  be  expected  after 
two  years. 

Council  agreed  that  the  award 
should  be  advertised  this  month, 
with  a  closing  date  for  applications 
of  July  1.  The  membership  of  an 
award  panel  would  be  decided  at 
the  April  Council  meeting. 

NHS  crisis:  Dr  Maddock  expressed 
concern  that  no  place  had  been 
allowed  in  Council  agenda  for  the 
publicity  about  the  state  of  the 
National  Health  Service.  It  was 
clear  that  the  Prime  Minister  had 
asked  for  a  review  of  the  NHS, 
with  the  results  possibly  expected 
around  July.  That  meant  that  the 
White  Paper  was  a  "dead  duck" , 
since  it  was  not  adequate  to  meet 
the  Prime  Minister's 
requirements. 

The  Times  of  February  23  had 
a  front  page  article  headed  "GPs 
could  opt  out  of  NHS  shake  up 
plan" ,  which  could  be  an  inspired 
leak  by  the  Government  to  test 
public  opinion.  It  said  that  medical 
practitioners  could  operate  in 
free-standing  "health 
maintenance  organisations" 
(HMOs),  replacing  district  health 
authorities.  The  implications  were 
that  medical  practitioners  would 
practice  private  medicine  in  USA- 
style  private  companies  outside 
the  NHS.  Pharmacy  had  to  be 
prepared  for  such  moves.  Dr 
Maddock  asked  whether  the  office 
could  find  out  how  such 
organisations  operated.  For 
example,  would  their  introduction 
mean  that  dispensing  doctors 
would  no  longer  be  covered  by  the 
NHS  one-mile  limit?  Again,  would 
HMOs  be  allowed  to  put 
dispensing  out  to  tender? 

Those  were  very  real 
questions  precipitated  by  the 
Times  article  said  Dr  Maddock. 
Council  had  to  start  now  to 
consider  its  potential  response. 
To  be  rushed  into  wild  reactions 
would  be  a  disaster,  and  he  asked 
for  a  paper  to  be  prepared 
outlining  the  various  scenarios  and 
possible  responses. 

Mr  Coleman  said  that  it  was 
true  that  if  the  HMO  system  were 
adopted  there  would  be  a  risk  that 
dispensing  could  be  arranged  in  a 
different  way  without  pharmacies 
being  involved.  Obviously  what 
Dr  Maddock  was  referring  to  was 
a  kite  flying  exercise ,  it  was  being 
reported  widely  that  organisations 


such  as  British  United  Provident 
Association  were  contacting 
doctors  and  hospitals  to  see  how 
they  could  fit  into  a  private  health 
insurance  system. 

Mr  Coleman  felt  that  it  was 
necessary  to  look  into  the  blackest 
scenario  and  see  how  any  adverse 
change  that  might  overtake 
pharmacists  could  be  mitigated. 

Mr  Darling  suggested  a  calmer 
approach.  There  was  no  doubt 
that,  on  the  instructions  of  the 
Prime  Minister,  an  alternative  to 
the  NHS  was  being  considered. 
As  he  understood  it,  at  the  end  of 
that  exercise  a  consultation 
document  would  be  released.  It 
had  also  been  stated  that  there 
would  be  no  change  in  the  present 
format  within  the  present 
Parliament.  Nevertheless, 
pharmacy  should  be  in  an  informed 
position,  he  said. 

The  secretary  and  registrar 
said  that  information  had  already 
been  collected  on  healthcare 
funding  in  Canada,  and  information 
had  been  received  from  Australia 
and  New  Zealand  on  the  changes 
that  their  governments  had  made 
in  health  funding.  Updated 
information  on  HMOs  would  also 
be  sought  from  a  pharmacist  in  the 
USA. 

Strike  advice:  In  recent  weeks  the 
Society  has  had  several  requests 
for  advice  on  the  position  of 
pharmacists,  should  industrial 
action  be  taken  in  the  managed 
service.  The  Society  has  no  official 
policy  on  the  matter  but  Council 
would  expect  pharmacists  to 
ensure  that  patients  were  not 
placed  at  risk  at  any  time  because 
of  the  withdrawal  of  services  for 
which  pharmacists  were 
responsible. 

Mr  Myers  hoped  that  no 
pharmacist  would  go  on  strike. 

Regional  pharmacist  post:  Council 
heard  that  the  president  was 
seeking  an  urgent  meeting  with 
the  chairman  of  the  South  East 
Thames  Regional  Health 
Authority  to  discuss  the  future  of 
the  regional  pharmaceutical  officer 
post. 

The  president  had  previously 
requested  a  meeting  to  discuss 
both  the  authority's  plans  for  a 
replacement  appointment  on  the 
retirement  of  the  current  RPhO 
and  the  future  position  of  the 
RPhO  in  the  region's 
management  structure.  That 
request  had  been  deferred 
pending  discussions  within  the 


region  on  future  arrangements  for  ! 
the  pharmaceutical  service.  The  j 
president's  second  request  had 
been  made  after  receipt  of  a 
report  which  had  led  him  to 
believe  that  the  outcome  of  the 
meeting  within  the  region  had  not 
been  satisfactory. 

EEC  members:  The  secretary  and  \ 
registrar  said  he  now  had  official 
notification  of  the  amendment  to 
the  Society's  byelaws  to  allow 
registration  of  pharmacists  from 
other  European  Community 
member  states.  However,  the 
arrangements  could  not  be  put  i 
into  effect  without  confirmation 
from  the  Community  of  the 
designation  of  the  "competent 
authorities"  in  each  member 
state. 

Under  the  Directive,  each 
member  government  should 
inform  the  EC  Commission  and 
other  member  governments 
when  they  have  the  appropriate 
legislation  in  place,  giving  the 
name  or  names  of  the  competent 
authority  or  authorities  for  their 
country. 

His  impression  was  that 
member  countries  had  not  been 
diligent  in  providing  such 
notification,  and  it  might  be  that 
the  Commission  was  awaiting  i 
replies  from  all  member  countries  i 
before  notifying  the  details. 

He  added  that  he  had  asked 
Department  of  Health  officials  to 
write  to  the  Commission  to  ask  for 
the  information  to  be  provided  1 
immediately. 

He  had  been  told  by  the  |i| 
Pharmaceutical  Society  of  Ireland  , 
that     the     legislation  and 
requirements  were  in  place  there . 

Veterinary  'slight':  The  Society  is  to  i 
tell  the  veterinary  profession  of  its 
concern  at  a  slight  on  pharmacists 
in  the  veterinary  profession's 
submission  to  the  animal  medicine 
licensing  review. 

The  review  of  the  animal 
medicines  licensing  procedure 
was     considered     by  the 
Agricultural  and  Veterinary  : 
Pharmacists  Group  committee 
which  examined  the  submission 
from  the  British  Veterinary 
Association  and  the  Royal  College 
of     Veterinary  Surgeons. 
Particular  exception  was  taken  to  1 
the  statement:   "Veterinary  • 
surgeons  dispense  and  supply 
animal  medicines  on  the  basis  of  i 
technical  merit  and  not  primarily 
for    profit    (cf  agricultural 
merchants  and  pharmacists) . ' ' 
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The  full  1987-88  Council  of  the  Pharmaceutical  Society  of  Great  Britian ,  pictured  during  a  break  in  their  meeting  last  week.  Back  row  (left  to  right). 
Lord  Peston  of  Mile  End  (Privy  Council  nominee).  Professor  Stephen  Smith  (Privy  Council  nominee),  David  Coleman,  DrD.  Hopkin  Maddock, 
William  Darling,  Nicholas  Wood,  Professor  Brian  Hemsworth,  Graliam  Walker,  David  Allen  and  John  Ferguson  (secretary  and  registrar);  middle 
row,  Henry  Howarth,  John  Myers,  David  Sharpe,  Dr  Geoff  Booth,  Mrs  Chnstinc  Puxon  (Privy  Council  nominee),  Alan  Nathan,  Ashwin  Tanna, 
and  Mrs  Jane  Nicholson;  front  row,  Miss  Ann  Lewis ,  Mrs  Linda  Stone ,  Colin  Hitchings  (treasurer),  Bernard  Silvernian  (president),  Mrs  Marion 
Rowlings  (vice-president),  John  Balmford,  and  Professor  Arnold  Beckett 


The  Committee  considered 
that  the  statement  was  a  slight  on 
pharmacists,  who  were  subject  to 
professional  discipline  and, 
furthermore,  to  the  rigours  on  an 
inspectorate  —  a  benefit  not 
shared  by  the  veterinary 
profession. 

Airlink  for  asthma:  The  Society  is  not 
going  to  object  to  Allen  & 
Hanbury's  Airlink  information 
service  for  asthma  patients, 
following  assurances  from  the 
company  about  concerns 
expressed  by  the  Society. 

The  company  has  now  agreed 
that  supplies  of  the  Airlink  pack 
will  be  offered  to  pharmacists  so 
that  they  can  give  them  to 
patients.  Pharmacists  who 
objected  to  the  inclusion  of  a  card 
offering  direct  supply  of  a  peak 
flow  meter  would  be  free  to  take 
out  the  card  if  they  wished  to 
make  a  supply  themselves. 

The  company  has  also  agreed 
to  amend  the  Airlink  request  form 
to  make  it  clear  that  patients  are 
not  obliged  to  give  the  name  and 
address  of  their  doctor.  The 
company  has  said  that,  where 
doctors'  names  and  addresses  are 
given,  no  confidence  will  be 
broken. 

Skoal  Bandits:  The  Ethics 
Committee  noted  with  satisfaction 


the  Department  of  Health 
announcement  that  steps  would 
be  taken  to  prohibit  the  availability 
of  Skoal  Bandits  and  similar  oral 
tobacco  products  by  regulations 
under  the  Consumer  Protection 
Act  1987. 

Minoxidil  ban:  The  Department  of 
Trade  and  Industry  was  proposing 
to  prohibit  the  incorporation  of 
minoxidil  in  cosmetic  products. 

The  minoxidil  ban  is  included  in 
proposed  amendments  to  the 
Cosmetic  Products  (Safety) 
Regulations.  The  Legislation 
Committee  noted  that  although 
manufacturers  and  importers 
would  not  be  permitted  to  market 
products  which  did  not  satisfy  the 
requirements  after  December  31 , 
1988,  retailers  would  be  allowed  a 
further  two  years  to  dispose  of 
existing  stocks. 

Product  substitution:  Council  has 
decided  not  to  give  further  specific 
guidance  on  the  substitution  of 
medicines  on  prescription. 

The  Ethics  Committee's 
attention  was  drawn  to  the  owner 
of  a  pharmacy  who  had  been 
alleged  to  be  in  breach  of  his  terms 
of  service  because  a  pharmacist 
had  dispensed  Voltarene  on  a 
prescription  for  Voltarol.  The 
pharmacist  had  explained  that  he 
had  acted  with  good  intentions 


because  the  prescription  had  been 
presented  on  a  Sunday  and  no 
Voltarol  had  been  available. 

Mr  Tanna  had  suggested  that 
in  such  a  situation  pharmacists 
should  have  been  advised  to  tell 
patients  about  the  substitution,  to 
give  reasons  for  it  and  to  ensure 
that  patients  had  been  reassured 
about  the  course  of  action. 

The  Committee  considered 
whether  paragraph  1.4  (ii)  of  the 
guidance  notes  to  the  Code  of 
Ethics  required  amendment  to 
reinforce  that  message.  It  was 
stressed  that  the  object  of  the 
code  was  always  to  give  the 
pharmacist  maximum  discretion 
to  decide  where  possible  the 
appropriate  course  of  action. 

The  Committee  agreed  that  on 
occasions  pharmacists  would 
explain  to  patients  if  substitution 
had  taken  place,  giving  reasons 
and  reassurance.  However,  it  was 
acknowledged  that  there  could  be 
circumstances  in  which  that  might 
not  be  an  appropriate  course  of 
action.  In  the  light  of  this  situation, 
the  Committee  recommended, 
and  Council  agreed,  that  no  action 
be  taken. 

Anticoagulant  cards:  The  Society  is  to 
reprint  the  anticoagulant  warning 
card,  with  financial  assistance 
from  Boehnnger  Ingelheim  and 
Duncan  Flockhart  &  Co. 


Anaesthetic  division:  The  Society  is  to 
inform  a  pharmaceutical  company 
of  its  reservations  about  the 
company's  proposal  to  give 
anaesthetists  subdivided  boxes  in 
which  to  keep  anaesthetic  drugs. 
The  scheme  includes  the  supply  of 
labels  to  identify  the  partitioned 
sections  of  the  box.  The  Society's 
view  is  that  the  use  of  such  labels 
is  not  good  practice  and  should  not 
be  encouraged  by  giving  labels 
with  the  box. 

Computer  learning:  The  Society  is  to 
fund  the  computer  assisted 
learning  project  at  Manchester 
University  Department  of 
Pharmacy  for  a  further  three 
months  to  allow  continued 
employment  of  the  computer 
programmer  while  long-term 
plans  are  being  considered  for 
CAL  developments  at  schools  of 
pharmacy. 


Surplus  stock:  The  Council's 
objection  to  schemes  for 
recirculating  surplus  stock 
between  pharmacies  (C&D 
February  13,  p284)  does  not 
extend  to  hospital  pharmacies, 
where  acceptable  professional 
assurances  from  donor 
departments  can  be  built  into 
schemes  arranged  within,  for 
example,  an  NHS  region. 
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New  lens 
indications 

Barnes  Hind  have  received 
approval  for  expanded  indications 
for  their  Wetting  and  Soaking, 
One  Solution,  Soquette,  Cleaning 
and  Soaking,  Titan  and  Wetting 
which  now  may  be  used  with  all 
silicone-acrylate  rigid  gas 
permeable  lenses. 

Barnes  Hind  gas  permeable 
solutions  may  now  be  used  with  all 
major  brands  of  rigid  gas 
permeable  lenses,  says  the 
company.  Barnes  Hind  Ltd.  Tel: 
0932352747. 


Quids  in 

Jenks  Brokerage  are  running  a 
consumer  offer  on  Hermesetas 
sweeteners. 

The  promotion  offers  £50  in 
travellers  cheques  in  return  for 
eight  "holiday  share"  tokens. 
These  are  available  on  pack,  with 
values  ranging  from  four  tokens 
on  the  Hermesetas  Gold  600  pack 
to  just  one  on  the  300  pack  of 
standard  Hermesetas.  Jenks 
Brokerage.  Tel:  0494  33456. 


Clinifeed 


Extra 


Clinifeed  Extra  is  a  higher  protein 
and  energy  feed  than  Clinifeed 
Favour.  Available  in  375ml  cans 
(20  £24  trade),  it  is  UHT 
processed,  aseptically  filled, 
nutritionally  balanced  whole 
protein  (casein  and  soya)  based 
complete  feed. 

As  well  as  the  nasogastric 
route,  Clinifeed  Extra  can  be 
delivered  by  gastrostomy  or 
jejunostomy  or  orally.  It  is  a  high 
calorie  (500kcal  per  can),  high 
protein  (24. 8g  per  can)  lactose- 
free  complete  feed  for  patients 
with  severe  illness  or  injury  who 
require  extra  calories  or  nitrogen, 
providing  nutritional  support 
either  as  total  intake  or 
supplement  to  other  forms  of 
management.  Each  can  also 
provides  56. 3g  carbohydrate  and 


TERPONTS 


The  frog  for  your  throat 


Barker  &  Dobson  are  updating 
Hacks  pack  designs  with  the  frogs 
last  used  three  years  ago  in  an 
advertising  campaign. 

The  frog,  along  with  the  slogan 
"Kiss  your  frogs  goodbye" 
features  on  the  display  outers, 


stick  wrappers  and  newly 
introduced  wax  wraps.  Range  and 
brand  images  are  strengthened  by 
a  new  blue  logo  and  the 
predominant  use  of  silver  foil  on  all 
four  varieties.  Barker  Dobson  Ltd. 
Tel:  061-705 2772. 


Contact  400's  new  look 


Contact  400  has  new  display 
packaging.  Carrying  three  sizes  of 
cartons  containing  six,  12  or  24 
capsules,  the  fabricated  unit 
carries  a  brand  header  which  is 
interchangeable.  Giant  dummy 


cartons  of  the  new  pack  and 
supporting  promotional 
showcards  for  window  display  and 
in-store  promotion  are  also 
available.  Menley  &  James 
Laboratories.  Tel:  0707 325111. 


PRESCRIPTION  SPECIALTIES 


194g  fat,  with  minerals,  trace 
elements  and  vitamins.  Makers 
Roussel  envisage  its  use  in 
intensive  care  —  coma,  stress  and 
serious  sepsis  —  in  burns, 
cachexia  associated  with 
oncology,  in  protein  depletion  and 
catabolism  associated  with 
general  surgery. 

Clinifeed  Extra  should  not  be 
prescribed  for  children  under  one, 
and  is  unsuitable  as  a  sole  source 
of  nutrition  for  children  under  five. 

Clinifeed  Extra  is  ready  to  use 
without  dilution,  though  water 
may  be  added  if  there  is  a  clinical 
reason  to  start  with  half  strength. 
If  feeding  orally,  its  neutral  flavour 
can  be  enhanced  with  either  sweet 
or  savoury  additives. 

Cans  should  be  opened 
immediately  prior  to  use;  any- 
unused  portion  can  be  covered 
and  refrigerated,  but  discarded 
after  24  hours.  The  product  does 
not  yet  have  ACBS  status. 
Roussel  Laboratories  Ltd.  Tel: 
0895  834343. 


Spincaps  UP 

Fisons  say  they  have  reached 
agreement  with  the  DHSS  on 
reimbursement  for  Intal  Plain  and 
Intal  Compound  Spincaps.  The 
new  112-capsule  (two  by  56) 
packs  are  now  designated 
"original  packs",  so  a  "1  O.P." 
endorsement  will  ensure  the 
correct  payment  where  100 
Spincaps  are  prescribed.  Fisons 
pic,  Pliannaceutical  Division.  Tel: 
0509  611001. 


BRIEFS 


Bard  have  released  a  new  range  of 
plastic  nelaton  intermittent 
catheters.  The  range  is  included  in 
the  Drug  Tariff.  The  range  is: 
latex,  14Ch,  single  £1.32,  five 
pack  £5.94;  plastic,  paediatric 
8-10  Ch,  female  ch  12-18Ch,  and 
male  12-18  Ch,  single  £1 .05,  five 
packs  £4.75.  Bard  Ltd.  Tel:  091 
534  6309. 


Added 
sparkle  for 
Ribena 

Beecham  Bovril  Brands  are 
introducing  new  designs  for  their 
sparkling  Ribena  canned  range. 

The  new  packaging  carries  a 
white  logo,  brighter  colours  and  a 
metallic  finish.  Beecham  say  there 
are  more  bubbles  in  the  design  and 
the  diet  can  features  the  reduced 
calorie  statement. 

The  redesign  is  targetted  at 
the  teenage  market  and  will  be 
supported  by  a  national 
advertising  campaign  starting  in 
May.  The  campaign  will  run  for 
seven  months  and  will  be  featured 
in  95  per  cent  of  all  cinemas. 
Beecham  Bovril  Brands.  Tel:  01 
5605151. 

Jungle  Formula  have  appointed 
Chefaro  Proprietaries  as  their  sole 
distributor  to  UK  pharmacies. 
Chefaro  Proprietaries  Ltd.  Tel: 
0223312956. 

The  telephone  number  for  Ri-Med 
Medical  Appliances  distributors  of 
the  Dosett  medicine  dispenser  is 
0602  26647. 


Hillcross  Pharmaceuticals  have  added 
ferrous  gluconate  300mg  tablets 
(1,000  £5.71),  frusemide  20mg 
tablets  (250  £3.90),  and  glyceryl 
trinitrate  500  microgram  (100 
£0.44)  and  600  microgram  tablets 
(100  £0.58,  all  prices  trade)  to 
their  range  available  through  any 
AAH  wholesaler.  Hillcross 
Pharmaceuticals  Ltd.  Tel:  0282 
25932. 

Vibramycin  50mg  capsules  packaging  is 
changing  to  opaque  blisters  in  an 
outer  carton  carrying  an  EAN 
code,  say  Pfizer  Ltd.  Tel:  0304 
616161. 

Nozinan  injection  (methotrime- 
prazine  hydrochloride  2.5  per 
cent)  is  now  licensed  for 
administration  by  continuous 
subcutaneous  infusion.  This  route 
is  particularly  useful  in  the 
terminally  ill,  say  May  &  Baker 
Ltd.  Tel:  01 5923060'. 
Elantan  LA50  is  a  P  medicine,  not 
POM  as  suggested  on  February 
20(p313). 
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Taking  good  care  of  ourselves  is  a  lifetime  commitment.  From  childhood  right 
through  to  old  age.  Now,  Healthilife  can  help  you  take  good  care  of  your 
customers  With  two  new  product  ranges,  each  specially  formulated  to 
cater  for  a  particular  age  group. 

The  Healthikids  range  includes  four  natural  products  - 
chewable  Natural  Calcium  tablets,  Vitamin  C 
tablets,  Vitamin  ADC  tablets,  all  naturally  fruit 
flavoured  in  60  tablet  packs,  and  a  malted  milk 
Bedtime  Drink  with  added  vitamins 
All  developed  from  pure,  natural  ingredients  to  supplement  the  nutritional  needs  of 
GOLDEN    children  from  5-12. 

At  the  other  end  of  the  age  scale, 


Natural  Balance 


there's  Golden  Vitality  A  four 
product  range  of  Natural  Oyster 
Shell  Calcium  capsules,  Multi 
vitamin  and  Mineral  Complex 


health  magazines  most  widely  read  by  mums  who  care  about  the  well  being  of 
their  families  And  we'll  be  reaching  potential  Golden  Vitality  customers  in 
the  magazines  most  popular  with  the  over  50's 

MORE  GOOD  RE  \SONS  TO  Bl  \ 
HE  \LTHILIFE 
To  launch  the  new  product  ranges,  we'll  be  giving 
customers  real  incentives  to  buy 

Every  Golden  Vitality  Nutritional  Drink  pack 
will  carry  a  moneyoff  coupon  against  the  next 
purchase  of  a  Golden  Vitality  Supplement  product.  What  better  way  to  make 
customers  want  to  come  back  for  more? 

Healthikids  competition,  with  10  Aii\ bikes  to 
won  What's  more,  for  every  purchase  made,  a  donation 


capsules,  Healthilax  and  a  vitamin-enriched  Malted 
Milk  Drink  Developed  to  help  maintain  a  full  and  active  ^iw 
life  in  the  middle  age.  "s- 

MARKET  RESEARCH  AND  ADVERTISING 
With  extensive  market  research  Healthilife  have  identified  a  niche  in  both  ends  of 
the  market  where  potential  qrowth  is  anticipated.  .  !~\ 

We  back  this  up  with  two  specifically  targetted  flSQitllllifS 


ea\thiki#> 


advertising  campaigns  Full  colour,  full  page  ads  for 
Healthikids  will  appear  in  the  women's  and  specialist 


Healthilife  Ltd  •  Charlestown  House 
Charlestown  •  Baildon  •  Shipley  ■  BD17  7JS 
Tel:  0274  595021 


will  be  made  to  the  So  customers  will  be 

Stuns  AO  TRUST 

able  to  help  others  whilst  helping  themselves  to  stay  fit 
and  active. 

YOU'LL  HAVE  OUR  FULL  BACK-UP 

We've  produced  a  range  of  eye-catching  display  material. 

All  this  plus  the  back-up  of  fast,  48  hour  delivery,  and  all  the 
help  and  advice  you  need,  means  plenty  of  sales  activity  and 
healthy  profit  margins  for  you  this  winter. 


?lNot  simply  because  it 
comes  complete  with  its 
own  shaker,  either. 

But  because  Enervit 
Protein  is  fast  becoming  the 
biggest  slimming  product  in  the  World. 

Since  its  launch  in  Italy  in  1982,  sales  have 
taken   off  throughout   Europe,  Scandinavia, 
Japan  and  the  United  States. 

The  reason  for  this  incredible  success  is 
that  Enervit  Protein,  unlike  a  lot  of  "faddy" 
diets,  offers  a  sensible  way  to  slim,  as  it's  used 
only  once  a  day  and  allows  people  to  still 
enjoy  normal  food. 

What  it  does  is  help  convert  fat  into 
energy  through  a  blend  of  three  natural  in- 
gredients: 

*  LACTOSE-FREE,    ULTRA-FILTERED    MILK  PROTEINS 

*  FRUCTOSE  *  GUAR  GUM. 

A  formula  developed  in  conjunction  with 
space  technologists  for  astronauts.  A  more 
detailed  appraisal  of  Enervit  Protein's  mode  of 


The  new  and  se 


It's  going  to  shake 


action  is  available  to  you  in  the  Pharmacist's 
guide  and  Counter  Assistant's  guide,  provided 
by  your  D.A.P.  agent. 

Just  two  elements  of  a  promotional 
package  that  also  embraces: 

*  £1/2  MILLION  ADVERTISING  BUDGET 

*  FULL   COLOUR   ADVERTISEMENTS    IN  WOMEN'S 


Now  your  customers  don't  h* 


ble  way  to  diet. 


MAGAZINES,    SUNDAY    SUPPLEMENTS    AND  OTHER 
PUBLICATIONS. 

*  PR.    BACK-UP,    INCLUDING    TESTIMONIALS  AND 

ADVERTORIAL  FEATURES. 

*  DISTINCTIVE  AND  HIGHLY-VISIBLE  IN-STORE  DISPLAY 

MATERIAL  AND  PACKAGING. 

Enervit  Protein  is  available  as  a  starter 
pack,  containing  the  shaker  and  three  sachets, 
one  of  each  flavour:  creamy  chocolate,  smooth 
vanilla  and  crisp  apple.  It  will  retail  for  a  recom- 
mended price  of  £4.95. 

The  regular  pack  will  contain  seven  sach- 
ets of  one  flavour,  for  a  recommended  price 
of  £8.95. 

Unlike  the  majority  of  meal  replacement 
diets,  Enervit  Protein  can  be  purchased  directly 
from  you,  enabling  you  to  claim  a  rightful 
share  of  a  £30  million  market. 

Your  D.A.P.  agent  should  be  calling  on  you 
soon  to  explain  how. 

For  one  of  the  few  legitimate  opportuni- 
ties to  gain  while  your  customers  lose,  place 


ip  the  diet  market. 


an  order  for  Enervit  Protein  meal  replacement 
diet  as  soon  as  possible. 

EHERVIT  V 

THE    ONCE-A-DAY'  MEAL  REPLACEMENT  DIET 

DAVID  ANTHONY  PHARMACEUTICALS, 
SPEKE  HALL  INDUSTRIAL  ESTATE,  LIVERPOOL  L24  1 YA. 

Enervit  Protein  should  be  used  as  pare  of  a  calorie  controlled  diet. 


PROTEIN 


e  to  lose  out  to  lose  weight. 


COUNTERPOINTS 


Colour  from  Combe 
is  Just  For  Men 


Going  dotty 

Rimmel  are  promoting  Maybelline 
cosmetics  with  a  new  collection  of 
"speckled"  shades. 

The  "Dotty"  collection  offers 
powder  shadows,  blushers  and 
eye  pencils  which  feature  base 
colours  speckled  over  with  two  or 
three  toning  shades.  Four 
fibreless  mascaras  complete  the 
set. 

The  promotion  will  be 
suppored  by  a  £250,000 
promotional  package  which 
includes  a  national  poster 
campaign  and  a  consumer 
competition.  Rimmel 
International.  Tel:  023325076. 


Spring  sprays 

Shulton  are  'running  a  Spring 
promotion  on  Mandate. 

Throughout  March  and  April, 
Mandate  anti-perspirant  spray  and 
deodorant  spray  will  be  offered  at 
£2.95,  £1  off  the  normal  price. 
Shulton  (GB)  Ltd.  Tel:  0734 
793000. 


New  face 

Elizabeth  Arden  are  adding  three 
new  products  to  the  Visible 
Difference  skincare  line,  and 
repackaging  the  whole  range. 

Visible  Difference  Refining 
Moisture  Lotion  (40ml  £14.50)  is 
a  partner  to  Visible  Difference 
Creme,  to  be  worn  alone  or  over 
the  Moisture  Creme  Complex. 
The  new  lotion  has  a  similar 
formula  to  the  cream,  plus  the 
added  protection  of  sunscreen 
(SPF4). 

Visible  Difference  Deep 
Cleansing  Lotion  (200ml  £12)  is  a 
make-up  remover  to  be  rinsed 
away  with  water.  It  is  packaged  in 
a  pump  dispenser  bottle. 

Visible  Difference  Refining 
Toner  (200ml  £12)  is  a  peach- 
coloured  liquid  formulated  with  a 
minimal  alcohol  content.  The  cap 
is  designed  to  make  it  easy  to  pour 
just  the  right  amount  of  toner 
needed.  The  entire  line  is  being 
repackaged  using  frosted  glass 
and  burgundy  graphics.  Elizabeth 
Arden  Ltd.  Tel:  01-409  4903. 


Combe  are  nationally  launching 
their  Just  For  Men  hair  colorant, 
after  a  16  months  test  market  in 
the  Granada  area. 

The  product  is  a  permanent 
colorant  which  works  in  just  five 
minutes.  It  comes  in  three 
shades,  natural  light  brown, 
natural  medium  brown  and  natural 
dark  brown  and  is  designed  to 
cover  grey.  The  colour  lasts  for 
four  to  six  weeks,  say  Combe. 

The  company  says  the  product 
is  not  an  alternative  to  their  other 
"for  grey  hair"  product,  Grecian 
2000,  which  they  say  appeals  to  a 
different  set  of  consumers  who 
want  a  more  gradual  change.  They 
say  the  test  market  has  shown 
most  Just  For  Men  consumers  to 
have  previously  used  hair 
colorants  meant  for  women,  or  no 
hair  colorant  at  all. 

Support  for  the  product 
includes  national  television 
running  from  June,  backed  by  half 


Dunbee's  range  of  Pit  'a'  Patters 
shoes  for  babies  and  toddlers  has 
been  extended  for  Summer  with 
Sunshine  Pit  'a'  Patters  (around 
£2 .99  a  pair) .  Manufactured  from 
100  per  cent  coloured  cotton 
material  on  the  outside,  with  a 


Gillette  will  be  supporting  their 
Aapri  skincare  range  with  an 
'  'extra  value"  promotion,  during 
March  and  April.  The  promotion 
includes  the  facial  scrub  (10ml 
free),  the  wash  cream  (25ml  free) 
and  the  dual  cleansing  pads  (four 
pads  free). 


page  colour  advertisements 
appearing  in  the  Sunday 
Supplements  and  TV  and  Radio 
Times.  Total  spend  is  £700,000. 
And  the  American  part  of  the 
company  has  arranged  for  the 
product  to  be  shown  in  a  new  film 
"New  life"  .  Combe  UK  Ltd.  Tel: 
01680  2711. 


lining  formed  from  a  matching 
striped  acrylic,  the  shoes  are 
supported  on  the  child's  foot  by  an 
elasticated  ankle  band,  with  the 
sole  area  covered  with  a  hard 
wearing  grained  vinyl.  Dunbee 
Ltd.  Tel:  0256  64902. 


The  brand  is  currently  being 
supported  by  a  £850,000 
campaign  on  television.  The 
'  'extra  value"  promotion  will  also  f 
be  supported  by  free  sample  J. 
offers  in  women's  magazines. 
Gillette  UK  Ltd.  Tel:  01  560 
1234. 


Holiday  packs 
from  B&D 

Black  and  Decker  are  adding  four 
new  products  to  their  Stowaway 
and  Travel  Club  Personal  care 
ranges. 

The  Stowaway  air  brush 
(£12.99)  is  designed  to  be  used 
when  the  hair  is  still  damp, 
brushing  warm  air  though  the  hair 
for  drying  and  styling.  It  folds  in 
half  to  7in  long,  has  dual  voltage 
and  comes  complete  with  a  cotton 
travel  bag. 

And  there  are  three  new  packs 
in  the  Travel  club  range:  Travel 
Pack  TC10  (£11.99)  is  a  "baby" 
hair  dryer  with  a  styling  nozzle 
plus  cotton  travel  pouch.  Travel 
Pack  TC20  (£19.99)  comprises  a 
two-speed  low  noise  hair  dryer, 
1300  watt  and  dual  voltage,  with 
blow-styling  nozzle  and  a  white 
leatherette  pouch,  coupled  with  a 
mini  110  camera.  Travel  Pack 
TC30  (£19.99)  is  a  ministeam  iron 
and  an  emergency  sewing  box, 
plus  a  cotton  travel  pouch.  Black 
and  Decker.  Tel:  0753  74277. 


Rising  from 
the  Waves 

Cosmetic  Retail  Resources  (see 
Business  News)  have  been 
appointed  distributors  in  the  UK 
for  Algemarin,  the  range  of  bath 
toiletries  previously  distributed  by 
Richards  &  Appleby. 

The  products  are 
manufactured  by  Boettger  of 
Berlin  and  based  on  extracts  of 
sea  algae.  Algemarin  is  aimed  at 
the  upper  end  of  the  market  and  is 
now  being  distributed  nationally 
for  the  first  time.  Support  will  be 
provided  in  the  form  of  new  full 
colour  advertising  in  monthly 
magazines,  a  radio  campaign,  PR 
and  sampling.  Cosmetic  Retail 
Resources  Ltd.  Tel:  0628  770011. 


A  little  extra  from  Aapri 
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COUNTERPOINTS 


Kodak 

Kodak  plan  to  launch  a  new  35mm 
compact  camera  —  the  S900  Tele. 

The  camera  features  a  dual 
lens  (34mm  and  62mm),  auto- 
focus,  motor  wind  on,  automatic 
flash  and  DX  decoding.  Details  of 
availability  and  price  are  to  be 
announced  soon. 

Details  of  a  disposable  camera 
called  the  Kodak  Fling  35  are  to  be 
released  shortly.  The  "camera" 
is  a  35mm  version  of  one  launched 
by  Kodak  in  the  US  last  Summer. 
It  consists  of  a  Gold  400  ASA  24 
print  film,  viewfinder,  pre- 
focussed  f-11  lens  and  shutter  at 
1/110  sec  and  a  manual  wind. 
Kodak  Ltd.  Tel:  0442  61122. 


Zooming  in 

Pentax's  Zoom  70  compact 
camera  is  now  available  in  a  boxed 
kit  which  includes  the  camera, 
carrying  case,  strap,  lithium 
battery,  colour  print  film  and 
photo  album  to  sell  at  £199.95. 

The  camera  is  also  the  subject 
of  a  national  promotion  being  run 
in  conjunction  with  Warner  Bros  in 
support  of  the  film  "Stakeout". 
There  are  ten  Zoom  70  cameras 
to  be  won  by  consumers 
answering  questions  on  forms 
available  from  cinemas  and 
selected  camera  shops,  say 
Pentax  UK  Ltd.  Tel:  01 864  4422. 


Hospital  cash 
from  Kodak 

Kodak  plan  to  raise  money  for 
Great  Ormond  Street  Hospital  for 
Sick  Children  through  their 
photoprocessing  quality  control 
scheme  Colour  Check. 

From  July  to  September  the 
company  is  to  run  a  national 
consumer  competition  and  for 


each  entry  will  donate  £0.50  to  the 
Great  Ormond  Street  Hospital 
(GOSH  for  short)  appeal,  in  a  bid 
to  raise  £50,000. 

Consumers  will  have  a  chance 
to  win  one  of  a  hundred  Kodak 
AF-2  compact  camera  outfits  each 
worth  around  £130. 

Entry  forms  are  to  be  put  in 
D&P  wallets  with  prints 
processed  by  laboratories  using 
the  Colour  Check  service.  From 
July  the  competition  is  to  be 
advertised  in  the  Radio  Times, 


ON  TV  NEXT  WEEK 


G  TV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LW'T  London  Weekend 
C4  Channel  4 


U  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 
Bt  TV-am 


STV  Scotland 

(central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tyne  Tees 


Actifed: 

All  areas 

Anadin: 

All  areas 

Askit  powders: 

GTV,STV 

Benylin: 

All  areas 

Day  &  Night: 

C4,U,STV,G,Y,C,TT 

Fisherman's  Friend  Super  Strong  mints: 

Y.TVS 

Genesis: 

All  areas 

Junior  Panaleve: 

Y 

Karvol: 

All  areas 

Macleans  toothpaste: 

All  areas 

Mediquell: 

GTV,STV,C4 

Panadol:  GTV,STV,G,Y,C,A,HTV,TSW,TVS,TTV,C4 

Proflex  capsules: 

Y 

Reach  toothbrushes: 

C,A,TVS,LWT,TVam 

Redoxon  effervescent  vitamins: 

ITV,C,G,TVS,STV,HTV,U 

Robinsons  baby  foods  &  juices: 

TVS,TTV,TVam 

Robitussin  cough  medicine: 

All  areas 

Sanatogen: 

TTV.TVam 

Settlers  Turns: 

All  areas 

Silkience: 

GTV,U,Y,A,HTV,TVS,TVam 

Simplicity: 

All  areas 

Sinutab: 

C4 

Strepsils: 

All  areas 

Supradyn  effervescent  vitamins 

ITV,C,G,TVS,STV,HTV,U 

Tixylix  cough  linctus: 

TTV 

Triogesic  decongestant: 

TTV,C4,TVam 

Zestavite: 

TVam 

The  Mail  on  Sunday  and  the 
photographic  Press.  And  Kodak's 
illuminated  sign  in  Piccadilly, 
London,  will  also  be  used  to  tell 
people  about  the  appeal. 

A  retail  display  kit  will  be 
available  providing  POS  material 
on  the  theme  of  "Put  a  smile  on 
the  face  of  GOSH". 

A  free  prize  draw  for  retailers 
displaying  the  GOSH  materia]  and 
returning  an  entry  form  to  Kodak 
gives  them  a  chance  to  win  a  two 
night  stay  at  the  Savoy  Hotel  in 
London  with  tickets  to  a  show, 
dinner  at  a  top  restaurant,  travel 
by  limousine  and  £200  to  spend  at 
Harrods. 

Retailers  putting  up  the  new 
standard  Colour  Check  POS 
material  have  a  chance  to  win  one 
often  Sony  portable  compact  disc 
players.  Kodak  Ltd.  Tel:  0442 
61122. 

In  the  can 

Agfa  are  to  run  a  photographic 
competition  at  the 
]essopl  Amateur  Photographer 
exhibition,  at  the  NEC 
Birmingham  April  30-May  2. 

They  will  be  providing  models 
in  can-can  costume,  with  prizes 
awarded  for  the  best  pictures 
taken  on  the  Agfa  stand.  In 
addition,  Agfa  will  be  making  a 
special  film  offer.  Agfa  Ltd.  Tel: 
01-5602131. 

Duracell 
sponsor 
yacht 

Duracell  are  to  sponsor  the  1988 
Royal  Lymington  Cup,  claimed  to 
be  Britain's  premier  yacht  match 
racing  event. 

The  event,  which  is  to  take 
place  May  18-22,  is  to  be 
screened  in  four  half  hour 
programmes  on  Channel  4  on 
consecutive  Tuesdays  at  11pm 
starting  May  24.  Duracell  (UK) 
Ltd.  Tel:  0293  517527. 


THINKING  ABOUT  SHOPFITTING? 

*  For  a  superb-looking  shop  plus 
increased  t.o,  and  profits. 

PLEASE  RING  US 

01-805  6240 
01-804  8898 

*  IM.P.A.  Approved 

MODISPLAY  SHOPFITTING  LTD 

I  LOCKFIELD  AVE,  ENFIELD,  MIDDX  EN3  7UU. 


Intal/lntal  Compound  Spincaps  112  pack  (2x56) 

Fisons  pic.  Pharmaceutical  Division,  are  pleased  to 
announce  that  agreement  has  now  been  reached  with 
the  DHSS  regarding  re-imbursement  for  112  (2x56) 
packs  of  Intal  Plain  and  Intal  Compound  Spincaps. 
The  1 12  pack  is  designated  an  "Original  Pack"  and 
prescription  endorsement  of  1  O.P.  dispensed  will 
'ensure  correct  payment  by  the  Pricing  authority, 
where  100  spincaps  are  prescribed. 

The  company  profers  it's  apologies  to  Retail  Chemists 
who  have  been  inconvenienced  over  the  past  few 
months. 
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COMING  SOON, 
THE  BIGGEST  ANALGESIC  LAUNCH 
IN  THE  LAST  5  YEARS* 


*8osed  on  loial  medio  spent  in  first  year  of  launch  (MEAL). 


Curiouser  and 
curiouser... 


M.iii:>»:iJtii:ia 


Scott  shape  up  plans  for 
sanpro  products 


In  a  move  to  give  the  Bodyform 
san-pro  range  a  broader  appeal, 
Scott  are  relaunching  the  product 
in  new  packaging,  with  improved 
features,  Libra  branding  and  in  a 
pursepack  form.  And  Pennywise 
will  be  relaunched  in  April. 

Backed  by  a  £2m  advertising 
and  promotional  campaign, 
Bodyform  will  come  in 
modernised  packs  taking  the 
emphasis  off  discretion  and 
replacing  it  with  the  "new 
improved"  message,  a  comfort 
and  reliability  guarantee  and 
introductory  price  marks  until 
Mav  (Super  20s  £1.25,  Regular 
20s  £1.15,  Regular  10s  £0.69). 
Libra  press-ons  in  40s  and  50s  are 
being  withdrawn  and  tri-fold  30s 
will  be  replaced  by  Libra 
Bodyform  40  shaped  pursepack 
panty  liners  at  £1.45.  Bodyform 
Pantyliners  in  10s  will  no  longer  be 
available. 

"We  believe  that  the  product 
has  been  held  back  by  our 
targetting,"  senior  brand 
manager  David  Macfarlane  told 
C&D.  "Discretion  is  very  much 
the  domain  of  young  girls. ' ' 

The  relaunch  will  be  backed  by 
a  £900,000  women's  Press 
campaign,  in  magazines  like  Just 
Seventeen  and  older  ones  like  Good 


Housekeeping  and  Mother,  plus 
Bounty  bag  and  direct  mail 
sampling. 

Modernised  packs  are  also 
part  of  the  Pennywise  relaunch, 
with  the  products  featuring  new 
rounded  ends,  softer  covering  and 


giving  better  absorbency,  claims 
the  company.  A  new  pack  size  — 
Super  20s  —  will  be  available  price 
marked  £0.75.  "This  is  the  best 
thing  we  have  done  for  chemists 
so  far,"  say  Scott.  Tel:  0342 
27191. 


Ashe  are  introducing  three  new 
Vapona  products  and  repackaging 
their  whole  range. 

The  non-aerosol  ant  and 
crawling  insect  spray  (£1.79)  has 
a  three-way  trigger  control.  The 
fly  and  ant  pens  (both  £1 .79)  are 
for  drawing  a  line  across  insect 
trails  to  kill  on  contact,  says  the 
company.  They  are  odourless  and 
have  a  safety  cap. 

The  fly  killer  aerosol  (£0.89) 
has  been  improved  and  the  size 
increased  to  250ml,  with  a  higher 
output  formulation  and  an 
improved  ejection  mechanism. 

The  packaging  has  a  chevron 
motif  in  yellow  for  flies ,  green  for 
ants  or  pink  for  moths.  The 
products  are  packed  and  displayed 
in  a  white  chevron  display  unit. 

The  company  is  spending 
£500,000  on  a  national  television 
advertising  campaign  and 
throughout  the  year  there  will  be 
consumer  promotion  of  the 
Vapona  facts  file.  Ashe  Consumer 
Products.  Tel:  0372376151. 


Scott  Ltd  are  running  a  regional 
promotion  on  Andrex  in  the  north 
of  England,  Scotland  and 
Northern  Ireland. 

Called  "A  Curious  Offer",  it 
ties  in  with  the  current  Alice  in 
Wonderland  television  campaign, 
and  offers  free  packs. 

Special  leaflets  will  be 
delivered  to  2.5  million  homes  in 
the  Granada  TV  region  and  in 
Scotland  and  Northern  Ireland. 
Leaflets  will  also  be  handed  out  in- 
store  in  the  three  regions  and  in 
Tyne  Tees.  Consumers  have  to 
mail  in  three  proofs  of  purchase  to 
receive  a  voucher  which  can  be 
redeemed  for  a  free  pack  of 
Andrex.  In  addition,  the  Granada 
leaflet  will  include  a  coupon 
offering  lOp  off  the  first  Andrex 
purchase.  Scott  Ltd.  Tel:  0342 
27191. 


Eggstra  time 

Itona  Products  have  decided  to 
make  their  Chunky  Eggs, 
launched  for  Easter  last  year,  an 
all-year-round  line. 

Made  with  soya  bean  milk,  the 
eggs  (£0.20  each)  are  suitable  for 
vegans,  vegetarians  and  people 
with  allergies  to  dairy  products. 
They  consist  of  two  solid  halves 
wrapped  in  coloured  foil,  and  are 
packed  in  a  display  outer 
containing  36  eggs.  Itona  Products 
Ltd.  Tel:  0942  34761. 


Sweet  spend 

Sucron  from  Ashe  Consumer 
Products  will  benefit  from  a 
£250,000  women's  Press 
campaign  in  the  Spring  and 
Summer  months  with  the  copy 
line,  "Don't  cut  out  the  sugar,  just 
cut  out  the  calories".  Colour 
Press  advertising  and  a  public 
relations  programme  which 
includes  the  launch  of  a  consumer 
recipe  leaflet,  provides  further 
support.  Ashe  Consumer  Products 
Ltd.  Tel:  0372  376151 . 


Soap  story 

Lake  Pharmaceuticals  are  running 
a  Spring  trade  promotion  on  the 
Nobacter  range. 

Chemists  will  be  offered  a  free 
bar  of  Nobacter  soap  with  every 
purchase  of  the  shaving  foam. 
Lake  Pharmaceuticals  Ltd.  Tel: 
01-9975713. 


Ashe  fly  into  action 
with  new-look  Vapona 
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£2  MILLION  ON  TV  AND  RADIO. 


Stand  by  for  new  Disprol,  from  Reckitt  &  Colman.  Starting  in  March,  Disprol  is  being  launched 
to  the  consumer  with  a  £2  million  national  TV  and  radio  campaign.  This  makes  it  the  best-supported 
analgesic  launch  of  the  last  5  years? 

Disprol  contains  paracetamol  for  efficient  pain  relief  and  comes  in  an  easy-to-swallow  capsule 
shape.  The  Disprol  launch  also  features  a  regional  display  competition,  with  £8,000  worth  of  prizes. 
13  winning  pharmacies  will  each  receive  a  /  +  CD  player  and  £50  worth  of  record  tokens. 


Reckitt  &  Colman,  Pharmaceutical  Division.  Donsom  Lone.  Hull  HU8  70S. 


3M  HEALTH  CARE 


THE  WOUND 
MANAGEMENT 
ROFESSIONALS 

3M  Health  Care  leads  the  world  in  the  development  of  modern  medical  adhesives  and 
hypoallergenic  wound  dressing  tapes. 

The  most  widely  recommended  of  these  products  is  'Micropore'  tape,  a  non-woven  surgical 
adhesive  fabric  which  currently  enjoys  over  90%  share  of  all  prescriptions  written  for  products  in 
this  sector. 


...A  R  E 
CIO  M  I  NG  HOME 

Obnsistent  professional  recommendation  has  led  to  the  decision  to  make  'Micropore'  tape  available  OTC, 
exclusively  through  pharmacy  outlets,  under  the  brand  name  'Micropore'  Dress-it  tape 

7he  established  professional  status  of  'Micropore'  tape  means  that  you  can  recommend  'Micropore' 
Dress-it  tape  to  your  customers  with  complete  confidence. 

'Micropore'  Dress-it  tape  is  the  strong,  yet  gentle  method  of  securing  bandages  and  dressings.  Because  it  is 
made  from  'Micropore'  tape,  the  adhesive  fabric  allows  the  skin  to  breathe  and  reduces 
the  risk  of  skin  reaction.  Minor  cuts  and  abrasions  can  therefore  be  covered  by  applying 
'Micropore'  Dress-it  tape  directly  onto  the  wound. 
'Micropore'  Dress-it  tape  is  available  in  two  sizes,  28  strips  12cm  x  2cm  and 
28  strips  12cm  x  6cm.  For  ease  of  application,  both  are  supplied  pre-cut, 
in  a  simple  to  use  dispenser. 


The  launch  of  'Micropore'  Dress-it  tape  will  be  supported  by  substantial  national  Advertising,  PR.  and 
Sampling  Activity.  A  major  press  campaign  will  run  throughout  1988,  utilising  full  page,  full  colour 
advertisements  in  leading  women's  magazines  Consumer  Promotion  and  PR  will  encourage  a  I 
high  level  of  trial  for  'Micropore'  Dress-it  tape  and  there  will  be  a  full  range  of  point-of-sale  support 
material  which  will  allow  housewives  to  sample  the  product  for  themselves  within  the  pharmacy 
Micropore'  Dress-it  tape  will  be  handled  exclusively  in  the  U.K.  by  David  Anthony  Pharmaceutics. 
For  full  details,  contact  your  agent  or  telephone  or  write  to:  David  Anthony  Pharmaceuticals 
Spmdus  Road.Speke  Hall  Industrial  Estate,  Liverpool  L24 1YA. Telephone:  051-486  7117  jk 


icropore 


TM 


TAPE 


UNLIKE  NORMAL  DRESSING  TAPE,  'MICROPORE'  DRESS-IT  TAPE  IS  STRONG.  YET  COMPLETELY  PAINLESS  TO  REMOVE 


COUNTERPOINTS 


Nail  order  by  Christy 


At  your 
fingertips 

Network  Management  are 
launching  three  Summer  shades 
plus  two  nail  treatments  into  the 
Sally  Hansen  range. 

Sally  Hansen  Nail  Protex 
(13ml  £2.35)  is  a  nail 
strengthener,  and  Sally  Hansen 
Cuticle  Nourisher  (8.9ml  £2.95)  is 
a  one-step  daily  cuticle  care 
programme. 

The  three  new  summer 
shades  are  entitled  peach  sorbet, 
vanilla  creme  and  iced  melon. 

The  1988  promotional  spend 
for  the  range  is  £250,000, 
concentrated  on  the  women's 
Press.  Network  Management  Ltd. 
Tel:  01-560  1200. 

Matey  gets  in 
the  swim 

Nicholas  Laboratories  are 
sponsoring  a  water  safety  scheme 
for  children. 

Organised  by  the  Amateur 
Swimming  Association,  the  Matey 
Water  Safety  Scheme  has  been 
set  up  to  teach  3-6  year  olds  the 
ASA  water  safety  code. 

Starting  in  April,  200 
swimming  pools  will  be  running 
swimming  lessons.  Classes  will  be 
provided  with  Matey  arm  bands 
and  swimming  floats. 

Every  child  who  passes  the 
scheme  will  receive  a  badge  and 
certificate,  and  for  each  one 
Nicholas  Laboratories  will  donate 
£0.25  —  up  to  a  total  value  of 
£10,000 -to  the  ASA. 

Water  safety  information  kits 
will  be  available  for  parents  from 
the  swimming  pools  involved,  and 
400  primary  schools  will  receive 
educational  kits. 

An  on-pack  promotion  will 
take  place  from  May.  While  stocks 
last,  all  packs  of  Matey  will  give 
information  on  the  scheme  and  will 
carry  a  free  cloth  badge. 

Parents  who  would  like  their 
child  to  join  the  scheme  can  write 
their  names  and  addresses  on  a 
postcard  and  send  it  together  with 
a  24p  stamp  for  return  postage  to: 
Mate v  Water  Safety,  PO  Box  73, 
Mitcham,  Surrey  CR4  2XO. 
Nicholas  Laboratories.  Tel:  0753 
23971. 


On  display 

Chefaro  Proprietaries  have 
produced  a  new  range  of  display 
material  for  Endocil  skin  care, 
including  shelf-edgers  and  leaflets. 
Chefaro  Proprietaries  Ltd.  Tel: 
0223312956. 


Thomas  Christy  are  running  a 
Spring  promotion  on  Lee  press-on 
nails. 

The  promotion,  entitled 
"Nails  by  Mail"  offers  consumers 
the  opportunity  to  send  off  for  a 
free  pack  of  Lee  nails  worth 
£3.95,  when  they  purchase  any 
two  packs  of  coloured  nails  and 


LRC  are  backing  their  relaunched 
Wright's  coal  tar  soap  with  a 
£750,000  advertising  campaign  on 
TVam. 

The  campaign  brings  out  the 
changes  —  new  easier  to  handle 
shape  and  mild  coal  tar  fragrance 
—  made  to  the  relaunched 
product. 

It  is  designed  to  reflect 
Wright's  Coal  Tar  Soap's 
positioning  as  a  family  brand  for 


send  in  two  backing  cards  with 
proof  of  purchase. 

A  special  promotional 
merchandiser  has  been  designed, 
with  leaflets  in  the  shape  of  the 
Lee  nails  packs.  The  promotion 
will  run  from  now  until  December 
31.  Thomas  ChnstvLtd.  Tel:  0252 
29911. 


everyday  use  by  focussing  on  a 
different  area  of  family  life  each 
day  of  the  week.  A  week  in  the  life 
of  the  Wright  family  progresses  as. 
told  by  Dad,  through  Monday 
morning  blues  (below),  Muni's 
bulk  buying  for  children's  school 
sports,  Mum's  exercise  classes 
and  bath  day  on  Friday. 

It  uses  the  phrase  "Just 
Wright  for  all  the  family".  LRC 
Products  Ltd.  Tel:  01  5272377. 


Tuneful 

Elida  Gibbs  are  running  a  Spring 
promotion  on  All  Clear  shampoo. 

The  promotion  offers  £1,  £3 
and  £5  tokens  redeemable  against 
records,  cassettes,  videos  or 
compact  discs  to  consumers 
collecting  carton  fronts. 

Further  support  for  the  brand 
this  year  includes  a  £700,000 
advertising  spend,  sampling 
through  the  major  glossy 
magazines  and  the  distribution  of 
detailed  information  leaflets.  Elida 
Gibbs.  Tel:  01  4861200. 


Go  for  gold 

Nicholas  Laboratories  are 
supporting  their  Radox 
moisturising  collection  this  Spring 
with  a  jewellery  give-away 
promotion. 

Special  packs  come  complete 
with  an  18ct  gold-plated  bracelet, 
fixed  to  the  product  by  an  all-over 
plastic  shrink  wrap.  This  offer 
begins  in  April  and  runs  while 
stocks  last. 

Available  on  moisturising  foam 
bath  or  moisturising  shower 
creme,  the  promotion  also 
provides  the  opportunity  to 
purchase  further  co-ordinating 
jewellery  at  reduced  prices.  Items 
such  as  necklaces  and  earrings  are 
available  by  post  with  two  proofs 
of  purchase.  Nicholas 
Laboratories  Ltd.  Tel:  0753 
23971. 


Lip  tips 

Yardley  are  promoting  their  lip 
colour  collection  with  new 
packaging  and  two  new  lines. 

The  new  lipsticks  are  Colour 
Moist  (£0.90),  packaged  with  a 
clear  cover  and  colour-coded 
lipstick  mechanism,  available  in  10 
shades,  and  Colour  Rich  Creme 
(£1.71)  packaged  in  a  gold  metal 
case  and  available  in  12  shades. 
ESP  Stayfast  and  Moisture  Cream 
lipsticks  have  been  repackaged, 
and  the  company  have  produced 
one  stand  to  display  the  whole 
lipstick  range  together.  Yardlevof 
London  Ltd.  Tel:  0268  2271 1 . 


New  look 

Elida  Gibbs  are  repackaging  SR 
toothpaste  using  snowy 
mountains  to  depict  freshness. 

The  company  is  spending  £lm 
on  advertising  from  April  in  four- 
sheet  and  12-sheet  posters  and 
women's  weekly  and  monthly 
magazines.  Elida  Gibbs  Ltd.  Tel: 
01  486 1200. 


The  Wright  stuff 
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What  you  make  of  the 
new  £2m  Calgon  campaign 
is  your  business. 


gashing  ^"iZ 


A  packet. 


aigon  caigon 

Oolongs iMKe,  _  Oolongs tWKo,  „ 


gon  caigon 
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A  pile. 


biggest  1  Vand  press  campaign  ever  mounted  for  Calgon  breaks  on  March  14.  W  e're  sure  you'll  rise  to  the  occasion. 


NEW  FORMUL 
BERGASOL. 

NOW  THEY  CAN 
ALL  JOIN 

THE  BROWNIES 


bcigasol  bcrgasol 


Xeio  Formula  Bergusol  promises 
to   make   d    brownie   of   any  girl, 
noweoer  fair-skinned. 

A  powerful  promise- especially 
as  we're    pulling    L'1/'.  m  behind  it, 
with  high  profile  Imrnch  udnertising .  But  a  promise  New  Formula 
Bergasol  ran  fulfil. 

Complicated  by  a  confusing  array  of  protection  factors  and 
product  descriptions,  most  suntan  products  defy  understanding. 
Ours  simply  defies  undertanning .  As  id  ell  as  burning. 
There  are  just  four  oersions,  numbered  I  to  \ .  One  for  each 
natural  skin  colour,  from  oery  fair  to  dark. 

You'll  see  ihe  broumies  in  posters,  colour  supplements  and 
women's    magazines.    Meanwhile,  me 
uenture  to  suggest  you  might  profit  by 
keeping  the  Boy  Scout's  motto  in  mind. 


bergasol 

AS  BROWN  AS  YOU  CAN  GO. 


Monoject*  U100 
Disposable  Syringes 
for  diabetics 


inject  more  profit 


«  j«  2  s  s 

3S  O  Q  O  Q  Q  O 


Monoject  offers  easy  portability  and  safe 
disposal. 

The  Monoject  U100, 1/2iml  and  1ml,  are 
individually  blister  packed  in  cartons  of  30  with 
full  instructions. 

★  Ultra-smooth  needle 

*  Easy-to-read  seal* 

Monoject  U1 00's  are  available  from  major 
wholesalers  and  Approved  Prescription  Services 
Limited,  Whitcliffe  House,  Whitcliffe  Road, 
Cleckheaton,  West  Yorkshire  BD19  3BZ. 

Full  Information  is  available  from: 


Sherwood  Medical  Industries  Ltd. 
London  Road,  County  Oak, 
Crawley,  West  Sussex  RH10  2TL 
Telephone:  0293  34501 

Trade  Mark 


CLINICAL  PHARMACY 


Eczema:  a  case  for  treatment 


In  the  second  of  a  series  on  dermatology,  Janice  Steele,  principal  pharmacist  (clinical  services,  St  Stephens 
Hospital/teacher  practitioner,  Kings  College)  and  Russell  Greene,  lecturer  (clinical  pharmacy),  Chelsea  Department  of 
Pharmacy,  Kings  College,  London,  discuss  seborrhoeic  and  exogenous  eczema. 

Seborrhoeic  eczema 


The  seborrhoeic  form  of  endogenous  eczema 
may  present  either  in  infancy  or  early 
adulthood.  It  tends  to  occur  in  people  with 
greasy  skin  and  is  thought  to  be  related  to 
sebaceous  gland  secretion.  There  are  two 
distinct  clinical  types: 

■  Infantile  which  generally  presents  as 
"cradle  cap"  and  "nappy  rash" 

■  Adult  m  which  dandruff  and  intertrigo  are 
often  mild  manifestations. 

It  has  been  shown  there  is  no  direct 
relatii  mship  betw  een  the  i  leg!  ee  of  si  -bai  i  n  in- 
activity and  tendency  to  develop  seborrhoeic 
eczema,  but  since  areas  rich  in  sebaceous 
glands  are  commonly  affected  it  is  thought 
these  individuals  might  produce  abnormal 
sebaceous  secretions. 

Clinical  presentation 

The  infantile  form  occurs  earlier  than  atopic 
eczema,  often  in  the  first  month  of  life  and 
mostly  within  three  months.  "Cradle  cap" 
may  present  with  fine  white  scales  or  have 
scales  that  are  thick  and  greasy.  Nappy  rash 
can  vary  from  a  moist  maceration  to  a 
psoriasis-like  scaling.  The  eczema  may 
progress  to  involve  the  retro-auricular  areas 
of  the  neck,  axillae  and  groin.  A  differential 
diagm  >sis  In  mi  atopic  e<  zema  may  be  diffn  ult 
but  seborrhoeic  eczema  is  usually  not  itchy 
and  excoriations  are  not  seen.  The  condition 
clears  in  most  children  by  18  months  and  does 
not  predispose  to  adult  seborrhoeic  eczema. 

The  adult  form  of  seborrhoeic  eczema 
commences  in  the  teens  and  elder.  The  must 
commonly  affected  sites  are  the  scalp,  peri- 
orbital and  auricular  areas  and  nasolabial  folds . 
Less  commonly  the  forehead,  cheeks,  centres 
of  the  chest  and  back,  and  all  intertriginous 
areas  can  be  affected.  In  severe  cases  it  can 
become  generalised.  It  is  often  difficult  to 
differentiate  from  psoriasis  since  there  is 
generally  erythema  and  scaling,  and  in  fact 
mixed  forms  can  occur.  Exacerbations  of  the 
condition  are  often  associated  with  stress. 


Management 


Table  1.  Glossary  of  dermatological 

terms 

Atrophy 

Loss  of  tissue 

Crusting 

Dried  exudate 

Excoriation 

Scratch  mark 

Lichenification 

Thickening  of  the  epidermis 

with  exaggeratgion  of  the 

skin  markings 

Scaling 

Loose,  flakes  of  horny  layer 

cells 

Vesicle 

A  small  visible  collection  of 

fluid 

Cradle  cap  often  responds  well  to  a  mild 
keratolytic  such  as  1  per  cent  salicylic  acid  in 
aqueous  cream.  This  should  ideally  be  applied 


Fig  1:  Irritant  contact  eczema  (induced  by 
detergent) 

in  the  evening  two  or  three  times  per  week 
and  shampooed  off  the  next  morning. 

Infantile  seborrhoeic  eczema  of  the  trunk 
and  nappy  area  is  usually  treated  with  a  weak 
steroid  such  as  1  per  cent  hydrocortisone.  It 
may  be  useful  to  combine  the  steroid  with  an 
antimicrobial  for  the  body  and  with  an 
antifungal  (eg  nystatin)  for  the  nappy  area. 
Emulsifying  ointment  should  be  used  as  a  soap 
substitute.  Parents  should  be  advised  to 
change  nappies  frequently. 

In  adults  the  scalp  is  treated  in  a  similar 
way  but  with  stronger  keratolyses  —  up  to  4 
per  cent  sulphur  and  salicyclic  acid  cream  and 
ungcocois  co  are  commonly  used.  Sometimes 
steroid  lotions  are  used  on  the  scalp. 

Weak  steroids  may  be  used  on  the  face  and 
drying  lotions  may  be  helpful. 

Exogenous  eczema 

One  of  the  important  functions  of  the  skin  is  to 
act  as  a  protective  banner.  Occasionally 
substances  penetrate  the  epidermis  causing 
an  inflammatory  reaction  which  leads  to 
epidermal  damage.  Exogenous  or  contact 
eczema  can  be  due  to  either  simple  irritants  or 
allergic  reactions. 

Irritant  contact  eczema 

Irritants  directly  damage  (mechanically  or 
chemically)  the  skin,  if  applied  to  it  for 
sufficient  time  and  in  sufficient  concentration. 
Common  irritants  include  detergents  and 
solvents,  and  so  irritant  dermatitis  is  often 
related  to  occupation.  If  the  skin  is  continually 
wetted,  eg  in  hairdressing.  the  frequent 
cooling  (due  to  evaporation  of  water)  can 
cause  cracking  of  the  keratin,  so  allowing 
penetration  of  irritant  substances.  There  are 
thought  to  be  constitutional  factors  which 
predispose  to  the  development  of  irritant 
eczema  as  there  is  an  individual  variation  in 
susceptibility  to  the  same  chemicals.  These 
factors  include  a  history  of  endogenous 
eczema,  and  a  very  fair  or  dry  skin. 

Clinical  features 

Irritant  eczema  commonly  involves  the  hands. 


as  they  are  the  part  ol  the  body  most  likely  to 
conic  into  contact  with  irritants.  Initially 
irritants  cause  dryness  and  scaling  with 
superficial  cracking.  On  long  term  exposure 
redness  and  Assuring  develops.  The  backs  of 
the  hands  and  in  between  the  fingers  tend  to 
be  affected  before  the  palms,  simply  because 
the  keratin  is  thinner  in  these  sites. 


Diagnosis 


Differential  diagnosis  between  endogenous, 
irritant  contact  eczema  and  allergic  contact 
eczema  can  sometimes  be  difficult.  It  is 
important  to  establish  whether  a  substance  is 
acting  as  an  irritant  or  allergen,  and  patch  tests 
may  be  necessary.  An  accurate  history  is,  of 
course,  important . 


Management 


If  the  eczema  is  severe  (with  vesiculation)  the 
hands  should  be  soaked  in  potassium 
permanganate  solution  (1  in  8,000)  three 
times  a  clay.  However,  usually  the  eczema  is 
dry  and  scaly,  and  topical  steroid  ointments 
should  be  used.  Obviously  it  is  essential  that 
further  contact  should  be  avoided  by  using 
protective  clothing.  Eor  hand  problems  rubber 
gloves  should  be  used,  ideally  with  a  cotton 
lining.  However,  it  is  sometimes  difficult  to 
perform  intricate  tasks  while  wearing  gloves 
and  barrier  creams  may  have  to  be  used, 
although  these  are  not  so  effective.  Cold 
weather  and  moisture  may  act  as  aggravating 
factors,  so  keeping  the  hands  warm,  and  using 
emollients  can  be  useful.  If  patients  develop 
irritant  eczema  then  that  tendency  persists  for 
life.  However,  if  the  exposure  to  the  irritant 
can  be  stopped  or  reduced  the  prognosis  is 
usually  good.  In  rare  cases  it  may  be 
necessary  for  patients  to  change  their  jobs. 


Allergen 

Nickel 


Cobalt 

Chromates 

Rubber 

Epoxy  resin 

Lanolin 

Plants 


Popical  antibiotic: 


Antiseptics 


Topical  local 
anaesthetics 

Topical 

antihistamine; 

Preservatives 


Possible  sources 

Ear-rings,  watch- 
straps,  jean  studs, 
jewellery,  zips 
Cement,  printing  inks 
cement,  anti-corrosive; 
Elastic,  shoes 
Glues.  DIY  hardeners 
Cosmetics,  ointments 
Primula, 
chrysanthemum 
Neomycin,  sofraymcin 
(eg  as  used  for  leg 
ulcers) 

Chlorhexidene  (eg 
Savlon) .  chloroxylenol 
(eg  Dettol) 

Analgesic  antipruritic) 
creams  (eg  for  pruritus 
ani) 

Promethazine 

Many  creams  and 
lotions 
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Allergic  contact  eczema 

This  is  caused  by  the  skin  becoming  sensitised 
to  a  particular  antigen,  and  on  further 
exposure  an  inflammatory  reaction  results.  A 
contact  allergen  is  usually  inactive 
immunologically  until  it  penetrates  through  to 
the  dermis  where  it  combines  with  tissue 
protein;  the  combination  becomes  allergenic. 
Sensitisation  then  results  from  a  Type  IV  cell- 
mediated  immune  reaction.  It  does  not  occur 
on  the  first  exposure ,  and  this  often  presents 
a  problem  when  taking  a  history  as  patients  do 
not  equate  problems  with  things  they  have 
used.  Sensitisation  takes  seven  to  14  days, 
during  which  time  there  are  no  visible  signs; 
it  is  only  on  further  exposure  that  the  skin 
becomes  inflamed.  Numerous  chemicals  may 
sensitise  a  patient.  Some,  such  as  nickel  are 
common;  others  are  rare  (see  table  2).  Topical 
antibiotics,  antihistamines  and  anaesthetics 
are  common  sensitisers.  It  is  not  known  why 
some  patients  develop  sensitivity  while  others 
do  not. 


Clinical  features 


Allergic  contact  eczema  tends  to  be  more 
severe  than  irritant  dermatitis.  There  is  often 
intense  erythema,  weeping  and  vesiculation. 

The  site  and  pattern  depends  on  the  site  of 
contact;  however,  allergens  penetrate  more 
rapidly  through  thin  and  moist  skin.  The  site 
also  often  suggests  the  nature  of  the  allergen: 
for  example,  the  ear  lobes  suggest  nickel 
allergy  from  earrings.  Usually  there  is  a  sharp 
line  of  demarcation  between  affected  and 
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MORGAN'S 
POMADE 

MORGAN'S 
VERY  SIMPLY  —  THE  BEST 

Have  you  ever  wondered  why  the  famous 
Morgan's  Pomade,  and  all  our  other  hair  care  products, 
go  on  selling  and  selling  with  a  reliable  in- built  demand, 

year  after  year?  For  over  a  100  years  in  fact. 

Heavily  promoted  products  come  and  go. 
Morgan's  Hair  Care  Products  go  on  and  on  and  on 
...  They  delighted  the  beaux  and  belles  of  Victorian 
times  (who  were,  however,  discreet  about  their  use), 
were  well  known  in  Edwardian  clubland,  gave  youth 
to  the  flappers  (male  and  female)  of  the  twenties, 
saw  Britain  through  the  war,  helped  the  sixties  to  swing, 
and  are  still  very  much  with  us  today  in  the  hectic  eighties 

The  answer  is  very  simple.  Morgan's  Hair  Care 
products  are  the  best,  year  in  year  out.  To  stock 
them  is  to  sell  them  —  particularly  now  when  we  are 
just  starting  a  year-long  consumer  advertising  campaign. 

Product  brochure,  price  list,  point-of-sale  on  request 
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MORGAN'S  POMADE  CO  LTD 
Colewood  Road  Industrial  Estate 
Swalecliffe,  Whitstable,  Kent 
Tel:  0227  792761 


Fig  2:  Allergic 
contact  eczema 


unaffected  skin.  However,  the  site  of  the 
lesion  can  sometimes  be  misleading,  because 
allergens  travel  on  sensitized  lymphocytes  to 
cause  eczema  in  sites  that  may  not  have  had 
direct  contact. 


Diagnosis 


A  careful  history  is  required  with  specific 
questions  being  asked  about  occupation  and 
leisure  activities,  skin  hygiene,  use  of 
cosmetics,  previous  or  self- treatment,  etc. 

In  allergic  contact  eczema  the  allergen  is 
usually  detected  by  patch  testing.  In  this 
procedure  the  suspected  substance  is  applied 
to  the  skin  (usually  the  back)  under  occlusion 
for  48  hours  to  ensure  that  adequate 
penetration  has  taken  place. 

It  is  essential  to  get  the  concentration  of 
the  allergen  correct.  If  it  is  too  dilute  no 
reaction  may  occur,  leading  to  a  false  negative. 
Conversely  if  the  concentration  is  too  high  it 
may  produce  a  non-specific  irritant  reaction 
which  is  interpreted  as  showing  an  allergy 
(false  positive).  Another  possible  hazard  is  the 
introduction  of  allergy  by  the  test  substance. 
Most  dermatology  departments  have  a 
"standard  battery"  of  common  allergens 
which  are  in  optimum  concentration  and  the 
most  suitable  vehicle. 


Management 


This  involves  symptomatic  therapy,  avoidance 
of  contact  with  the  allergen,  and  treatment  of 
any  secondary  infection.  Generally,  if  the 
eczema  is  so  severe  as  to  produce  exudation, 
normal  saline  or  potassium  permanganate  (1 
in  8,000)  soaks  or  compresses  are  used.  Weak 
topical  steroid  cream  is  also  applied.  For 
chronic  dry  conditions,  more  potent  steroid 
ointments  are  suitable  (except  in  skin  folds  and 
on  the  face). 
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Uur  JName... 
"four  Reassurance 

When  it's       you  can  rely  on  it. 

When  we  put  our  name  to  a  product  it  carries  the  full  weight  of 
our  reputation  and  our  commitment,  moreover  it  provides  your  best 
protection  under  the  new  legislation. 

CP  Pharmaceuticals  is  justifiably  proud  of  the  reputation  which 
we  have  established  for  quality  and  consistency;  the  development 
and  introduction  of  new  product  lines;  and  the  full  back  up  service 
and  promotional  support  which  we  provide. 

Now  with  one  of  the  most  sophisticated  production  facilities  in 
Europe;  probably  the  most  comprehensive  product  range  on  the 
market  and  a  major  ongoing  programme  of  research  and 
development  we  are  taking  this  commitment  a  stage  further. 

Add  to  this  the  indenticoding of  the  CP  range,  the  phased 
introduction  of  original  packs  and  the  quality  of  our  liability  cover  - 
and  you  have  in  C  P  the  name  you  can  rely  on. 

The  name  that  makes  the  difference 

CP  Pharmaceuticals  Ltd.,  Red  Willow  Road,  Wrexham  Industrial  Estate,  Wrexham, 
Clwyd  LL13  QPX.  Telephone:  (0978)  661261,  Fax:  660130,  Telex:  61507  CPWREX  G. 


expose 

Rather  than  criticise  the  way  Council 
members  are  elected  it  might  be 
better  if  pharmacists  could  hear 
more  from  them  and  more  about 
prospective  candidates  so  as  better 
to  judge  who  to  vote  for.  Community 
pharmacist  Peter  Jenkins,  FPS, 
advocates  greater  "exposure". 

Elections  themselves  are  not  important  but 
their  results  govern  the  direction  an 
organisation  will  take.  In  pharmacy  we  spend 
a  great  deal  of  time  and  energy  discussing  the 
form  of  elections  and  have  a  mixed  bunch  of 
solutions. 

With  the  National  Pharmaceutical 
Association  it  is  regional  representatives  on  a 
first  past  the  post  system;  with  the 
Pharmaceutical  Services  Negotiating 
Committee  it  is  also  regional  representation 
and  similar  voting  with  the  addition  of  some 
members  from  other  bodies ;  while  for  Council 
there  is  an  open  election  and  the  single 
transferable  vote  or  STV  svstem.  Each 


organisation  no  doubt  feels  that  their  way  best 
suits  their  needs  and  the  subject  has  given 
pharmacists,  both  on  and  off  the  governing 
bodies,  many  hours  of  discussion  as  to  which 
variations  are  best. 

The  objective  is  to  elect  the  best  people  for 
the  particular  job  they  have  to  do.  The  Council 
of  the  Pharmaceutical  Society  has  a  duty  to  do 
its  best  for  the  whole  profession.  That  is,  to 
move  it  forward,  fulfilling  the  aspirations  of  all 
practitioners  and  those  they  serve  as  the 
perceptions  of  both  groups  change.  It  is 
impossible  to  succeed  absolutely,  of  course, 
but  not  to  try  is  worse.  As  it  attempts  to 
satisfy  this  objective  the  Council  has  to  fight  off 
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You  probably  don't  think  you  need  help  either 

for  yourself  or  your  assistant,  but  do  you 
recognise  any  of  these  symptoms? 
you  depressed  by  mundane  clerical  tasks? 
Frustrated  by  how  long  they  take  in  a  busy  shop?  Is  there 
never  enough  time  to  do  everything  properly? 

You  may  be  happy  to  find  that  there  is  someone  who 
wants  to  help,  who  is  only  a  telephone  call  away  (phone 
now  on  0928  717070  Ext  302). 

Someone  who'll  be  glad  to  introduce  you  to  simple 
equipment,  to  take  the  work  out  of  stock  ordering,  to 
simplify  label  production  and  keep  you  up  to  date  with 
pharmacy  trends.  With  just  a  small  amount  of  instruction 
you'll  be  able  to  handle  all  these  things  quickly  and 
efficiently  leaving  you  able  to  attend  to  your  customers  and 
giving  you  the  time  to  look  after  your  pharmacy. 

PHONE  LINK-LINE  ON  0928  717070  Ext  302 
NOW  FOR  SOMEONE  WHO  REALLY  CAN  HELP. 


4 


PHARMACY 
S  Y  STEMS 

Available  from  your  local 
AAH  GROUP  WHOLESALER 


"outside  enemies' ' ,  who  would  diminish  our 
profession  to  benefit  their  own .  They  include 
doctors,  politicians  and  grocers  —  add  to  the 
list  yourself.  Then  there  are  the  "inside 
enemies ' ' ,  those  who  would  sell  out  for  quick 
profits  and  use  expediency  as  their  excuse.  So 
the  calibre  of  Council  members  is  most 
important. 

So,  how  we  choose  candidates  and  vote  for 
them  is  secondary  to  how  those  elected  do 
their  job.  It  is  perhaps  of  more  use  to  judge 
those  chosen  by  the  system  we  have,  though 
it  cannot  be  perfect,  for  by  judging  we  discover 
the  better  performers  and  encourage  the  best 
to  stand  each  time. 

There  is  not  enough  exposure  of  Council 
members  each  year  for  us  to  be  able  to  form  an 
accurate  idea  of  their  ability  in  committee  and 
at  Council  business .  Any  increased  exposure 
may  be  thought  to  favour  the  incumbents 
when  re-election  comes,  but  it  may  well  work 
in  reverse.  To  know  someone  is  not 
automatically  to  admire  them:  weaknesses 
often  show  up  as  well  as  strengths.  Annual 
reports  on  attendance,  opinions  on 
development  and  certainly  the  voting  records 
of  Council  members  would  be  a  good  start. 
Our  new  style  magazines  should  publish  more 
details  of  Council  meetings.  This  is  an  age  old 
plea.  Legal  restraints,  ethics  and 
confidentiality  are  used  as  excuses  not  to  do 
so.  These  must  be  observed  but  it  is  the 
performers  we  are  interested  in  as  well  as  the 
details  of  the  action  (television  cameras  one 
day  perhaps!) 

So  much  for  those  at  present  elected.  But 
we  also  must  know  more  of  the  contenders. 
Facts  are  available  in  a  statement  issued  just 
prior  to  the  election.  What  about  their 
personalities  and  attitudes? 

Why  not  state  the  intention  to  run  for 
Council  a  year  ahead  of  the  actual  vote?  It  need 
not  be  binding  but  in  that  year,  we,  the  voters, 
would  have  a  better  chance  to  determine  what 
the  candidates  are  made  of.  Every  time  they 
write  or  speak  they  would  declare  their  status. 
They  would  have  a  higher  profile  and  we  could 
judge  their  suitability  or  otherwise  for 
election.  When  they  issue  their  election 
statements  it  would  be  of  interest  to  know 
what  their  stand  would  have  been  on  actual 
issues  during  the  past  year.  Then  we  could 
make  comparisons. 

Whatever  defeats  apathy  and  is  good  for 
the  profession  is  worth  exploring  and  an 
effective  Council  is  a  must  —  or  have  we 
reached  perfection!-1 
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EXCLUSIVELY  AVAILABLE  THROUGH  PHARMACIES 


NO  MATCH 


(And  a  definite 
flair  for  sales) 


(g)  There  are  around  9  million  opportunities  to  sell  Smokers 
Stoppers  on  March  9th  (National  No  Smoking  Day). 

@  And  another  9  million  opportunities  on  March  15th  (Budget 
Day  -  Subject  to  N.  Lawson! ) 

@  Followed  by  another  9  million  opportunities  on  April  7th 
(World  No  Smoking  Day). 

(^)  That's  because  each  year  there  are  around  9  million  smokers 
in  Britain  who  want  to  give  up  smoking.  You  can  help  them  by 
recommending  Smokers  Stoppers  from  Leo  Laboratories. 

@  So  we're  significantly  upweighting  our  £300.000  campaign 
to  maximize  impulse  purchasing  around  these  key  times. 

@  Remember  we're  the  only  anti-smoking  aid  available  O.T.C. 
containing  purified  tobacco  extract  being  nationally 
advertised. 

Nothing  can  match  the  potential  of  Stoppers*  So  make  sure 
you  benefit  from  the  increased  demand  from  new  abstainers,  and 
order  extra  stocks  of  Smokers  Stoppers  now. 


"Trademark  of 
the  Stoppers  Co  Ltd 


RECOMMEND  SMOKERS  STOPPERS. 
YOU'LL  BE  GIVING  GOOD  ADVICE. 


Contact  your  Leo  Representative  or  the  Order  Department  on  08444  7333. 


UESTIONS  ANSWERS 


1.  Would  the  pharmacist  be 
reimbursed  for  Ventolin? 

2.  If  not,  on  what  would 
reimbursement  of  the  prescription 
be  made  and  why? 

3.  What  action  could  be  taken  if 
the  patient  insists  that  Ventolin  is 
the  inhaler  he/she  normally  has? 


1.  No. 

2.  Reimbursement  would  be  made 
on  a  salbutamol  inhaler,  which  is 
listed  in  Part  VIII  of  the  Drug 
Tariff. 

It  is  a  category  'A'  generic  and 
the  price  is  the  weighted  average 
of  several  suppliers.  The 
pharmacist  would  be  reimbursed 
only  at  the  Drug  Tariff  price. 

3.  Explain  to  the  patient  why 
Ventolin  may  not  be  dispensed 
against  this  prescription.  If  the 
patient  will  not  accept  the  generic 
form  the  only  course  of  action  is  to 
refer  the  patient  back  to  the 
doctor  with  the  prescription  and 
possibly  a  note  to  explain  the 
situation. 


A  patient  brings  in  a 
prescription  for  a 
salbutamol  inhaler  but 
insists  on  being  supplied 
with  a  Ventolin  inhaler. 
What  can  a  pharmacist  do? 
The  Pharmaceutical 
Services  Negotiating 
Committee  has  the  answer. 


Zyma 


Look  no  further 

f  for  the  relief  of  conjunctivitis 
due  to  hay  fever, 
irritating  smoke  or  dust 

QTRIVINEANTISTIN 

xylometazoline  hydrochloride,  antazoline  sulphate 

Sterile  eye  drops 

A  Pharmacy  Sale  only  product 
Zyma  (UK)  Limited,  Alderley  Edge,  Cheshire  SK9  7XP    Detailed  information  will  be  sent  on  request 
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What  do  you 
charge? 

Like  all  community  pharmacists  1 
spend  a  considerable  amount  of 
time  advising  customers: 
frequently  there  is  no  need  for  a 
sale,  which  I  fully  accept.  One  area 
in  which  1  have  always  had  very 
decided  opinions  is  the  need  for 
oral  rehydration  therapy  rather 
than  use  of  traditional  anti- 
diarrhoeals.  I  also  understand  that 
the  pharmaceutical  industry  sees 
nothing  wrong  in  establishing  a 
pruc  based  on  what  it  thinks  the 
market  will  stand. 

I  refer  to  these  things  as  a 
preamble  to  the  real  subject  of  my 
letter,  which  is  concerned  with  the 
price  that  retail  pharmacists  sell 
prepacked  medicines,  especially 
kaolin  and  morphine  mixture  (also 
pholcodine  linctus  and  magnesium 
trisilicate  mixture).  While  other 
professionals  apparently  see 
nothing  wrong  in  the  charges  they 
make,  we  pharmacists  seem  to 
think  that  taking  a  prepacked 
bottle  from  the  shelf  is  so 
undemanding  of  a  proper 
professional  fee  that  we  are 
prepared  to  sell  it  at  the  computer 
programmed  price  set  by  the 
wholesaler. 

Probably   most  community 


pharmacists  really  believe  that 
this  is  the  right  price  and  see 
absolutely  nothing  wrong  with  it. 
Personally  1  believe  that  those 
prices  bear  no  relationship  to  our 
professional  expertise  in  advice 
and  control  to  see  that  the 
medicines  are  safe,  appropriate 
and  will  be  used  properly.  In  the 
case  of  kaolin  and  morphine 
mixture  surely  it  is  an  incentive  to 
a  customer  to  use  that 
preparation,  with  all  its  problems 
ci  mceming  abuse  and  use  in  young 
children,  when  they  compare  the 
price  of  to. 57  for  2<K)ml  with  a 
reasonable  quantity  (four)  sachets 
of  Dioralyte  (£1.43). 

Certainly  1  would,  in  most 
instances,  far  prefer  to  sell  and 
counsel  the  use  of  the  latter  than 
the  former.  Vet  apparently  most 
pharmacists  are  happy  to  sell  their 
kaolin  and  morphine  etal  at  prices 
bearing  no  relationship  to  a 
reasonable  professional  fee. 

In  the  case  of  kaolin  and 
morphine  mixture,  the  BNF  says 
that  it  should  be  freshly  prepared 
unless  sterilised  kaolin  has  been 
used.  If  we  were  to  revert  to  the 
old  days  when  this  preparation  and 
others  were  made  in  the 
dispensary,  perhaps  we  would 
then  be  justified  in  using  the 
Pharmaceutical  Society's 
recommended  price  list.  I  would 
welcome  other  pharmacists' 
views  on  this  subject  because  I  am 


certain  there  must  be  others  like 
myself  who  have  been  deeply 
embarrased  by  the  very  low 
prices  applied  by  some  colleagues 
in  independent  pharmacy. 

Perhaps  those  who  justify 
these  low  prices  might  like  to 
consider  the  mark-up  obtained  by 
some  of  the  proprietary  medicines 
they  sell.  For  example,  the  prices 
for  gripe  mixtures,  which  contain 
very  small  quantities  of  sodium 
bicarbonate  and  other  agents, 
constitute  an  expensive  waste  of 
money  by  the  unknowing  public. 


Amadeus 

Supervision  - 
the  'crystal 
clear'  role 

I  was  very  interested  when 
Xrayser  devoted  the  whole  of  the 
column  to  the  question  of 
supervision.  This  is  a  question 
which,  curiously,  parallels  the 
L'nichem  controversy,  in  that 
there  are  obvious  solutions  which 
appeal  to  short  term  personal 
interests,  as  against  long  term 
wider,  considerations. 


ft 


Not  to  "be 
taken  lightly 


Deciding  on  your  choice  ol  generics  supplier 

is  no  simple  matter 
There  s  a  lot  to  be  taken  into  consideration 
like  reliability  o!  deliveries,  consistent 
product  quality  and  competitive  prices 
Hillcross  can  meet  every  one  o!  these 
requirements  so  when  you  make  your  mind 
up.  there's  really  only  one  serious  choice 
Hillcross  Generics  -  it  s  quality  delivered 
at  the  right  price 
Please  ask  for  this 

HILLCROSS 

your  local  AAHGm  r^CKICDI/^O 
WHOLESALER  Ut/Vtn/t/O 


The  big 
turn  on. 


twin*  i tig 
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LETTERS 


A  year  or  two  ago,  I  tried  to 
take  a  closer  look  at  a  role 
extended  into  the  field  of 
domiciliary  practice.  As  research 
it  was  scarcely  more  than  the 
keeping  of  a  diary.  As  an  extended 
role,  I'm  sure  it  wasn't  much 
more  than  what  Xrayser  provides 
in  his  dinner  hour.  Nevertheless  it 
did  show  up  the  limited  benefits  to 
be  found  in  extending  our  role,  as 
well  as  the  kind  of  unlimited 
demand  of  which,  in  all  areas,  the 
NHS  is  only  too  aware. 

I  am  convinced  that  Section  16 
of  the  Society's  consultation 
document,  suggesting  the 
possibility  of  unsupervised 
dispensing,  should  be 
overwhelmingly  rejected  by  the 
profession,  since  it  is  the  thin  edge 
of  a  wedge,  the  opening  of  a  door, 
the  slippery  slope,  and  anything 
else  which  suggests  the 
jettisoning  of  a  principle  so 
fundamental  that,  without  it,  we 
simply  are  in  a  different  world. .  .a 
world  in  which,  perhaps,  the  blue 
prescription  forms  may  be 
dispensed  at  the  drug  store.  In 
return  for  weakening  this  one 
crystal  clear  role  which  we  have, 
clearly  safeguarding  the  public,  a 
role  easily  enshrined  in  the  most 
slipshod  of  laws,  we  are  to  gain 
what? 

In  my  experience  the  value  of 
our  extended  role  would  be 
difficult  to  prove,  quantify, 
remunerate,  or  to  put  into  law.  Of 


course,  we  mustn't  hold  on  to  the 
mysteries  of  all  those  strange,  and 
sometimes  missed,  concoctions  of 
yesteryear.  As  you  point  out,  it  is 
rather  the  availability  of  the 
pharmacist  which  is  put  into 
question  once  unsupervised 
dispensing  is  allowed.  Here  is  a 
pharmacy ..  .but  without  a 
pharmacist.  That  would  be  like  a 
school  without  a  teacher. 

Nevertheless,  I  would  be  in 
favour  of  some  relaxation  of  the 
law.  The  pharmacist  should  be 
allowed  to  leave  the  pharmacy  for 
a  short  period  of  time,  which 
would  be  sufficient  to  allow  an 
extension  of  our  role  in  keeping 
with  the  benefits  both  to  the 
profession  and  to  the  public.  By 
insisting  on  pharmacist 
supervision  of  dispensing  the 
absence  of  the  pharmacist  could 
easily  be  controlled.  I  wouldn't  be 
averse  to  "surgeries"  for 
pharmacists  in  some  areas, 
though  that  wouldn't  work  for  our 
pharmacy,  where  we  need  a 
pharmacist  throughout  the  day.  I 
would  suggest  that  the  extended 
role  be  carried  out  by  trained 
assistants  in  the  delivery  of 
prescriptions  —  delivery  both  in 
the  shop  and  to  the  home  —  that 
is,  the  pharmacist  is  always 
available  while  supervising  every 
prescription  dispensed,  to  counsel 
the  patient  both  in  the  shop  and  at 
home,  though  in  the  latter  case 
only  at  certain  times. 


Swallow  whole 
not  chewed 


There's  no  need  to  chew  over  many  lists  of 
products  and  prices  when  you're  ordering  your 
generics  Hillcross  Generics  provide  a  monthly 
listing  of  special  offers  giving  you  all  the 
information  you  need  to  know,  regularly 
That's  backed  up  with  rapid  efficient  delivery 
and  consistent  product  quality  Everything, 
in  fact,  to  make  Hillcross  very  easy 
to  take  indeed 
Hillcross  Generics  -  it's  quality  delivered  at  the 
right  price 

Please  ask  for  this  O 
month's  offers  from  HILLCROSS 
your  local  AAH  GROUP  irniOO 
WHOLESALER  Ljf^JVCfTf  L/O 


So,  my  tick  goes  against  the 
box  which  is  "against  any 
relaxation"  of  the  supervision  of 
dispensing,  though  I  am  in  favour 
of  legalising  your  present  practice . 
I  am  in  favour  of  Section  10  but  not 
of  Section  16. 

Peter  L.  Craske 

Leeds 


RPA  record... 

In  order  to  keep  the  record 
straight  I  wish  to  inform  members 
that  I  was  in  error  in  tabling  a 
motion  for  discussion  at  the  AGM 
of  the  Pharmaceutical  Society 
under  the  name  of  the  Rural 
Pharmacists  Association.  I  have 
been  quite  rightly  advised  by  the 
secretary  that  a  member  of  the 
PSGB  may  do  so  providing  he  has 
given  notice  not  later  than  April  20 
in  the  year  in  which  the  said 
meeting  is  to  be  held.  I  have  now 
tabled  the  same  motion  under  my 
own  name  and  the  secretary  will 
now  have  received  my  request 
properly  presented. 

One  further  point,  the  letter 
published  in  C&D  of  February  27 
contained  a  misprint  which  made 
confusing  reading.  The  second 
sentence  of  the  second  paragraph 
should  have  read:  "There  are 
undoubtedly  many  pharmacists 
who  are  totally  against  the 
relaxation  of  supervision  and  any 
devolvement  of  pharmacists' 
responsibility." 


John  Davies 

Secretary,  RPA 


Supervision 

—  an 
election  issue 

One  of  the  burning  issues  facing 
the  profession  is  that  of 
supervision  as  advocated  by 
Nuffield.  I  would,  therefore,  urge 
all  our  members  to  think  very 
seriously  about  the  way  you  are 
going  to  cast  your  vote  for  the 
candidates  in  the  forthcoming 
Council  elections. 

The  destiny  of  our  profession 
is  entirely  within  the  remit  of  the 
membership.  If  you  do  not  wish 
democracy  to  die  in  our 
profession,  then  voice  your 
opinion  and  don't  throw  your 
voting  paper  in  the  dustbin.  Your 
vote  is  vital  for  the  future  of  our 
profession  in  deciding  who  should 
lead  it. 


Ashwin  Tanna 

East  Dulwich,  London 


Getting  the 
right  price 

During  recent  discussions  with 
the  Prescription  Pricing  Authority 
the  subject  of  special  products 
manufactured  by  Simcare  to  meet 
the  individual  needs  of  ostomy  and 
incontinence  patients  was  raised. 
Apparently  the  PPA  are  rejecting 
prescriptions  which  do  not  provide 
sufficient  information  to  enable  the 
product  to  be  priced.  I  would  be 
most  grateful  if  you  could  inform 
all  pharmacists  that  if  they  are 
dispensing  Simcare  products 
prefixed  with  a  "WY"  or  "99" 
catalogue  number  that  they  must 
always  make  reference  to  a 
product  of  a  similar  nature 
manufactured  by  ourselves  which 
is  listed  in  the  Drug  Tariff.  If 
pharmacists  are  confused  as  to  the 
most  appropriate  product  to  quote 
they  can  contact  our  sales  office  on 
0903  761122  for  further 
information. 


Keith  Abbott 

Marketing  manager,  Simcare 


Another  voice 

May  I  add  another  voice  of 
continuing  support  to  Unichem  in 
the  current  debate.  As  a 
shareholder  member  my  business 
has  grown  with  Unichem,  dealing 
initially  with  them  on  the  basis  of 
price  and  efficiency.  Last  year  I 
attended  my  first  Unichem 
conference  with  some  cynicism, 
and  having  met  the  management 
team  left  with  confidence  and 
enthusiasm. 

The  Macarthy  bid  does  not 
tempt  me;  the  AAH  legal  quibbles 
are  but  a  sideshow.  I  will  continue 
to  support  Unichem  to  the 
maximum,  with  confidence  that 
they  will  in  turn  support  me.  The 
shares  will  be  a  useful  long-term 
investment. 


George  Watson 

Irvine,  Ayrshire 


An  excellent 
piece... 

May  I  thank  you  for  the  very 
excellent  section  in  the  C&D  of 
February  27  on  the  agricultural 
and  veterinary  field.  It  has  opened 
up  to  your  readership  the  potential 
waiting  there  for  pharmacy  to 
grasp.  Those  of  us  who  are 
actively  involved  and 
enthusiastically  motivated  have 
been  preaching  about  this 
opportunity   for  community 
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THE\EGATI\'KS 

People  care  about  their  prints  -  they  arc  valuable, 
irreplaceable  memories.  In  a  last  moving  business  world 
their  concerns  aren't  always  understood. 

With  a  wide  range  of  processing  services  available, 
customers  are  easily  confused  and  varying  quality  makes 
the  choice  a  risky  one. 

Where  to  go?  Who  to  trust? 

How  to  be  sure  of  consistently  g  1  quality'.' 

Nol  knowing  what  to  expect  when  they  open  the 
wallet,  customers'  excitement  too  often  turns  to 
disappointment,  to  dissatisfaction  and  ultimately  to 
disinterest. 

After  all,  ifthe  pictures  don't  match  the  memories, 
why  take  any  at  all? 

And,  of  course,  that  leads  to  lost  business  foryou,  and  a 
decline  in  the  market  as  a  whole. 

Not  a  pretty  picture. 


<  Ine  name  says  experience. 

( Ine  name  says  consistently  high  standards,  quality  you 
can  trust,  and  commitment.  K<  >I>.\K.  Committed  toyon. 
your  customers  and  to  the  best  possible  results. 

The  K(  IDAK  Colour  Check  Service  is  provided  free  of 
charge  to  all  laboratories  using  Kodak  products. 
It  provides  weekly  checks  on  processing  to  ensure 
consistent  results,  and  it  provides  your  customers  with 
the  quality  reassurance  they  need. 

We  have  undertaken  an  extensive  marketing  campaign 
explaining  to  customers  the  benefits  of  the  K(  (DAK  Colour 
Check  Service -we'll  be  inviting  them  to  check  us  out! 

And  we'll  give  you.  the  retailer  a  free  point  of  sale  pack 
to  let  your  customers  know  they  can  check  you  out  too. 

Regular  quality  checks,  satisfied  customers,  and  a 
brighter  picture.   


Because  Kodak  care. 


CHECK  US  OUT! 


Are  you  entitled  to  a  free  point  of  sale  pack'.'  If  your  photofinisher 
uses  Kodak  products  and  is  monitored  by  the  Kodak  Colour  Service 
then  you'll  be  receiving  a  pack  in  March.  If  it  doesn't,  then  we'd  be 
pleased  to  recommend  a  participating  laboratory  near  you. 
If  you're  not  sure,  then  contact  us  now  and  we'll  be  happy  to  help. 

Kodak  Ltd.  Photofinishing  Systems  Division  A6F,  Pi '  B<  IX  66. 
1 "    Station  Road.  Hemel  Hempstead.  Herts  HP1  LIT 


Name: 


Address: 


Telephone: 


Which  Phi  iii  (finisher  di  >  vi  m  use? 


LETTERS 


pharmacists,  especially  in  the 
companion  animal  field,  for  many 
years  but  this  feature  has 
promoted  it  in  one  quantum  leap. 

I  have  recently  had  the 
privilege  of  meeting  with  the  other 
Common  Market  countries'  ag 
and  vet  pharmacy  interests  and 
can  see  how  advanced  their  ethical 
veterinary  pharmaceutical 
products  are  and  how  involved  the 
pharmacist  is  with  them. 

We  must  not  let  the 
opportunities  go  by  default.  Every 
pharmacist  who  wishes  to 
participate,  no  matter  where  he  is 
sited,  has  a  "pet  market"  on  his 
doorstep.  Nothing  happens  by 
chance  —  let  us  all  go  out  there 
and  "make"  this  new  market 
happen. 

Douglas  Davidson 

Blairgowrie 


Genetically 
speaking 

We  have  the  answer  to  Xrayser's 
problem  (C&D,  February  27)  in 
relation  to  the  erratic  supply  of 
generics.  He  need  no  longer  order 
large  quantities  of  generics  and 
risk  being  over-stocked,  with  the 


added  possibility  of  getting 
products  of  a  different  shape, 
colour  or  size.  We  at  Hillcross 
have  a  policy  of  providing,  from 
our  extensive  range,  both  quality 
and  consistency. 

Xrayser  can  be  sure  that  the 
product  we  supply  is  the  same 
shape,  colour  and  size  as  the 
goods  we  supplied  last  time.  Our 
generics  are  delivered  throughout 
the  country,  mainly  on  a  twice- 
daily  basis  at  competitive  prices 
through  any  AAH  Group 
wholesaler. 

Indeed  your  magazine  of  this 
date  contained  two  of  our 
advertisements  which  emphasise 
this. 

N.A.  Saul 

Marketing  manager,  Hillcross 
Pharmaceuticals  Ltd 


Misplaced 
assets  and 
charges? 

While  current  reports  on  the  new 
Unichem  proposals  do  not 
concern  me  directly  as  a  retired 
community  pharmacist,  they  are 


of  prime  importance  to  all  those 
who  own,  or  aspire  to  own  an 
independent  pharmacy  free  of 
association  with  public  companies 
who  are  taking  surplus  profits 
from  the  NHS  and  from  the 
trading  profession  of  the 
community  pharmacist. 

These  companies  range  from 
Macarthys  (Wholesale)  with 
Savory  &  Moore/Drummond  and 
Vestric  (community  pharmacy, 
wholesale  and  franchising)  to 
Lloyds  (community  pharmacy 
with  predominantly  NHS 
revenue).  The  latter  company 
provides  the  only  figure  for  NHS 
business  available  to  me  at 
present:  a  ratio  of  60/40  NHS 
counter  sales. 

Boots  and  supermarkets 
which  have  an  NHS  contract  are 
excluded  from  these  estimates  as 
their  profits  from  NHS  and 
pharmaceutical  services  can  be 
directly  related  to  the  amount  of 
floor  space  which  their  pharmacy 
departments  occupy.  With  these 
exceptions,  it  is  estimated  that 
£20m-25m  of  taxpayers  money  is 
being  transferred  to  the  pockets  of 
shareholders  as  dividends  from 
the  public  companies  involved  in 
the  commerce  of  pharmacy  at 
retail  or  wholesale  level. 

This  estimated  sum  may  seem 
of  little  consequence  to  a 
Government  which  increasingly 
speaks  in  billions  but  it  represents 


10  per  cent  of  the  estimated 
£250m  which  can  be  saved  yearly 
from  the  nation's  drug  bill,  or  £5  a 
head. 

If  it  is  remembered  that  we 
and  our  families  are  all  taxpayers 
since  the  introduction  of  VAT,  this 
sum  represents,  for  the  individual 
householder  or  family 
breadwinner  a  sum  nearer  to  £15 
per  unit:  a  significant  sum  for 
those  receiving  the  lowest 
incomes  from  whatever  source. 

And  the  announcement  of  the 
impending  increase  of  prescription 
charges  three  months  ago  to 
"£2.50  or  more"  may  have 
prepared  us  for  the  new  charge  of 
£2.60,  but  this  has  not  diminished 
the  familiar  condemnation  by  the 
Pharmaceutical  Society,  NPA  and 
BMA  which  has  become  almost 
annual  event  since  the  socialist  Sir 
Stafford  Cripps  introduced  it 
nearly  40  years  ago.  But  the 
nearer  the  charge  approaches  to 
the  increasingly  stable  net 
ingredient  cost  of  NHS 
prescriptions,  the  greater  is  the 
opportunity  of  reducing  the  drug 
bill  by  "privatising"  NHS 
prescriptions  for  the  25  per  cent  of 
wage  earners  of  whom  the  great 
majority  are  quite  able  to  afford 
the  new  charges. 


Keith  Jenkins 

Wendover 


f 

Combe.  Specific  relief  for  skin  problems. 


THESE  PROBLEM  SKIN  CONDITIONS 

•  RECTAL  OR  VAGINAL  ITCHING 
NON-POISONOUS  INSECI  Bl  ffcS  AND  STINGS 
•  Mr  AT  RASH  AND  NETTLE  RASHES 
•  SKIN  CI  IAr  I.  ITCI IY  DRY  SKIN.  ECZEMA 
IINt,A'il>i"/,INOI  I  VI  RYDAY  SCRAPES  AND  CUTS 


SOOTHES  ITCHING  AND  BURNING 

Lanacane 

ANAESTHETIC  COOLING  CREME  MEDICATION 

NETWT  30  j 


f  DETERGENTS 
PLANTS 
INSECT  BITES 


CREME 


DETERGENTS 
PLANTS 
INSECT  SITES 


For  Personal  Itching:  recommend  LANACANE  for 
fast  relief  of  Vaginal/Rectal  itching.  Dry  skin  itch, 
itching  due  to  chafing. 


7)  '  CCU  I  CI" 

/.  Fast  relief  from  the  itch  of  insect 

\\  bites,  stings  and  nettle  rash 

2.  Helps  prevent  infection. 


Lana- 


Anaesthetic,  Antiseptic  Creme 


MAXIMUM  STRENGTH 

H       AVAILABLE  WITHOUT  PRESCRIPTION 

Lanacort 


1%  HYDROCORTISONE  SKIN  TREATMENT  15GMS 


For  Allergy  Rash:  recommend  LANACORT 
Hydrocortisone  for  double-action  relief  of 
inflammation  and  itching  caused  by  allergic  reactions 
to  soap,  plants,  jewellery,  toiletries,  detergents,  etc. 


Whatever  the  skin  problem,  COMBE  gives  you 
the  specialised  formulation  to  treat  it. 

LANACANE  contains  Benzocaine  Ph.  Eur.  37,  W/W,  Rcsorcinol  B.P. 
2%  W/W.  Chloidlhymul  U.S.N. F.  X  1 1  0.0327,  W/W. 
LANACORT  contains  Hydrocortisone  Acetate  B.P.  1'/,  W/W. 
LANASTINC,  CREME  contains  10"/.  W/W  Benzyl  Alcohol  B.P.  2% 
W/W  Lignocaine  B.P. 
LANASTINC  SPRAY  contains  Benzocaine  Ph.  Eur.  37,.  W/W. 
Benzethonium  Chloride  USP  0.015%  W/W. 


Combe 


international  ltd. 

A. MP.  House,  Dingwall  Road,  Croydon,  Surrey,  CR9  2AU,  England 

Specific  Products  for  Specific  Problems 


For  Insect  Bites  and  Stings  and  Sunburn:  recommend 
LANA-STING  for  effective  relief  of  the  pain  and  itching 
caused  by  insect  bites  and  stings,  sunburn,  nettle  rash. 
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SHOWRA 

Planning  a  professior 
image  for  the 
pharmacy. 


We  know  that  as  a  practising 
pharmacist  you  take  a  professional 
pride  in  the  service  you  provide  as  a 
valuable  link  inthechain  of  community 
health  care. 

Our  aim  is  to  help  you  reflect  this 
professional  image  to  your  customers  by 
creating  a  more  efficient  and  pleasant 
retail  environment. 

As  the  largest  shopfitting  company  in  the 
UK,  our  range  of  equipment  for  both  shop 
and  dispensary  is  amongst  the  finest 
available.  But  the  extra  value  of  the 
Showrax  service  lies  in  the  vitally 
important  expert  advice  our  consultants 
can  offer  on  how  to  maximise  the 
profitability  of  your  sales  area  and  plan 
your  dispensary  for  total  efficiency.  To 
discover  how  you  can  benefit  from  this 
valuable  service,  simply  return  the 
coupon  today.  We'll  also  send  you  our 
latest  brochures  on  shop  and  dispensary 
planning. 


Pharos*1 


To:  Baxter  Fell  Northfleet  Limited, 
Tower  Works,  Lower  Road,  Gravesend, 
Kent  DA1 1  9BE 

Please  tell  me  more  about  your  consultancy 
service  and  send  me  your  new  brochures. 

NAME  

NAME  OF  SHOP:   

ADDRESS  OF  SHOP: 


Tel: 


CD  16/: 


SHOWRAX 


Tel:  South  (0474)  60671. 
North  (0204)  793316,  Scotland  (03552)  38521. 


WS  FROM  GERMANY 


Uproar  over 
iding 
reforms 

The  storm  of  protest  from  pharmacists  that 
greeted  the  unveiling  of  the  Government's 
plans  for  structural  reform  of  health  funding 
appears  to  have  produced  only  minor 
concessions.  ABDA  has  calculated  that  the 
proposed  changes  would  cause  a  £20,000 
reduction  in  yearly  pre-tax  profits  for  the 
average  pharmacy  and  has  called  the  plans 
unacceptable. 

With  the  compulsory  health  insurance 
schemes  ((GKV)  faced  with  a  deficit  again  and 
the  Government  unwilling  to  contemplate 
continued  rises  in  insurance  premiums 
(currently  averaging  13  per  cent  of  wages), 
the  need  for  reforms  is  inescapable. 

The  proposals  aim  to  save  the  GKV  nearly 
£5, 000m  by  pruning  cover  to  that  minimally 
necessary  to  ensure  adequate  medical  care. 
For  example,  the  death  grant  paid  by  the  GKV 
will  be  abolished  except  for  those  born  before 
1928,  medicines  and  surgical  requisites  for 
minor  ailments,  drugs  of  dubious  efficacy  and 
dental  work  carried  out  for  largely  cosmetic 
reasons  will  no  longer  be  covered.  But  much 
to  the  irritation  of  pharmacists  and  drug 
companies,  60  per  cent  of  the  savings  are  to 
come  from  the  15  per  cent  of  the  total  budget 
spent  on  the  pharmaceutical  sector,  with  the 
hospital  service  virtually  untouched. 

According  to  the  Government,  the 
purpose  of  the  changes  is  to  increase  cost- 
consciousness  and  promote  competition 
among  the  drug  companies  (prices  in  West 
Germany  are  669  per  cent  above  the  EEC 
average),  while  increasing  the  emphasis  on 
preventative  medicine. 

Thus  in  the  drugs  field,  the  current 
percentage  mark  up  applied  by  pharmacists  is 
to  be  replaced  by  an  as  yet,  unannounced  flat 
rate.  This  is  supposed  to  discourage 
pharmacists  from  promoting  the  more 
expensive  items,  but  the  result  will  probably 
be  to  increase  the  price  of  the  cheaper 
(generally  the  OTC  drugs)  and  decrease  that 
of  the  more  expensive  ones  —  a  move 
scarcely  likely  to  encourage  the  self- 
medication  that  would  relieve  the  GKV.  The 
Government  initially  asserted  this  would  have 
a  neutral  effect  on  the  income  of  pharmacists 
but  the  angry  derision  that  erupted  from  the 
profession  led  to  a  suggestion  that  this 
proposal  might  be  dropped  if  equal  savings 
could  be  achieved  through  the  existing  price 
fixing  system. 

Other  proposed  measure  that  infuriates 
pharmacists  include  the  replacement  of  the 
current  5  per  cent  discount  they  have  to  give 
to  the  GKV  by  new  rates  of  3,  5  or  7  per  cent 


depending  on  turnover.  As  some  pharmacists 
pointed  out,  depending  on  the  amount  of  the 
fixed  mark  up,  this  could  mean  actually 
supplying  the  GKV  with  a  drug  at  a  loss.  This 
principle  is  to  be  applied  across  the  board  from 
drugs  to  hearing  aids.  The  GKV  will  pay  only 
for  the  most  basic  item,  with  the  patient 
bearing  any  additional  costs. 

For  prescribed  drugs,  products  containing 
the  same  active  ingedient  (currently  33  per 
cent  of  the  drugs  market) ,  a  fixed  price  will  be 
calculated  from  the  lower  third  of  the  range  (ie 
amongst  the  cheapest  generics) .  That  will  be 
met  by  the  GKV  in  full,  waiving  any 
prescription  charge.  If,  however,  the  patient 
is  prescribed  or  wants  a  more  expensive  drug, 
he  will  have  to  pay  the  extra.  This  system  will 
gradually  be  extended  to  cover  90  per  cent  of 
the  remainder  of  the  drug  market,  with  a 
working  party  deciding  on  a  suitable  fixed  price 
for  treatment.  During  the  period  of  about 
three  years  allotted  to  this  seemingly 
impossible  task,  the  prescription  charge  for 
items  not  subject  to  the  price  bar,  will  be 
increased  from  £0.65  to  £1  per  item. 

Half  the  projected  savings  are  to  be  spent 
on  cover  for  home  care  of  the  sick  and  elderly 
and  on  preventative  medicine,  with  the  GKV 
helping  to  pay  for  dental  education  among 
children.  Dental  checks  for  those  over  18  will 
be  paid  for  by  the  GKV  and  regular  attenders 
will  receive  a  higher  subsidy  towards  the  cost 
of  their  false  teeth.  Biennial  health  checks  are 
to  be  introduced  for  the  over  35s. 

Disastrous  as  the  reforms  appear  to  the 
livelihood  of  pharmacists,  drug  companies 
have  been  asked  to  donate  £600m,  equal  to  20 
per  cent  of  their  turnover  with  the  GKV,  as  a 
gesture  of  "solidarity!"  However  with 
generic  substitution  reducing  their  net  profits 
by  45  per  cent  in  1986,  they  are  not  in  a 
magnanimous  mood  and  have  warned  of  job 
losses  and  irreparable  damage  to  exports.  In 
an  attempt  to  placate  them,  the  Government 
has  suggested  that  truly  innovative  products 
could  be  excluded. 

Whether  these  reforms  will  bring  the 
projected  savings ,  let  alone  allow  a  reduction 
in  contributions,  as  was  originally  announced 
is  doubted  by  many  in  the  health  care  field, 


including  the  GKV  themselves.  The 
conservative-liberal  coalition  government  has 
certainly  succeeded  in  alienating  many  of  its 
traditional  supporters  among  the 
pharmaceutical  profession. 


Searle  buy  out 

After  a  mere  18  months,  Farmaryn,  the  only 
company  to  rely  solely  on  the 
recommendation  of  pharmacists  to  sell  their 
OTC  range,  has  been  bought  out  by  Searle. 

The  marketing  concept  of  advertising  their 
products  exclusively  to  pharmacists  was  said 
by  a  Searle  spokesman  to  be  right  (see  C&D, 
2  August  1986),  but  ahead  of  its  time.  Searle 
will  abandon  this  approach,  but  maintain  the 
OTC  range  and  use  the  company  to  gain  a 
foothold  in  the  ever-expanding  generic 
market.  Searle,  who  had  previously  regarded 
doctors  as  its  advertising  target,  recognised 
the  need  to  promote  to  pharmacists  and  would 
use  Farmaryn  as  a  vehicle. 


Apple  shaped? 

Nowadays  everyone  knows  the  danger  to 
health  of  being  overweight,  but  the  one  in 
three  Germans  who  fall  into  this  category  are 
looking  in  the  mirror  carefully  to  see  where 
those  extra  kilograms  lie. 

At  a  recent  meeting  of  the  German  Society 
for  Research  into  Obesity,  it  was  said  that 
measurements  and  scientific  studies  had 
shown  the  risk  of  coronary  heart  disease  was 
greater  for  the  apple-shaped  among  the 
population.  The  only  comfort  for  the  apple- 
shaped  is  that  they  apparently  lose  weight  on 
a  diet  easier  than  their  pear-like  counterparts. 


Car  trouble 

For  a  20  minute,  six  mile  trip  by  ambulance 
accompanied  by  a  doctor,  who  merely 
measured  his  blood  pressure  and  heart  rate, 
an  accident  victim  (himself  a  doctor),  was 
presented  with  a  bill  by  the  City  of  Essen  for 
£300  (£130  for  the  ride  and  £170  for  the 
medical  attention). 

His  complaints,  however,  fell  on  deaf  ears, 
despite  the  fact  that  for  the  same  amount  he 
could  have  hired  a  Rolls  Royce  Phantom  with 
chauffeur  and  driven  some  30  miles. 


These  reports  come  from  a  correspondent 
with  acknowledgements  to  the  German 
pharmaceutical  Press:  Deutsche  Apotheker 
Zatiuig  and  Pharmazeutische  Zeitung. 
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TWO  KEY  EVENTS  FO 
NICOBREVIN  SALES 
IN  MARCH 

Wednesday  9th  March 

NATIONAL  NO  SMOKING  DAY 

Tuesday  15th  March 

BUDGET  DAY 

Tax  increases  on  cigarettes? 

An  important  counter  prescribing  role  for  pharmacists 

Pharmacists  like  you  have  already  helped  thousands  of  smokers  follow  up  New  Year  Resolutions  to 
stop  smoking  with  the  help  of  Nicobrevm 

The  two  key  events  this  month  are  strong  motivational  times  when  smokers  seriously  contemplate 
breaking  the  habit. 

Strategic  National  Press  Advertising 

To  help  them  succeed  more  easily,  the  support  benefits  of  Nicobrevm  will  be  advertised  in  the 
National  Press  on  National  No  Smoking  Day  and  the  day  after  the  budget 

So  as  the  need  becomes  greater  for  your  customers  to  give  up  smoking.  Nicobrevm  and  your  words  of 
encouragement  can  help  them  succeed. 

Full  Four  Week  Course 

Nicobrevm  is  a  clinically-formulated  4  week  course  which  reduces  the  craving  for  cigarettes  by 
slowing  the  metabolism  of  nicotine  already  present  in  the  system.  And  at  £8.99  for  a  complete  course, 
it  costs  less  than  most  smokers  spend  on  a  week's  cigarettes. 

Nicobrevm  is  an  easy-to-swallow  capsule,  which  does  not  affect  the  sense  of  taste  and  reduces 
the  craving  to  smoke. 


Nicobrevin 


P  Pharmacy  On 


NICOBREVIN  IS  NOT  A  NICOTINE  SUBSTITUTE  AND  IS  NON-HABIT  FORMING 


iNTERCfiRE)  Building  Brands  for  you  and  your  Customers 
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ARMACY  ECONQMCS 


The  capital  invested  in  a 
pharmacy  is  either  "fixed"  or 
"working".  Property  is  an 
example  of  the  former,  stock 
of  the  latter.  To  ensure 
optimum  profits  both  types 
should  contribute  to  total 
sales,  but  the  part  played  by 
fixed  capital  is  normally  longer- 
term  than  that  of  working 
capital. 

It  is  important  to  strike  a 
wise  balance  between  the  two 
investments.  The  return  on 
stock  is  faster  and  larger, 
generally,  than  that  from 
property  or  fixtures,  yet 
purchasers  of  pharmacies 
sometimes  tie  up  cash  in  a 

freehold  to  the  detriment  of  the  service  to  customers.  The  effect 
on  goodwill  can  be  costly. 

To  increase  capital  we  must  for  a  time  sacrifice  immediate 
consumption.  If  the  owner  of  a  pharmacy  consumes  each  year  all 
the  profit  made,  improvements  such  as  a  refit  can  be  made  only 
by  borrowing  or  using  capital  from  an  external  source. 

The  rewards  from  sacrificing  current  income  for  the  sake  of 
the  future  can  be  dramatic.  I  recall  a  pharmacist  who,  shortly 
after  the  war,  with  a  few  hundred  pounds  of  capital,  and  the  co- 
operation of  a  vendor  who  agreed  to  part-payment  terms,  bought 
a  pharmacy  with  "scope  for  development".  For  two  or  three 
years  the  purchaser  scraped  along,  drawing  a  minimum  from  the 
business.  There  was  no  refit,  but  stock  was  purchased  to  give 
a  first-rate  dispensing  and  counter  service.  Wholesaler  supplies 
were  quick  and  adequate  and  stockturn  high.  After  the  initial 
difficult  years  the  debt  had  been  repaid,  a  refit  was  possible,  and 
a  newer  car  appeared. 

Alternatives  to  increasing  capital  are  to  improve  the  human 
resources  we  employ  by  helping  develop  staff  potential,  and 
promoting  use  of  new  technical  knowledge  and  equipment.  Both 
these  involve  a  waiting  period  and  investment  in  training  and 
apparatus.  The  article  by  Roger  King,  "Pharmacy  computer 
potential  in  focus",  (C&D  January  23)  merits  close  study  in  this 
connection. 

To  maintain  capital  intact,  property  must  be  kept  in  good 
repair,  staff  in  good  health  and  so  on.  Some  proprietors  put  their 
short-term  living  standards  before  the  longer-term  interests  of 
their  business  and  therefore  of  themselves.  When  things  are 
difficult  financially  it  can  be  tempting  to  defer  work  on  the 
property.  Family  pressure  can  mean  that  a  refit  is  postponed  so 
a  new  car  can  be  bought  sooner  rather  than  later. 

The  pharmacist  owner-manager  is  normally  keen  to  keep 
expenses  down,  and  will  usually  keep  stockturn  at  a  level  to 
ensure  a  sound  balance  between  gross  margins  and  investment 
in  stock. 

The  debtor  pharmacist  might,  by  cutting  drawings  to  a  bare 
minimum,  by  vigilance  over  stock  levels,  by  stringency 
generally,  be  in  the  position  either  to  invest  in  a  refit  or  to  reduce 
indebtedness.  He  or  she  might  consider  that  the  money  is  better 
spent  on  the  business  than  on  paying  back  the  loan.  The  bank 
manager  could  see  things  differently,  especially  if  business  is 
bad.  If  the  loan  is  from  a  relation,  it  could  be  the  cash  is  needed 
for  something  felt  to  be  more  necessary  than  improvements  to 


Investing  in 
the  future 

Deciding  how  fixed  and  working  capital  should  be 
apportioned  and  invested  in  a  business  can  have  a 
profound  effect  on  how  it  fares. 


the  pharmacy. 

Any  owner  who  is 
dependent  on  others,  including 
suppliers,  to  help  finance  a 
pharmacy,  can  be  faced  with  a 
conflict  of  interests.  Such 
conflicts  are  often  external, 
but  could  be  internal  where 
branch  managers  or  staff  fail  to 
obey  the  instructions  about 
stock  levels,  etc.  Satisfactory 
communication  with  co- 
workers and  appropriate 
training  should  avoid  the  need 
to  hand  out  "instructions". 
Mutual  interest,  properly 
cultivated,  works  better  than 
coercion! 

To  collect  money  due  as 
soon  as  possible,  (and  so  far  as  the  NHS  permits) ,  to  keep  stock 
moving  rapidly,  to  pay  suppliers  promptly,  not  to  allow  money 
to  lie  idle,  even  for  a  few  days,  all  help  profitability.  There  are 
some  who  aim  to  collect  quickly  anything  owing  to  them  —  but 
to  delay  payment  of  what  they  owe.  But  such  a  strategy  will 
sooner  or  later  harm  the  service  you  receive  and  prove  counter- 
productive. Reputation  and  goodwill  are  valuable. 

Technical  progress  seems  certain  to  play  an  increasingly  key 
part  in  the  deployment  of  capital  in  pharmacy.  The  application  of 
new  methods  of  handling  money,  of  ordering,  of  checking  stock, 
of  gaining  access  to  information,  will  enable  greater  and  greater 
volumes  of  sales  to  be  dealt  with  by  fewer  and  fewer  people. 

Some  say  technical  progress  causes  unemployment,  but  the 
truth  is  rather  that  it  changes  the  nature  of  work.  Technical 
trends  in  pharmacy  should  liberate  proprietors  and  staff  to 
devote  more  time  to  those  crucial  healthcare  functions  which 
machines  cannot  perform.  The  forward-looking  owner  will  be 
examining  ways  capital  investment  can  cut  back  time,  money, 
and  other  resources  at  present  devoted  to  routine  tasks  ripe  for 
mechanisation. 

Two  conditions  at  least  should  be  fulfilled  if  we  are  to  justify, 
economically,  replacing  an  existing  asset,  (for  example,  fixtures 
and  fittings),  with  a  new  one.  First:  the  total  percentage  of  selling 
goods  and  of  dispensing  should  be  less  than  hitherto,  and  second: 
the  expected  rate  of  return  from  the  capital  to  be  invested  in  the 
new  asset  should  be  at  least  as  high  as  that  obtainable  from  some 
alternative  investment  within  or  outside  the  pharmacy. 

Of  course,  there  can  be  non-economic  justification  for 
replacing  assets.  The  pleasure  of  working  in  a  newly  furbished 
dispensary  cannot  be  measured  in  cash  alone! 

As  there  is  a  limit  to  capital  available  even  for  the  most 
affluent,  we  must  decide  how  to  use  it.  Here  the  concept  of  what 
the  economists  term  '  'marginal  analysis' '  is  valuable.  The  choice 
lor  the  retail  pharmacist  is  not  whether  to  invest  in  stock  or 
fixtures  or  property,  freehold  or  leasehold;  they  are  all 
necessary.  The  question  is  whether  there  should  be  a  bit  more 
of  one  and  a  little  less  of  another.  Would  a  few  hundred  or  a  few 
thousand  pounds  at  the  margin  of  one  form  of  investment  be 
more  profitably  transferred  to  another?  This  is  the  fundamental 
question  in  deciding  on  capital  allocation. 
Ericjensen,  B.Com,  MPS, FI  PharmM.M  Inst  M,  is  a  business 
consultant,  lecturer  and  author  of  books  on  retailing,  self 
development  and  mental  health. 
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A  hard  pill  to  swallow  EverReady 


As  many  as  two-thirds  of 
medicines  prescribed  for  children 
are  either  only  slightly  effective  or 
not  effective  at  all,  according  to  a 
major  study  which  has  been 
turned  into  a  guide  for  doctors. 

Mis-prescribing  is  significant 
because  it  occurs  in  such  common 
conditions  as  giving  antibiotics  for 
diarrhoea,  and  for  upper 
respiratory  tract  infections  which 
are  usually  viral.  Other  areas 
where  problems  arise  either 
because  a  condition  is  self  limiting 
or  drug  efficacy  has  not  been 
proven  include  sedatives  for 
sleepless  or  inaccuiately 
diagnosed  hyperactive  children, 
overuse  of  decongestants  for 
upper  respiratory  tract 
congestion,  drugs  to  increase 
appetite,  to  reduce  temperatures 
and  spasmolytics  for  abdominal 
pain.  Prescribing  tricyclic  anti- 
depressants for  bed  wetting  is  also 
common.  They  can  be  dangerous 
if  a  child  or  a  sibling  takes  more 
than  the  dose  by  accident. 

Overprescribing  commonly 
occurs  because  parents  often 
pressure  doctors  to  prescribe  for 
their  children  even  though  the 
conditions  might  be  self-limiting. 

The  manual,  whose  editor-in- 
chief  is  Dr  G.  Rylance,  consultant 
in  paediatric  clinical  pharmacology 
at  the  Children's  Hospital  in 
Birmingham,  is  co-authored  by 
four  other  UK  paediatric 
specialists  and  draws  on  experts 
from  more  than  1 7  countries  but  is 
designed  to  apply  worldwide.  Its 
main  purpose  is  to  serve  as  "a 
handbook  on  safe  and  effective 
therapy  primarily  for  the  physician 
prescribing  for  children  outside  of 
hospitals". 

The  manual  says  that  only 
about  50  per  cent  of  the  children 
who  take  medicines  for  chronic 
conditions  complete  the  course. 
Part  of  the  blame  must  fall  on  the 
parents,  although  it  is  often 
because  thev  do  not  have 


sufficient  knowledge  of  the 
problem  and  therefore  may  give 
the  medication  improperly.  A 
parent  may  also  stop  giving  a 
medicine  or  react  incorrectly  if 
there  are  adverse  effects.  So  it  is 
important  that  parents  and 
children  are  properly  briefed. 

The  manual  suggests  a  new 
approach  where  drugs  and  other 
techniques  are  only  part  of  a  range 
of  strategies  to  tackle  child  ill 
health.  They  include  changes  in 
diet,  behavioural  treatment  and 
physiotherapy. 

The  more  information  the 
parent  and  child  have  about  a  drug 
the  less  chance  there  will  be  of 
serious  harm  being  done  to  a  child. 
Parents  and  children  should  know 
the  name  of  the  medicine,  the 
reason  for  using  it,  and  when  and 
how  to  take  it  and  how  to  know  if 
it  is  working  effectively.  What  to 
do  if  it  is  not  working  or  if  doses 
are  missed,  the  risks  of  stopping  it 
early,  how  long  to  take  it,  possible 
side  effects  and  how  to  handle 
them,  and  what  other  medicines 
can  be  taken  at  the  same  time. 

Generally,  the  manual  says 
that  the  best  way  to  give  drugs  to 
children  is  by  mouth.  Tablets  are 
preferable  because  liquids  have  a 
short  shelf  life  and  often  contain 


sugar  which  can  cause  dental 
caries.  Children  dislike  being 
given  drugs  rectally  and 
absorption  via  this  route  can  be 
erratic.  However,  rectal 
medication  would  be  useful  for 
example,  with  clonazepam  and 
diazepam  rectal  solution  to  stop 
convulsions,  or  anti-emetic 
suppositories  instead  of  an 
injection.  The  manual  also 
suggests  that  giving  injections 
should  be  avoided  whenever 
possible  since  many  drugs  are 
absorbed  just  as  quickly  by  mouth. 
The  manual  also  says  that  many 
intramuscular  injections  are 
actually  deposited  in  fat  with 
obese  children  and  adults. 

Overall  the  handbook  is  a  good 
reference  guide.  The  first  section 
covering  problems  with  drug 
therapy  in  children,  drugs  in 
breast  milk,  adverse  effects,  drug 
interactions,  poisoning  and 
information  for  children  and 
parents.  There  is  a  large  section 
that  covers  specific  drug  groups 
and  clinical  problems. 
"Drugs  for  Children",  pp.  185 
published  by  the  World  Health 
Organization,  Regional  Office  for 
Europe.  1987.  1987.  ISBN 92 890 
1048  7  £12  from  Her  Majesty's 
Stationer,-  Office. 


complaint 
upheld 


A  complaint  by  Ever  Ready  that  an 
advertisement  for  Kodak 
Photolife  batteries  was 
misleading,  has  been  upheld  by 
the  Code  of  Advertising  Practice 
Committee. 

The  advertisement  claimed 
that  the  Kodak  batteries  gave  "up 
to  10  per  cent  better  performance 
than  standard  alkaline  products". 
But  Kodak  admitted  they  had  not 
included  the  Ever  Ready  brand  in 
their  ti'st  and  the  claim  was 
withdrawn. 

Peaudouce  (L'K)  Ltd.  objected 
to  an  advertisement  for  l  it ra 
Pampers  that  depicted  a  wetness 
test  comparing  Ultra  Pampers 
with  an  ordinary  disposable  nappy: 
they  asserted  that  the  test  was 
misleading.  CAP  concluded  the 
comparison  was  acceptable. 

Farley  Health  Products 
objected  to  an  advertisement  for 
UK  Liga  rusks  saying  it  was 
unjustified  and  unfairly 
denigrating.  They  disputed 
research  that  showed  Liga's 
rusks  "cause  less  dental  damage 
than  Farley's  Low  Sugar  rusks". 
The  Committee  found  that  the 
claim  could  be  substantiated. 


Baby  drinks  dental  warning 


Mothers  should  be  made  aware 
that  frequent  use  of  baby  drinks 
may  harm  teeth,  according  to 
three  members  of  the  Leeds 
School  of  Dentistry. 

In  a  letter  to  The  Lancet,  the 
three  dentists  say  that  following 
recent  television  publicity  on  fruit 
drinks  as  a  cause  of  rampant 
caries,  young  mothers  seem  more 
aware  of  the  risk  and  make  more 
use  of  natural  fruit  juices  or  drinks 
marketed  as  "free  from  added 
sugar' ' .  But,  the  authors  say,  the 


number  of  cases  presented  to 
them  has  not  fallen. 

Analyses  of  several  drinks  for 
babies  and  infants  available  in 
Leeds  revealed  substantia! 
quantities  of  the  sugars  sucrose, 
fructose  and  glucose.  "The 
proportion  of  the  different  sugars 
varied  and  the  sucrose  content 
was  sometimes  low.  However, 
total  sugar  content  was  as  high  as 
4.1  equivalent  teaspoons  of 
sucrose  in  a  volume  which  would 
normallv  be  taken  bv  a  babv 


(125ml).  These  drinks  can 
demineralise  tooth  enamel  just  as 
much  as  sucrose-based  drinks." 
they  say. 

The  authors  add  that  the  ability 
of  food  to  promote  dental  caries 
depends  on  frequency  of  use,  total 
sugar  content,  retentiveness  and 
the  presence  of  cariogenic 
bacteria  in  the  mouth.  They 
recommend  that  the  drinks  should 
only  be  provided  at  mealtimes, 
with  milk  (without  sugar)  or  water 
given  between  times. 


Our  Business  Depends  on  Your  Success 

75%  of  our  business  comes  from  recommendation. 
Why? 

We  offer  -  1,  Professional  advice 

2,  Quality  shopfittings  made  in  our  own  factory 

3,  Fitted  by  our  own  skilled  fitters 

4,  At  realistic  prices  linked  with 

5,  Attractive  finance 
Which  all  adds  up  to  a  viable  proposition,  for  further  Information 
contact  -Shopfitting  &  Design  Centre  (west  of  England)  ltd.  I  cniy  sent  you  n  tor  my 
2a  Hallatrow  Road.  Paulton. Bristol.  Avon.  BS18  5LH.teteprone  0761  418941.  \  ;  \ 
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Macarthy's  bid  battle  for  Unichem 
moved  into  its  next  stage  this 
week  when  both  groups  wrote  to 
pharmacists:  Macarthy  outlining 
their  bid  and  their  hopes  for  a 
merger,  which  urged  pharmacists 
to  sign  and  return  a  form  with  the 
view  to  demanding  a  meeting  to 
discuss  their  proposals;  and 
Unichem  explaining  the  reasons 
for  their  rejection  of  the  bid  — 
which  at  the  same  time  urged 
pharmacists  not  to  sign  anything. 

Macarthy  deemed  their  letter 
necessary  after  Unichem's  Board 
immediately  rejected  their 
takeover  bid,  in  a  manner  which 
Macarthy's  chairman  Nicholas 
Ward  says  did  not  fairly  reflect  the 
seriousness  of  the  proposals  or 
the  spirit  of  the  discussions 
preceding  them.  "Unichem's 
members  deserve  the  opportunity 
to  consider  our  proposals  in  more 
detail  and  to  play  a  part  now  in  the 
crucial  decisions  that  need  to  be 
made  about  Unichem's  future," 
says  Macarthy.  They  say  the 
merger  would  give  Unichem 
members  the  opportunity  to 
capitalise  on  the  assets  built  up 
now,  without  exposing  them  to 
the  uncertainties  they  believe  are 
inherent  in  the  planned  float.  The 
company  adds  that,  after  taking 
legal  advice,  they  have  issued 
proceedings  for  libel  against 
Unichem,  their  chief  executive 
and  Unichem's  public  relations 
consultants  for  statements  made 
in  response  to  the  initial  proposals 
(these  writs  were  served  on 
Monday. 

Unichem  describe  Macarthy's 
£65m  offer  as  "woefully 
inadequate"  and  claim  a 
revaluation  of  their  Group  by 
stockbrokers  Phillips  &  Drew,  if  it 
were  a  listed  company  today, 
gives  it  a  value  of  nearly  £100m 
(£36.36  per  share)  based  on  a 
forecast  of  turnover  (£700m)  and 
pre-tax  profits  (£12m)  for  this 
year. 

The  claim  comes  in  the  face  of 
Macarthy's  suggestion  that 
pharmacists  compare  their  bid 
with  Unichem's  value  today. 


NESS  NEWS 


Unichem  members  the 
target  in  bid  battle 


Macarthy  say  the  original 
valuation  made  by  Philips  &  Drew 
that  shares  will  not  be  worth  less 
than  £12  at  flotation  is  based  on 
assumptions  about  Stock  Market 
conditions  and  the  wholesaler's 
future  performance.  They  also 
suggest  the  prospect  of  a  flood  of 
selling  just  after  flotation  would 
have  adverse  effects  on  the 
shares.  And,  say  Macarthy,  only 
higher  spending  Unichem 
members  will  benefit  from  the 
share  scheme. 

Macarthy's  £65m  offer 
involves  the  issue  of  12.5  million 
new  Macarthy  shares  to  Unichem 
members  pro-rata  to 
shareholding,  which  they  say  are 
currently  worth  £13.18  per 
Unichem  share  or  £13.09  in  cash, 
and  a  deferred  consideration  of  10 
million  new  shares  to  be  issued  to 
shareholders  over  the  next  three 
years  on  a  basis  still  to  be  agreed. 
The  latter  is  designed  to  ensure 
customer  loyalty  and,  say 
Macarthy,  like  Unichem's 
scheme,  rewards  members  in 
relation  to  purchase  levels. 

Unichem,  however,  claim 


Macarthy's  shares  are  falling  in 
value,  and  say  the  deferred 
consideration  will  be  according  to 
trading  levels  which  could,  if  not 
reached,  mean  losing  half  the 
value  of  the  bid.  This,  says 
Unichem's  chief  executive  Peter 
Dodd,  could  involve  a  necessary 
110  per  cent  increase  in  trading  in 
the  first  year  after  acquisition,  and 
105  per  cent  the  year  after. 

Unichem  also  object  to  the 
proposed  offer  being  confined  to 
existing  shareholders.  Macarthy 
believe  that  only  they  should 
benefit  from  the  realisation  of  the 
asset  which  has  been  built  up  in 
Unichem.  Members  who  joined 
the  co-op  after  January  22  —  the 
date  Macarthy  say  they  made 
their  initial  approach  to  the 
wholesaler  —  would  have  their 
shares  redeemed  at  par  and  would 
not  participate  in  the  offer. 

Macarthy  also  highlight  a 
possible  liability  to  tax  and 
clawback.  Unichem  again  deny 
that  the  scheme  is  either  illegal  or 
likely  to  be  prone  to  tax  effects. 
We  are  advised,  say  Unichem, 
that  even  if  a  taxable  income 


Chairman  Nicholas  Ward  pictured  at  Macarthy 's  newly  modernised 
55, 000  sq  ft  distribution  depot  at  Harold  Hill,  Essex,  which  was  offici- 
ally opened  by  Upminister  MP  Sir  Nicholas  Bonsor,  last  Monday. 


receipt  or  discount  arises  when 
the  pharmacist  subscribes  or 
receives  shares,  the  problems  of 
quantifying  the  value  of  such 
taxable  benefit  would,  given  all  the 
uncertainties,  be  very 
considerable,  and  in  the 
circumstances  any  taxable  income 
benefit  would  be  likely  to  be  small. 

In  their  letter  Macarthy  outline 
what  they  see  as  the  common 
features  of  the  two  Groups  —  a 
tradition  of  service  to  pharmacists 
and  a  commitment  to  the 
healthcare  sector,  for  example. 
"We  believe  the  merger  of  the 
two  major  forces  dedicated  to 
pharmacy  will  enhance  the  ability 
of  the  combined  group  to  meet  the 
challenge  from  non-pharmacy 
competitors,"  they  write.  And 
they  suggest  the  broad  base  of 
healthcare  business  that  would  be 
formed  would  be  a  more  attractive 
investment  than  the  present 
Unichem  —  dependent  as  it  is  on 
only  a  single  major  business. 

Unichem  highlight  Macarthy's 
claim  that  they  have  lost  some 
wholesale  business  since 
Unichem  unveiled  their  plans,  and 
suggest  the  company  is  buying 
back  lost  business.  They  question 
Macarthy's  status  as  a  supplier 
and  point  out  the  differences 
between  the  two  groups:  for 
instance  Macarthy's  expanding 
retailing  operation  which  they  see 
in  competition  with  the  interests 
of  independent  pharmacists,  and 
their  supply  to  dispensing  doctors. 

While  Macarthy  say  they  have 
been  encouraged  by  the  initial 
response  from  Unichem  members 
to  their  proposed  offer,  they  must 
now  wait  for  10  per  cent  of 
members  to  request  a  meeting  — 
via  delivered  pre-paid  supplies  — 
to  discuss  the  merger.  An  action 
Peter  Dodd  is  urging  no  chemist 
to  take.  Their  "don't  vote" 
appeal  apparently  reached  many 
pharmacies  before  the  Macarthy 
open  letter. 

At  an  extraordinary  meeting  75 
per  cent  of  voters  (present  or  by 
proxy)  would  need  to  favour  a 
resolution  for  it  to  be  passed. 


Open  prescriptions? 
Point  them  this  way. 


Only  B-D  1ml  U- 100  and  0.5ml  I  -100 sterile  interior 
single  use  syringes  feature  the  double  lubricated 

MICRO-FINE  III  needle  for  the  best 
f>     J$       injection  comfort  available. 


[rT51  insulin 

ISSUSU    FOR  MAXIMUM  IN. 


SYRINGES 


INJECTION  COMFORT 


Becton  (Dickinson  UK  Limited  Between  Towns  fload 
DICKINSON    '  owll-v  O.I..C.1CX4  41  V  IHfphc  W.-.///7.-.- 

B-0  and  Micro-Fine  III  afe  trademarks  of  Bee  ion  DtckmSOO  and  Company 


New  record 
for  drug 
exports 

Pharmaceutical  companies 
achieved  record  exports  in  1987, 
up  6  per  cent  on  1986,  to 
£l,621m,  says  the  Association  of 
the  British  Pharmaceutical 
Industry.  Overall  the  trade 
surplus  stood  at  t8.'i5m. 

I  lespite  this  performance  I  )r 
John  Griffin,  A  HIM  director 
expressed  concern  about  "the 
increase  in  imports  of  finished 
products"  and  called  on  the 
Government  to  adopt  consistent 
policies  to  encourage  research  and 
development. 

"Adequate  patent  protection  is 
fundament, il  to  the  health  of  the 
industry,"  said  Dr  Griffin. 


Safe 
propellant 
hopes  dashed 

ICI  say  that  CFC-22,  the 
propellant  they  thought  might  be 
a  safe  alternative  to  CFCs  and 
flammable  hydrocarbons,  is  toxic. 

The  chemical  has  been  used 
for  some  time  in  industry  in 
refrigerators  where  people  have 
had  little  or  no  contact  with  it .  The 
company  had  suggested  to  aerosol 
customers  that  it  could  be  adopted 
for  personal  care  if  it  passed  their 
toxicity  tests. 

However,  rats  sprayed  with 
the  chemical  gave  birth  to  a 
significant  number  of  young  with 
eye  deformities.  Rabbits  sprayed 
showed  no  effects. 

The  company  fears  the 
product   could   be  harmful, 


particularly  as  personal  care 
aerosols  are  much  used  by  women 
of  childbearing  age. 

It  will  still  be  marketed  in  the 
UK  for  industrial  purposes  and  ICI 
will  continue  to  seek  alternatives 
but  they  say  it  is  unlikely  any  will 
be  fully  tested  within  the  next  five 
years. 


Kodak 
update . . . 

Kodak  are  offering  minilab 
operators  who  are  thinking  of 
updating  their  equipment  one  of 
two  schemes  to  help  them  do  so. 

For  those  with  a  small  minilab 
there  is  a  trade-in  allowance  on  the 
price  of  a  Kodak  minilab  system 
20.  Owners  leasing  larger  minilabs 
will  be  able  to  let  Kodak  take  over 
the  balance  of  the  lease  and  take  a 
re-finance  offer  on  rental  of  a 
machine  such  as  Kodak's  system 
50.  Details  from  John  Shandley. 
photofinishing  svstems  division, 
Kodak  Ltd,  PO'Box  66,  Hemel 
Hempstead,  Herts  HP1  1JU. 


. . .  Polaroid 
seeks  damages 

Polaroid  have  filed  for  damages 
from  Kodak  in  the  United  States 
for  infringing  patents  on  instant 
cameras.  Wall  Street  analysts 
have  put  the  figure  for  damages  at 
$5.7  billion. 

A  spokesman  for  Polaroid's 
subsidiary  in  the  UK  said  the 
company  could  not  confirm  the 
amount  filed  for  and  did  not  know 
when  the  case  would  begin. 

Two  years  ago  a  court 
injunction  prevented  Kodak  from 
making  or  selling  instant  cameras 
and  film  in  the  US. 
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M  THE  CITY 

I  he  £71m  hostile  bid  by  Macarthy  for  pharmaceuticals 
distributor  Unichem  sparked  off  fireworks  in  the  sector,  splitting 
industry  opinion  and  leaving  shareholders  uncertain. 

Some  in  the  market  think  Macarthy  do  not  stand  a  chance  of 
winning,  not  least  because  of  their  inability  to  get  hold  of  a 
shareholders  list  —  because  it  is  a  co-operative  Unichem  is  not 
obliged  to  publish  the  names  of  its  4,000  plus  members. 

Others  such  as  Morgan  Stanley  suspect  that  AAH's  vigorous 
complaints  over  ( 'nichem's  bonus  scheme  will  be  upheld  by  the 
authorities  and  that  Macarthy  stand  an  excellent  chance  of 
winning  their  bid  battle.  However,  say  Stanley,  to  win  they  must 
increase  their  price  and  suggast  that  £85m  is  feasible. 

Elsewhere  in  the  market,  sentiment  has  entered  into  a  pre- 
Budget  rally  —  the  broadly  based  FT-SE  100  broke  through  the 
1800  points  barrier  for  the  first  time  since  October's  crash.  This 
rally  may  have  already  run  its  course  as  brokers  warn  of  the 
market's  habit  over  the  past  three  years  to  sag  immediately  after 
the  Chancellor's  Budget  announcement. 

The  health  and  household  sector  managed  to  gain  1  per  cent 
against  the  market  over  the  last  trading  account  and  recent 
developments  have  led  most  analysts  to  adopt  a  more  bullish 
stance.  The  inflationary  fears  and  worries  over  the  deterioration 
of  the  UK's  balance  of  payments  plaguing  many  economists, 
favours  pharmaceutical  companies.  Most  of  them  have  strong 
cash  flows,  little  or  no  borrowing  and  have  a  minimum 
dependence  on  economic  cycles.  Also,  as  the  dollar  now  appears 
to  have  stabilised,  the  major  worry  for  the  sector  seems  to  have 
been  resolved. 

At  one  point,  shares  in  Fisons  dipped  to  their  lowest  since 
mid-1985  despite  results  which  matched  expectations  and  a 
better  than  expected  total  dividend  of  4p.  Strong  performance 
over  a  12-18  month  period  is  expected,  particularly  if  it  wins 
approval  for  aerosol  pantamidine  as  a  preventative  of  AIDS- 
related  pneumonia.  However.  Fisons'  recovery  may  be  hesitant 
until  the  market  has  hard  evidence  of  commercial  success  of  its 
new  respiratory  drug  Tilade. 

Sentiment  will  probably  continue  to  shift  strongly  in  Glaxo 's 
favour  in  the  run  up  to  its  research  and  development  meeting  on 
April  12,  especially  once  its  interims,  which  are  expected  to  be 
poor,  are  out  of  the  way. 


An  eye  for 
a  bargain? 


Trade  rumours  are  suggesting 
that  the  Foster  Grant  collection  of 
sunglasses  is  to  be  sold  to  Jay 
Group's  Sunglasses  Division. 

Neither  company  had  any 
comment  to  make  on  the  rumours 
but  if  a  deal  went  ahead.  Foster 
Grant,  currently  distributed  by 
Schwarzkopf  Ltd  who  claimed  a  12 


per  cent  sales  increase  for  the 
brand  last  year,  would  join  Solar's 
own  designs  and  their  Couture 
collection. 

A  cross-party  group  of  backbench 
MPs  has  made  a  fresh  call  to  the 
Government  to  encourage  the 
wider  use  of  natural  and  herbal 
medicine.  More  than  a  dozen  MPs 
have  supported  a  Parliamentary 
motion  expressing  concern  about 
the  mounting  evidence  of 
widescale  addiction  caused  by  the 
"two  liberal  prescription  of 
tranquilliser  drugs". 
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Absolute  Alcohol 


Synthetic  quality  available  to  British  and  all  well  known  International  Specifications  and  Pharmacorxeias. 


James  Burrough  (KA.D.)  Ltd. 

356  Kennmyton  Road.  London SE114LD  Tel  015820232 
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MACARTHY  PLC 


MESSAGE  TO  THE  MEMBERS  OF  UNICHEM 

Macarthy's  proposed  offer  means  over  £13  now  and  on 
average  a  further  £10  over  the  next  three  years  for  each  share 

held  in  UniChem. 

UniChem's  proposals  for  flotation  on  the  stock  market  mean 
taking  a  chance  on  some  money  in  1990  or  1991. 

Why  has  the  Board  of  UniChem  not  adequately  consulted 
their  members  on  the  proposed  merger  with  Macarthy? 

The  members  of  UniChem  have  a  right  to  choose  the  future 

direction  of  their  Society. 

If  you  want  vour  voice  heard,  please  return  the  replv-paid  pink  form  enclosed 
with  the  Open  Letter  to  Members  ot  UniChem  as  soon  as  possible.  The  UniChem 
Board's  initial  rejection  of  Macarthy's  proposals  does  not  affect  your  ability  to  take 
action  now. 

If  you  have  not  yet  received  your  copy  of  the  Open  Letter  to  Members  of 
UniChem,  dated  5th  March,  1988,  please  contact  J.  Henry  Schroder  Wagg  &  Co. 
Limited,  1  20  Cheapside,  London  LC2V  6DS.  Telephone  (01 )  382  6000. 


Note:  The  total  consideration  available  to  each  UniChem  shareholder  would  depend  on  the  terms  linallv  agreed  lor  the 
alienation  ol  the  deferred  consideration.  The  \alue  ol  the  deferred  consideration  given  above  is  based  on  Macarthy's  current 
share  price 

The  inlormation  in  this  advertisement  has  been  given  bv  J.  Henrv  Schroder  Wagg  &  Co  Limited  on  behall  ol  Macarthv 
PLC.  The  Directors  of  Macarthv  PLC  are  the  persons  responsible  for  the  inlormation  contained  in  this  advertisement  To  the 
best  of  their  knowledge  and  belief  (hav  ing  taken  all  reasonable  care  to  ensure  that  such  is  the  case)  the  information  contained 
in  this  advertisement  is  in  accordance  with  the  tacts.  The  Directors  of  Macarthv  PLC  accept  responsibility  accordingly 


Astill  outlines 

liability 
procedures 

Part  I  of  the  Consumer  Protection 
Act,  which  includes  strict  liability, 
came  into  force  on  March  1  and 
NPA  director  Tim  Astill  predicts 
that  most  manufacturers  and 
distributors  of  consumer 
products,  including  medicines,  will 
never  experience  any  difference. 

"The  present  law  will  remain 
as  it  is.  A  customer  who  buys  a 
contaminated  medicine  from  a 
pharmacy  will  still  have  rights 
against  the  seller  under  the  Sale  of 
Goods  legislation, ' '  Mr  Astill  said 
at  a  presentation  at  Berk 
Pharmaceuticals  last  week. 

'  'The  pharmacist  will  continue 
to  have  similar  rights  against  his 
supplier,  and  so  on  back  down  the 
chain  of  distribution  to  the 
manufacturer.  And  where  that 
liability  exists,  it  does  so 
irrespective  of  fault.  In  other 
words,  it  is  strict.  But  strict 
liability  is  nothing  new:  it  has 
existed  in  contract  law  since  the 
19th  century,  and  somehow  we 
have  learned  to  live  with  it."  Mr 
Astill  said. 

"The  law  of  negligence  is  also 
still  with  us.  So  if  a  manufacturer 
is  at   fault,   or  a  pharmacist 


Monday,  March  14 

East  Kent  Branch, 

Pharmaceutical  Society, 

Postgraduate  Medical  Centre,  Kent  & 
Canterbury  Hospital,  Canterbury  at 
8.00pm.  Dr  D.  Langford  speaks  on 
"Vaccines  and  infectious  diseases". 
Southampton  Branch.  Pharm- 
aceutical Society,  Postgraduate 
Centre.  Southampton  General 
Hospital,  at  7.30pm.  Talk  by  Linda 
Stone.  PSGB  Council  member. 

Tuesday,  March  15 

Barking  &  Havering  Branch, 
Pharmaceutical  Society, 

Academic  Centre,  Oldchurch  Hospital, 
Romford,  at  7.30pm.  "Which 
Medicine?"  —  Rosalind  Grant.  MPS. 
will  elaborate  on  Dn<£  &  Therapeutics 
Bulletin  its  achievements  and  value. 

Wednesday.  March  17 

The  Eastbourne  Branch, 
Pharmaceutical  Society,  visit  to 
the  contact  lens  factory  of  Madden  & 
Layman  Ltd.  St  Leonards-on-Sea. 
Further  details  from  P.  Anson, 
secretary.  Tel:  0323  25990. 
Edinburgh  &  Lothians  Branch, 
Pharmaceutical  Society,  City 
Hotel,  Dunfermline  at  7.45pm.  Joint 
meeting  with  the  Fife  Branch  of  the 
PSGB.  "Controversial  current  affairs 
in  pharmacy"  by  Mr  Bruce  Rhodes, 
assistant  secretary.  PSGB. 

Thursday,  March  17 

Bedfordshire  Branch. 
Pharmaceutical  Society, 

Postgraduate  Medical  Centre.  Luton 


negligently  dispenses  the  wrong 
medicine  and  the  claimant  can 
prove  it,  there  will  be  liability." 

Mr  Astill  explained  three  ways 
in  which  the  new  law  will  extend 
liability.  "First,  any  person 
injured  by  a  defective  product  will 
be  able  to  claim.  Under  tin- 
present  law  of  contract,  then- 
must  be  a  contractual  relationship 
between  plaintiff  and  defendant. 

"Secondly,  liability  will 
devolve  directly  onto  the 
'producer'  (normally  the 
manufacturer  or  importer)  and  it 
will  not  be  necessary  to  attack  the 
manufacturer  via  the  contractual 
chain  of  distribution. 

"Thirdly,  the  liability  will  be 
strict,  so  it  will  not  be  necessary 
for  the  plaintiff  to  prove  fault  on 
the  part  of  the  producer.  But  it  will 
still  be  necessary  to  prove  that  the 
product  was  defective  when  it  was 
marketed  and  that  the  defect 
caused  the  injury  in  respect  of 
which  compensation  is  claimed. 
These  are  fairly  heavy  burdens  of 
proof  to  discharge  so  the  new  law 
will  be  far  from  a  crock  of  gold  for 
the  litigious, ' '  Mr  Astill  said. 

He  suggested  that 
pharmacists  need  only  tighten  up 
on  procedures.  "Review 
purchasing  policy."  he  said.  "Buy 
from  reputable  sources;  if  in  doubt 
ask  your  suppliers  for  details  of 
their  quality  control  procedures. 

"Think  about  record-keeping. 
Most  manufacturers  and 
wholesalers  now  have 
computerised  systems  which  will 


tell  where  each  batch  of  each 
product  came  from  and  where  it 
went. 

"And  finally,  remember  that 
infallibility  and  perfection  are 
unattainable,  so  check  your 
insurance  policies! ' ' 


r,  ^  resources 
in  cosmetics 

An  ex-director  of  Estee  Lauder 
has  set  up  a  new  company  to 
manufacture,  market  and 
distribute  toiletries  and 
cosmetics. 

Cosmetic  Retail  Resources  is 
the  brainchild  of  managing  direct*  ir 
David  Greenway,  until  last  year  a 
director  and  general  manager  of 
Estee  Lauder  Cosmetics,  and 
financial  director  Peter  Grut  who 
also  heads  an  associated  fragrance 
blending  and  filling  operation  in 
Grasse  in  the  south  of  France. 

The  company  provides  selling, 
marketing  and  distribution 
facilities  to  the  cosmetics  and 
toiletries  industry,  plus  an  own 
brand  development  programme 
including  manufacture.  Own  brand 
contracts  with  two  leading  retail 
groups  are  "at  an  advanced 
stage",  says  the  company,  which 
is  also  offering  consultancy 
services,  and  can  be  contacted  on 
0628  770011. 


ING  EVENTS 


&  Dunstable  Hospital.  8pm.  "The 
drugs  and  toxicology  section  of  the 
Metropolitan  Police  Laboratory"  by 
Mr  A.J.  Clat worthy. 
Halifax  Branch.  Pharmaceutical 
Society,  Annual  dinner  dance  at 
Auctioneers  Restaurant.  Armytage 
Road.  Brighouse  at  7.30pm  for  8pm. 
Speaker.  Mr  Colin  Hitchings, 
treasurer  of  the  PSGB.  Details  from 
Mrs  B.  Burnby..  Tel:  0422  248675. 
Hull  Pharmacists'  Association, 
Hull  University,  at  7.45pm.  Joint 
meeting  with  the  Royal  Society  of 
Chemistry,  "Drugs,  society  and  the 
analytical  chemist" .  by  Dr  A.F.  Fell. 
Weald  of  Kent  Branch, 
Pharmaceutical  Society, 
Postgraduate  Centre.  Kent  &  Sussex 
Hospital.  7.30pm  on  "Basic 
communication".  Speaker.  Mr  C.J. F. 
Gardner.  Upjohn  Ltd. 
Wirral  Branch,  Pharmaceutical 
Society,  Postgraduate  Medical 
Centre,  Clatterbridge  Hospital  at  8pm. 
"The  role  of  the  Societv's  inspector" 
Mr  Pickup. 

Friday.  March  18 

Dundee  Branch,  Pharmaceutical 
Society,  Lecture  Theatre  3, 
Ninewells  Medical  School,  at  7.45pm. 
Joint  meeting  with  BMA.  Guest 
speaker  —  Lord  Mackie. 

Sunday.  March  20 

South  Clwyd  Branch, 
Pharmaceutical         Societx  . 

Postgraduate    Centre.  Maelor 


Hospital.  Wrexham.  Postgraduate 
study  day  on  "Wound  management ". 
Information  from  Mr  A.  Young,  Tel: 
0978  290555. 

Advance  Information 

John  Richardson  Computers  Ltd. 

Demonstration  evenings  for  patient 
medication  records  system.  There  will 
be  three  meetings  at  3-9pm  at:  the 
Stakis  Tree  Tops  Hotel.  Springfield 
Road.  Aberdeen  on  March  30:  the 
Swallow  Hotel.  Invergowrie.  Dundee 
on  March  31:  and  at  the  Ladbroke 
Mercury.  Milburn  Road.  Inverness  on 
April  6.  Details  from  Eric  Davies. 
William  Davidson  Ltd.  PO  Box  21. 
Craigshaw  Drive.  West  Tullos 
Industrial  Estate.  Aberdeen  AB98BF. 
IBC  Technical  Services  Ltd. 
Symposium  on  "Oxygen  free  radicals 
in  health  and  disease"  on  April  18-19  at 
the  London  Marriott  Hotel.  Fee  £375 
(exc  VAT).  Information  from  Pennv 
Robinson  (tel:  01-2364080). 
European  Private  Label 
Foundation,  exhibition.  1 1  : 
West  Germany.  April  20-21.  For 
companies  currently  using  or 
considering  private  label  marketing. 
Details  from  Morrison  Brown.  1 
Purzebrook  House.  Musbury  Road, 
Axminster.  Devon  EX13  5JG.  Tel: 
0297  34689. 

Medico-Pharmaceutical  Forum. 

Symposium  on  liability  at  the  Royal 
Society  of  Medicine.  1  Wimpole 
Street.  London  W1M  8AE  on  April  27. 
Cost  £45  inc  lunch.  Applications  by 
April  20.  Details  from  Mrs  J.  Wase- 
Railev  (tel:  01-491  8610). 


Berk  appoint 
retail  sales 
force 

Berk  Pharmaceuticals  have 
announced  the  setting  up  of  a  new 
retail  pharmacy  sales  force,  in  a 
new  package  of  measures 
designed  to  increase  the 
company's  generic  business. 

The  14-Strong  team  of 
representatives  backed  up  by  two 
managers  will  be  computer-linked 
to  the  company  for  faster  delivery 
and  more  efficient  service,  Berk 
say.  Additional  flexibility  in 
ordering  is  afforded  by  a  new 
Freefone  telephone  link. 
Pharmacists  simply  dial  100  and 
ask  for  "Freefone  Berk 
generics". 

The  company  says  it  supplies 
pharmacists  with  full  medical  and 
technical  support,  provided  round 
the  clock  by  a  team  of  six  full  time 
medical  staff  including  full  product 
recall  and  QA  documentation. 

And  in  the  light  of  the  new- 
product  liability  legislation.  Berk 
point  out  that  each  product  in  their 
range  of  nearly  100  lines  is  marked 
with  a  reference  number,  enabling 
easy  identification. 

A  new  company  brochure, 
outlining  the  changes,  is  available 
from  marketing  manager  Tern.' 
Grigg  at  Berk  Pharmaceuticals. 


Bucks  LPC 

Buckinghamshire  Local 
Pharmaceutical  Committee  is 
holding  its  annual  contractors 
meeting  at  the  Bell  Inn,  Aston 
Clinton,  on  March  27.  Guest 
speakers  will  be  PSXC  chief 
executive  Alan  Smith  and  NPA 
director  Tim  Astill.  Further 
details  from  P.  Sweetman  (tel: 
02%  624755  622166). 


Business 
issues 

The  National  Federation  of  Self 
Employed  and  Small  Business  are 
holding  a  conference  in 
Birmingham  on  March  18.  19  and 
20. 

John  Cope.  MP  will  be 
speaking  during  the  opening 
session  on  March  18  on  the 
Government's  efforts  to  promote 
small  businesses.  Police 
Superintendent  Martin  Burton  will 
be  speaking  on  Law  and  Order  on 
the  Sunday.  Assembly  Rooms  of 
the  Clarendon  Suite.  Stirling 
Road.  Edgbaston.  Birmingham. 
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AGENTS 


DEVON  CORNWALL  SOMERSET 

AGENT  REQUIRED 

To  service  existing  retail  and  wholesale 

customers  and  to  promote  new- 
business  with  a  well-established  range 
of  baby  wear  and  accessories . 

Dunbee  Limited 
Consumer  Products  Division 
Unit  4,  Slington  House 
Rankine  Road 
Daneskill  Industrial  Estate 
Basingstoke 
Hampshire  RG240PH 
Telephone:  0256  64902 


AGENTS  REQUIRED 

30%  —  Commission  on  sales  OF  FAST  SELLING  Medicinal 
&  Vitamin  Products  already  well  known  to  CHEMIST  and 
HEALTH  FOOD  STORES  THROUGHOUT  BRITAIN. 
Monthly  commission  on  all  sales.  Full  promotional  backing  with 
big  bonus  terms. 

Write  Miss  C  Gorton-Moore.  VITABIOTICS  LTD.  122  Mount  Pleasant. 
Wembley,  Middlesex. 


BUSINESS  OPPORTUNITIES 


SCOTLAND 

WE  OFFER  A 
SALES  AND  Q»:-:T WUTION  SERVICE 

If  your  Scottish  sales  and/or  distribution  do  not  reach  your 
expectations,  call  us  now  for  details  of  our  cost  effective  service. 

WHILST  INCREASING  YOUR  SALES  AND  MARKET  COVERAGE 

In  short  we  can  supply  a  complete  marketing  service  for  your 
products.  Our  sales  staff  call  on  over  300  chemists,  wholesalers 
and  drug  stores,  throughout  Scotland. 

Our  warehouse  can  offer  a  complete  distribution  service. 

Contact: 

ANDREW  HAVERS  (SALES  DIRECTOR), 
ILEX  MARKETING  LTD,  1  BAIRD  AVENUE, 
STRUTHERHILL  IND  ESTATE.  LARKHALL.  LANARKSHIRE. 

TELEPHONE:  (0698)885174/885424 


Cancellation  deadline  5pm  Monday  prior  to  publication  date. 
Display/Semi  Display  £16.20  per  single  column  centimetre,  min  30mm 
Column  width  42mm. 

Whole  Page  £1620.00  (250mm  x  180mm)  Half  Page  £810.00 
(125mm  x  180mm)  Quarter  Page  £405.00  (125mm  x  88mm) 
Box  Numbers  £3.00  extra  Available  on  request. 
All  rates  subject  to  standard  VAT. 


BUSINESS  FOR  SALE 


BRODIE 

/Marshall 

66  Bolsover  St.  '" 
London  W IP  8BN 

Telephone 

01-388  2272 


COMPANY-OWNED 
DRUG  STORE 

IN  SOUTH  EAST  ESSEX  town  shopping 
centre  -.frying  extensive  housing  fstatc 
close  BASILDON.  Excellent  2,200  sq  ft 
shop  plus  basement  storage  held  on  lease  to 
2011.  NET  SALES  £450.000  last  year 
produced  GROSS  PROFIT  £120,000. 
UNDER  MANAGEMENT.  Trades  9-5.30 
(closes  6.30  Thurs  &  Sats)  NO  SUNDAYS. 
PRICE:  C145.000S.A.V.  tn.939 


OVERSEAS 


OPPORTUNITIES 


STOCK  FOR  SALE 


SUNNY 
SOUTH 
TENERIFE 


Deluxe  apartments  and  villas  for 
sale  on  five  star  pebble  beach 
within  Amarillo  Golf  Complex. 

Up  to  60%  mortgages  available 
on  these  properties  which  are 

appreciating  20%  per  annum  in 
value . 


For  further  details  ring: 

NORTHWAY  TRAVEL 
051-525  9897/8 
Jerrv  Gould  MPS 


SUNGLASSES 

SPECTACULAR 
OFFERS: 


•  Good  Selection 

•  Good  Value 

•  High  Profits 

•  Low  Low 

Prices! 

Phone:  Peter  Grant 
01-346  9714 


PRESCRIPTION  LABELLING 


QUALITY  LABELS 


DfUVMED  IN  14  DAYS 
-OR  NO  CHARGE  - 


Phone: 051-708  8800 

Park  Printing, 
41-43  Parliament  Street, 
Liverpool  L85RN. 

OFFER  APPLIES  TO  U.K.  MAINLAND  ONLY 
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PRESCRIPTION  LABELLING 


STOCK  FOR  SALE 


John  nichardion 
Computers  ltd 


\  Labelling 

*•  in 

■i  SI(k  k  ( lonlrol 

Ml 

mm 

m 

^  in 

Sri  \  M  e 

In  S\  slrins  I )  t  -  \  i  - 1 1 1 1 1 1 1 1 1  - 1 1 1 


10%  Discount  to  nil  NPA  nwmlwrs 

I  Kl  I  I'OSI.  I'n'stmi  I'K.l  I.I5K  Telephone:  (0772)  i 


SHOPFITTINGS 


V 


marspec 

^gjSHOPHTTING  LTD 


A  complete  shopfitting  and  design  service,  ai 
competitive  prices  for  the  pharmacist 


Southern  Office 

Unit  4b, 
Grace  Road. 
Marsh  Barton. 
Exeter,  Devon 
Tel  0392  216606 


Northern  Office 

4  Prestwood  Court, 
Leacroft  Road, 
Risley,  Warrington. 
Cheshire 

Tel:  0925  827292 


PHARMACY  STORAGE 


tee 


TBS 
ted 


Shelf  &  Base  Units 

•  Inexpensive 

•  Ready  assembled 

•  Simple  installation 

•  Numark  recommended 

•  Full  shopfitting  service 
available 


Details  from 

Raystone  Contracts  Co,  Unit  4,  Gresley  Rd  Ind.  Est, 
Keighley  BD21  5JG  W.  Yorks.  Tel:  0535  661 1 25 


m 


IEXDRUM 

l— STOREFITTERS-J 


0626  •  834077 

COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CHAIltS  tUSINfSS  fA»K.  OiP  NtWTON  ■PAD  HtATHFtflD  Df VON  TOI2  6UI 


FOR  SALE 


excellent  condition,  21 2  years  old  SHOVVRAX  shop  fittings 
4'  long,  5'  high  double  sided  gondolas,  complete  £  100  each  —  many 
available.  4'  long,  7', 8', 9'  or  10'  high  wall  bays  complete  £75  each  —  many- 
available.  Back  panels  lor  bays  can  be  metal  or  pegboard  (for  use  with 
prongs).  Bays  and  Gondolas  can  be  in  lengths  of  3'3 ".  Large  Showrax 
checkouts  £50  each.  Omron  R512  excellent  condition  £100  each. 
Monitor  Decimo  tills  £50  each 

Contact:  Malcolm  Bishop  on  0264  65955 


PRICE  LIST 
QUOTES 
GENERAL  ADVICE 
PLEASE  CONTACT 
MERVYN  GREEN  MPS 


EURIMPHARM  LTD 

JNlT  A6.  83  COPERS  COPE  ROAD 
BECK EN HAM  KENT  BR3 1NR 
TEL  01  658  2255  TtiEX  263832 


MANY  SPECIAL  OFFERS 
THIS  MONTH  INCLUDING: 

ZANTAC  1 50mg  TABS 

6679/0036 

FELDENE  10mg  CAPS 

6679/0031 

FELDENE  20mg  CAPS 

6679/0034 


THE  FILM  MAN 

DAVE  ROTHWELL 


5  5  pence 
from  65  pence 
25  pence 
from  40  pence 
8  5  pence 
from  70  pence 
from  £  1  OO 
from  80  pence 

FUJI  ROLL  PAPER 
•  4        I  ■ 

16  x84m  Malt  £48  00oe"Oii 
30  x84mMait  £90  OOoerro" 
Kodak,  Fuji,  Agfa  &  Polaroid  films  also  supplied 

Paper  for  Minilabs  supplied. 

D.  V.  ROTHWELL  LTD 

138  Westmorland  Avenue,  Blackpool  FY1  5QW 
Telephone:  0253  697094 
Car  phone:  0836  504885 


1  IO/I  2  Exposure; 
1  1  O  24 
1  2  6/ 1  2 
1  26/24 
13512 
1  3  5/24 
1  35/36 
Disc 

FUJI  SHEET  PAPER 

I1"x14-  Lustre  £1  7  00 per  100 
30"x40"  Gloss  or  Lustre  £25  00  per  20 


SUPER  25  ANTI-SMOKING  FILTERS 
AN  EFFECTIVE  AID  TO  GIVING  UP  SMOKING 

Nicotine  is  the  addictive  constituent  of  tobacco,  super  25  by 

reducing  the  nicotine  and  tar  inhaled  make  each  cigarette 
smoked  less  addictive  giving  a  weanir.g  off  effect.  Use  Super 
25  cigarette  filters  and  gradually  reduce  the  number  of 

cigarettes  smoked 
TRADE  £20.00  per  outer  of  36  pieces  -  RRP  99p  each. 
Coin  operated  heart  rate  machines       f  399each 
install  one  and  see  your  profits  grow. 
Digital  Thermometers  £4.  50  each.  Buy  six  get  one  FREE 
Orders  to:  A1  Pharmaceuticals,  1  Gunwhale 
Cross.  Stave  Dock,  Rotherhythe.  London  SE16. 

TEL:  01-582  4844 
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T  PEOPLE 


Jenny  is 
the  Business 

Jenny  Filder  has  been  appointed 
Business  Editor  of  Chemist  & 
Druggist. 

She  joined  the  magazine's 
team  in  September  1986  after 
graduating  from  University 
College,  Cardiff,  with  a  degree  in 
English  Literature  and 
Psychology  and  a  post-graduate 
diploma  in  Journalism  Studies. 

3M  hold 
Olympic  gala 

Olympic  sponsors  3M  are  hoping 
to  raise  £50,000  at  their  gala 
evening  in  the  Albert  Hall  towards 
sending  a  full  British  team  to  Seoul 
this  Summer. 

The  event,  in  the  presence  of 
the  Princess  Royal,  will  present  a 
medley  of  Olympic  theme  music, 
and  past  and  present  competitors 
will  be  there. 

A  four-course  dinner  with 
wine  will  be  served  and  dance 
music  provided  by  the  Pasadena 
Roof  Orchestra.  Calgary  organist 
Carlo  Curley  will  perform  and  a 
raffle  will  be  drawn  at  midnight. 

Tickets  for  the  evening  on 
June  15  are  £120  plus  VAT  and  are 
offered  on  a  single  or  group  of  ten 
basis.  Application  forms  are 
available  from  L.  Fallace,  Option 
One  Ltd,  Green  Coat  House, 
Francis  Street,  London  SW1P 
1DH. 

Typesetting  and  graphics  by  Magset  Ltd,  Sidcup 


The  British  Broadcasting 
Corporation  World  Service's 
'  'AIDS  Crisis ' '  programme  were 
the  winning  national  entry  in 
the  Medical  Journalists 
Association/Smith  Kline  &  French 
Medical  Radio  Awards  1987. 
Representing  Smith  Kline  & 
French  in  their  ninth  year  of 
sponsorship,  their  vice-president  of 
UK  Marketing,  Alan  Saunders, 
(left)  presents  the  gold  certificate  to 
Stephen  Hedges  and  Barbara 
Myers  of  the  BBC  World  Service 
for  two  programmes:  "AIDS 
Crisis",  by  Barbara  Myers  and 
Women  and  the  AIDS  Crisis ' ', 
produced  jointly  by  the  two 
journalists.  The  certificate  carries 
with  it  a  £750 prize.  Gold  and  silver 
certificates  are  also  presented  to 
local  radio  winners;  in  this  category 
the  winner  was  Justin  Carngan, 
formerly  of  Piccadilly  Radio, 
Manchester,  who  produced 
'  'AIDS,  too  late  to  learn? ' '. 


Pharmacist 
on  Whicker's 
World 

Phillip  Emanuel,  a  pharmacist  who 
"dreamed  about  being  a  film 
producer"  will  be  featured  on 
"Whicker's  World"  this  Sunday. 

Mr  Emanuel  graduated  from 
Bradford  University  and  set  off  on 
a  theatrical  trail  that  led  to 
Australia.  The  first  feature  film  he 
produced  was  Ibsen's  '  'The  Wild 
Duck' '  starring  Jeremy  Irons  and 
Liv  Ullman.  Whicker's  World  is  on 
BBC  1  at  8.10pm,  March  13. 

Snowfire 
Chap 

Five-year-old  Snowfire  Chap 
owned  by  J.  Pickles  &  Sons 
scored  his  second  win  in  a  three 
mile  hurdle  at  Wetherby  on  March 
2.  He's  stepped  up  a  class  and 
against  some  tough  opposition  he 


lengths. 

If  there  are  any  keen  punters 
among  the  pharmacy  fraternity 
who  want  information  prior  to  all  of 
Snowfire 's  races,  phone  0423 
867314  and  ask  for  Simon  Horner 
or  Jeff  Mellon 

KCL  Fellow 

Community  pharmacist  Dr  Derek 
Balon  has  been  appointed  a 
Maplethorne  postdoctoral  fellow 
at  the  Department  of  Pharmacy, 


King's  College,  London.  As  a 
part-time  teacher  practitioner  he 
is  fulfilling  a  call  by  the  Nuffield 
Inquiry  for  the  recruitment  of 
community  pharmacists  to 
academic  institutions,  say  King's. 

Dr  Balon  is  to  develop  a 
computer  program  to  assist  in  the 
diagnosis  of  minor  conditions, 
which  will  be  assessed  by 
undergraduates  and  pharmacists. 

Dr  Balon,  as  well  as  being  an 
owner  pharmacist,  is  a  member  of 
the  Health  Education  Authority's 
pharmacy  advisory  group. 


APPOINTMENTS 


He  previously  worked  for  the 
British  Agrochemicals 
Association. 

Gallery  Cosmetics:  Bill  Hamilton  is 
appointed  UK  sales  manager.  He 
joins  the  company  from  Beauty 
International  Fragrances  where 
he  was  national  sales  manager. 

Unichem:  Nick  Blurton  has  been 
appointed  surgical  adviser/ 
purchasing  manager.  Members 
wanting  advice  on  surgical  product 
requirements  can  contact  him  on 
battled  home  by  two  and  half     commercial  services  executive.    0689  42035. 

Kent  Printed  by  Riverside  Press  Ltd.  Whitstable.  Kent.  Published  by  Benn  Publications  Ltd.  Sovereign  Way.  Tonbndge.  Kent  TN9  1R\V. 
Registered  at  the  Post  "Office  as  a  News^per30/22«!4s'Contents  '£  -  Benn  Publications  Ltd  1988.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system,  mechanical  photocopying, 
recording  or  otherwise  without  the  prior  permission  of  Benn  Publications 


Kodak:  Roy  Sealey  is  appointed 
national  sales  manager, 
Consumer  Products  Division.  He 
succeeds  Peter  Blackwell  who  is 
appointed  manager  of  the  Group's 
Health  Sciences  Division.  Don 
Martin  has  been  appointed 
marketing  planning  manager  for 
the  photofinishing  systems 
division. 

Philips  Small  Appliances:  Marjorie 
Barron-Childs  has  been  appointed 
sales  manager,  national  accounts, 
for  Philips  Small  Appliances. 

Cosmetic  Toiletry  &  Perfumery 
Association:  Ian  Abbott  joins  as 
commercial  services  executive. 
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#10 

ALL-IN-ONE 
ELASTICATED  NAPPIES 


FOR  TODOLERS 
22-J3lbs 


*FRE£.t. 


ALL  OFFERS 
SUBJECT 
TO  AVAILABILITY 

AND  VAT 
WHERE  APPLICABLE 


Phensic 
I2x  l2Tabs 


Imperial  Leather 
Toilet  Soap 


1 2  x  Bath 


2-89  1-99 


GMP56p  POR50  5°c 


Peacock  Nappies 
Toddler 

4x  10's 

345 

SRPE109  POR208°o 


Tampax 
Super  10's 

12  x  10  s 

4-89 

SRP59p  POR20  5% 


SRP26p  POR26  6°o 


Right  Guard  Aerosol 

(25ml  extra  free) 
variants  as  stocked 
12x225ml 

9-78 

SRPE1.25  POR25% 


Harmony  Hairspray 
(25ml  extra  free) 

variants  as  stocked 
12x225ml 

7-15 

SRP89p  POR23°o 


Mr  Sheen 
Original/Fresh 

1 1 5%  extra  free) 
12 x 345ml 

6.89 


OFFER  PERIOD 
22nd  FEBRUARY 
TO  3 1st  MARCH 
1988 


?58°o 


Macleans  Toothpaste 
Freshmint,  Mildmint 

|l5°oextra  free) 
12  x  58ml 

See 
in  branch 
for  details 


Bic  Razors 

8x5$ 

1-83 

SRP33p  POR20  2°o 


Shake  n'  Vac 

I2x350g 

3-83 

SRP49p  POR25°o 


WHOLESALERS  NOT  SUPPLIED 


ALDt  RSHOT  CAROIf  T  OAGfNHAM  '  GlOUCiSTTR 

'«  AMmhoHQJWI  31J058  W  CimMMC???!  ISIMI  Tei  o>  WS39  0»  S933M1  Id  Gloucester 

AVONMOUTH  CHRISTCHURCH  HANWHl 

W  WtmouthttfftlSftW  Id  O"islcHuttMG70?l«MM  EASTlflGH  Id  0' 

BARN  HAM  C01CHESHR  IPSWICH 

W  Vjpion 107131 Tel  Cottheste* 4070(1  WWW  6'0Sife  in  ipswKhiM 

BRIGHTON  COWIS  IPPiNG 

Id  B»gl)ionl07f3l'rar3I  ?  3  M  Co**s  10983)  J96S1 1  1*1  f  pp<nq  id,' '  §3.' 


lOWtSIOf  T 

iuton 

MEDWA* 

S  0  0  -  H  AW  P'  s 


NORWICH 

If:  \o-w;*  »l 
NOTTINGHAM 

NUNfATON 

PAIGNTON 


n  n  rborough 

PirMOUTM 
PORTSMOUTH 
Bf  ADiNG 


SlOCUP 
SOUTHf  NO 
STAJNtS 
SWAN  S  ( A 


WATTORD 
WIMBliDON 
AOlVl  KMAMPT0H 


Hermesetas 


with  this  sensational 
new  on-pack  promotion 


with  every  holiday  booked 
through  (Hermesetas) 


High  value  consumer  promotion  to  maintain  strong  brand  loyalty  and 
repeat  purchase 

Promotion  with  high-level  appeal  amongst  target  users 

"Share  £50  with  your  travel  partner"  theme  reinforces  Hermesetas 
successful  new  brand  positioning 

Hermesetas,  No.1  Brand  in  the  total  UK  Sweetener  Market 

Hermesetas  outsells  other  sweetener  brands  with  record  rates  of  sale 

More  and  more  consumers  are  now  choosing 

Hermesetas^  Britain's  No.1  Sweetener 


Q 


For  further  details  of  the  Hermesetas  range  including  this  sensational  promotion  contact: 


WV\  Jenks  Brokerage 


Castle  House,  Desborough  Road,  High  Wycombe,  Bucks.  HP1 1  2HS.  Tel:  0494  33456.  Telex:  83506 


Milupa  -  growing  the  market. 

Brand  leading  babyfood 

Milupa  is  the  established  brand  leader  in  the  dry  babyfood  sector. 
Milupa  Infant  Foods  are  worth  more  to  the  chemist  than  any  other  brand,  with  over  50% 
of  Infant/Stage  I  sales. 

New  range  of  Junior  Foods 

Five  delicious  new  Junior  Dinners  and  three  exciting  Junior  Desserts  for  babies  from  7  months 
onwards  means  more  growth  is  on  the  menu. 

Heavyweight  Support 

National  consumer  and  paramedical  advertising.  Over  V2  million  samples  available  on  request 
plus  colourful  point  of  sale  material  including  a  special  floor 
display  unit  for  chemists  ordering  the  full  range. 

Success 


See  your  representative,  or  ring  Ben  Mullen  on  01-573  9966. 
Milupa  Ltd..  Milupa  House,  Uxbridge  Road,  Hillingdon,  Uxbridge,  Middlesex  UB10  ONE. 


NEW  UNICHEM 
ULTRA  ABSORBENT 
NAPPIES. 


WHATEVER 
BABY  THROWS 
AT  THEM. 


New  UniChem  ultra  absorbent  nappies  are  slimmer, 
thinner  and  very,  very  absorbent. 

To  demonstrate  we  enlisted  the  aid  of  baby  James 
here.  He  can  deliver  up  to  a  litre  a  minute,  which  even  for  a 
baby  is  pretty  impressive.  So  if  our  new  nappies  can  soak  up 
that  sort  of  punishment,  they  can  handle  whatever  your 
small  infant  can  throw  at  them. 

UniChem  ultra  absorbent  nappies  are  available 
locally  and  like  everything  else  in  the 
UniChem  range  are  big  on  value. 
From  all-in-ones  to  baby  shampoo, 
baby  wipes,  powder  and  cream,  your 
UniChem  chemist  has  everything 
you  need. 

Your  little  squirt  will  appreciate 
the  difference. 


UniChem  C^^titL^. 


UNICHEM  LTD.,  UNICHEM  HOUSE,  COX  LANE,  CHESSINGTON,  SURREY.  KT9  ISN.  TEL:  01-391  2323 


More  queries 
on  the  way? 

As  advisors  on  health  care  to  increasing  numbers  of  the 
general  public,  pharmacists  would  do  well  to  read  the 
recommendations  of  the  DHSS's  Committee  on  the 
Medical  Aspects  of  Food  Policy  report  on  infant  feeding, 
which  is  featured  on  page  10  of  this  Supplement. 

Mothers-to-be  and  the  mothers  of  young  children, 
especially  if  it  is  the  first  child,  devour  information  from 
all  sources  on  how  best  to  look  after  their  baby. 

Pharmacists,  as  sellers  of  infant  formula  milks,  may 
have  a  vested  interest,  but  they  should  take  note  of  the 
strong  support  for  breastfeeding  as  the  best  for  baby. 

However,  COMA  are  also  concerned  that  problems 
may  be  arising  out  of  the  incorrect  use  of  formula  milks, 
for  example  in  their  preparation,  and  are  proposing  that 
even,-  opportunity  should  be  taken  before  and  after  the 
baby's  birth  to  educate  parents  about  the  use  of  infant 
formula. 

One  widely  reported  recommendation  is  that  vitamin 
supplements  should  be  given  to  all  children  aged 
between  six  months  and  two  years,  if  not  five  years. 

COMA  points  out  that  clinical  manifestations  of 
vitamin  deficiency  in  young  British  infants  and  children 
are  rare,  with  many  foods  marketed  for  infants 
containing  added  vitamins,  so  the  recommendation  looks 
over-cautious.  But,  as  the  details  of  the  committee's 
report  filter  through  to  the  consumer  Press, 
pharmacists  are  likely  to  become  increasingly  involved 
in  vitamin  queries. 
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Treating  asthma 

Apart  from  upper  respiratory  tract  infections,  asthma  is  the  commonest  reason  for  school  absence  due  to  illness. 
Consultant  paediatrician  Dr  J.E.  Meyer  of  Pembury  Hospital,  Tunbridge  Wells,  explains  the  features  and  treatment  of 

this  distressing  disease 


Asthma  is  a  disease  of  small 
airways,  not  of  the  trachea  and 
main  bronchi  and  not  of  the  gas 
exchange  part  of  the  lung  (though 
this  may  become  secondarily 
involved) .  It  may  best  be  defined 
as  a  reversible  small  airways 
obstruction.  The  obstruction  is 
caused  by  three  processes  arising 
out  of  the  sequence  of  events  that 
lead  to  an  attack  of  asthma  (Fig  1) . 

Firstly,  there  is  contraction  or 
spasm  of  the  smooth  muscle 
which  encircles  the  bronchi.  The 
more  muscle  in  the  structure  of  a 
particular  segment  of  bronchus  — 
the  proportion  depends  on  the  age 
of  the  child  —  the  more  the  spasm 
contributes  to  the  obstruction. 

Secondly,  oedema  due  to  the 
inflammatory  swelling  of  the 
mucosal  lining  causes  obstruction, 
and,  lastly,  the  increase  in 
secretion  of  mucus  and  its  more 
tenacious,  sticky  consistency 
produces  further  occlusion  of  the 
lumen. 

As  always  in  children,  the 
effect  of  any  disease  process  is 
profoundly  affected  by  the  age  of 
the  child.  A  one  year  old  will 
clearly  have  narrower  airways 
than  a  teenager,  so  a  given  degree 
of  spasm,  swelling  or  increased 
secretion  will  have  a  quite 
disporportionate  effect  on  the 
bronchus  of  a  small  child  (Fig  2). 

On  inspiration,  the  chest  wall 
and  diaphragm  expand  the  chest 
and  increase  the  volume  of  the 
lung.  This  increase  involves  not 
only  the  alveoli,  but  also  the 
airways.  So  on  breathing  in  the 
airways  are  larger  and  the 
obstruction  less  evident.  On 
expiration,  the  airways  take  part 
in  the  general  volume  reduction  of 
the  lung  and  close  down,  allowing 
the  pathological  obstruction  to 
occlude  them.  Hence  the 
predominant  and  diagnostic 
wheeze  heard  on  expiration. 

In  order  to  hear  a  wheeze,  air 
must  flow  unevenly  through 


obstructed  bronchi.  Beware  the 
asthmatic  who  has  lost  his 
wheeze;  it  means  the  obstruction 
is  so  severe  not  enough  air 
whistles  to  ' '  wheeze ' ' .  This  may 
be  because  the  attack  is  a  very  bad 
one  or  the  airways  very  small  (as 
in  a  baby)  or  that  the  child  is 
exhausted  and  can  no  longer  push 
air  out  against  the  obstruction. 

Deaths  from  asthma  —  all 
avoidable  —  are  still  quite 
common  in  the  UK  and  failure  to 
recognise  this  sequence  of  events 
is  one  of  the  reasons  for  the 
continuing  mortality. 

Plus  factors 


The  propensity  to  asthma  is 
inherited,  probably  on  the  basis  of 
several  genes.  There  is  almost 
always  a  family  history  of  "atopic 
disease"  such  as  asthma,  hay 
fever,  eczema  or  other  allergies 
(more  rarely) .  An  asthmatic  child 
inherits  a  tendency  to  bronchial 
hyperreactivity. 

All  of  us  could,  under  severe 
enough  provocation  (CS  gas!) 
develop  airways  obstruction  and 
wheeze.  Children  with  bronchial 
hyperreactivity  produce  bronchial 
obstruction  much  more  easily  in 
response  to  various  and 
characteristic  triggers,  which  vary 
from  child  to  child,  but  even  more 
typically  with  age  (Fig  3). 

In  the  infant  and  toddler  the 
commonest  trigger  is  an  upper 
respiratory  infection.  Some 
organisms  are  more  potent  than 
others  —  respiratory  syncitial 
virus  is  a  very  powerful  trigger 
producing  asthma-like  symptoms 
in  some  children  for  days  or 
weeks,  even  in  non-asthmatic 
children  and  much  worse 
symptoms  in  the  atopic  sufferers. 
Much  more  rarely  young  children 
wheeze  in  response  to  specific 
foods,  cows  milk  protein  being  the 
commonest. 

As  school  age  approaches, 


infection  remains  the  commonest 
trigger,  but  other  factors  such  as 
exertion,  excitement  and  cold  air 
play  a  part.  Later  on  in  childhood, 
house  dust  and  house  dust  mite 
allergy  are  important,  especially  in 
nocturnal  asthma.  As  the  child 
gets  older,  infection  is  less 
important  and  exertional  asthma 
commonly  restricts  activities. 
Allergies  especially  related  to 
season  occur  frequently;  pollens 


in  the  Spring,  games  in  the 
Summer,  fungal  spores  in  the 
Autumn.  Food  allergies  are  rare, 
but  allergies  to  animal  fur  and 
other  dusts  become  more 
common  as  adulthood 
approaches.  Psychological  factors 
may,  if  the  asthma  has  been 
allowed  to  become  an  important 
part  of  the  child's  life,  also  play  a 
part. 

The  diagnosis  of  asthma  is 
usually  easy.  Young  children 
breathe  faster  and  cough;  a 
wheeze  may  be  hard  to  hear. 
Older  children  wheeze  and  cough, 
with  the  wheeze  on  breathing  out 
and  breathing  in  relatively  easy  in 
a  mild  or  moderate  attack.  If  the 
wheeze  goes  and  the  child  has 
difficulty  breathing  in  beware! 
There  are  few  other  diseases  that 
in  childhood  produce  a  recurrent 
cough  and  wheeze  in  a  normal  fit 
child  between  attacks. 


Treatment 


One  can  divide  the  treatment  into 
three  age  groups  separated  by  the 
developing  skills  in  managing 
therapeutic  devices,  and  also  into 
three  types  of  therapeutic 
manouevre  —  the  avoidance  of 
triggers  (sadly  one  cannot  change 
one's  parents),  the  reduction  of 
bronchial  hyperreactivity  and  the 


treatment  of  established  or 
potential  airways  obstruction  by 
reducing  inflammation,  relaxing 
the  smooth  muscle  or  suppressing 
the  release  of  mediators  or 
anaethising  the  receptors  through 
which  they  act  (Table  1). 

The  most  difficult  age  group  to 
treat  are  children  below  five  years 
of  age,  where  the  avoidance  of 
triggers  is  virtually  impossible. 
Inevitably,  these  children  will 
come  into  contact  with  an  endless 
sequence  of  respiratory  infections 
at  nursery  school  and  from  siblings 
etc. 

If  the  asthma  is  bad  and  the 
child  is  getting  repeated  upper 
respiratory  infections  it  is 
reasonable  to  treat  the  acute 
febrile  episode  with  antibiotics 
(asthmatic  children  are  also 
particularly  prone  to  middle  ear 
infections).  In  bad  cases,  low  dose 
continuous  antibiotic  prophylaxis 
through  the  Winter  may  help.  A 
trial  of  antigen  avoidance  under 
carefully  supervised  conditions  eg 
a  cows  milk  protein-free  diet,  can 
be  attempted.  Only  rarely  is  the 
young  child  helped  by  other  diets 
(or  by  putting  the  cat  down!). 

Bronchial  hyperreactivity  can 
be  reduced  with  steroids  or 
sodium  cromoglycate.  In  mild 
cases  it  is  usually  not  necessary  to 
invest  in  expensive  mechanical 
nebulisers  needed  to  administer 
these  agents  by  face  mask  to 


Figure  2.  The  effect  of  the  same  amount  of  spasm 
of  infant  and  child  bronchi 
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Table  1.  Drug  effects 

p2  agonists  Sodium 
eg  salbutamol    cromoglycate  Theophylline 

Cortico- 
steroids 

Anticholinergic 
agents  eg 
ipratropium 

Depress  immune 
response 

+ 

Suppress  release  of 
mediators 

+ 

+ 

Reduce  inflammation 

+ 

Relax  smooth  muscle 

+  + 

enhance  /?2 
action 

Inhibit  vagus 

+ 

Anaesthetise 
receptors 

+ 

+ 

young  children.  If  more  severe 
attacks  do  occur,  but  are 
infrequent,  then  there  is  little 
harm  in  giving  a  short  course  of 
oral  steriods  under  close 
supervision. 

Most  children  in  this  group  can 
be  controlled  with  oral  salbutamol 
or  equivalent  and,  usually  in 
conjunction,  an  oral  theophylline 
preparation  to  relax  smooth 
muscle  and  stimulate  flagging 
respiratory  drive.  Isoprenaline 
and  antihistamines  have  no  part  to 
play. 

Chronic  severe  cases  do  very 
well  with  solutions  of 
cromoglycate  or  steroid  given  by 
ultrasonic  or  mechanical 
nebuliser.  If  this  is  being  used  then 
it  is  also  the  method  of  choice  for 
giving  symptomatic  relief  with  a 
beta-agonist  solution  or  with 
ipratropium  bromide.  Severe 
attacks  of  asthma  should  be 
treated  in  hospital. 

From  the  age  of  four  or  five 
children  can  be  much  more  easily 
managed.  Trigger  avoidance  is 


same  devices  can  be  used  for 
symptom  relief  using  beta- 
agonists. 

Oral  theophylline  in  a  slow 
release  preparation  is  often  a 
valuable  adjunct  to 
prophylactic/ continuous 
treatment.  At  this  age  the 
effectiveness  of  therapy  can  be 
monitored  with  a  peak  flow  meter 
and  many  children  have  these  at 
home. 

From  the  age  of  seven  or  eight 
most  children  graduate  to  pocket 
inhalers  on  the  same  regime.  By 
preference  I  use  the  powdered 
preparations  rather  than  the 
pressurised  aerosol  as  the  skill 
required  is  less,  and  the  risk  of 
overdose  with  beta-agonists  much 
reduced.  If,  as  the  child  gets 
older,  the  asthma  goes  through  a 
bad  patch,  a  search  for  specific 
triggers  is  often  rewarding.  Only 
if  a  very  specific  trigger  is  found 
and  the  child  is  unwilling  to  avoid 
contact  with  it,  is  specific 
desensitisation  helpful.  Otherwise 
allergy  testing  is  almost  always 


Figure  3.  Mechanism  of  asthma 


Family  history  of  allergy, 
asthma,  hay  fever,  eczema 


Bronchial 
hyperreactivity  in  child 


Asthma  attack 


TRIGGERS  eg  infection 
exertion 
allergies 
cold  weather 
psychological  factors 


easier  but  under  no  circumstances 
should  a  child  be  put  off  games  on 
account  of  asthma.  The  aim  in  all 
children  is  to  treat  them  so  they 
lead  a  perfectly  normal  life  at  home 
and  at  school. 

Reduction  of  hyperreactivity  is 
now  quite  easily  achieved  using  a 
"spacer"  device.  They  need  to 
be  used  only  twice  a  day  if  the 
dose  of  inhaled  steroid  is  large 
enough.  This  regime  is  very 
effective  and  side  effects  are 
negligible.  Failure  is  usually  due  to 
poor  technique  and  much  care 
must  be  taken  to  teach  the  child  to 
use  the  device  properly.  The 


unproductive. 

Finally,  a  few  general 
measures  are  worth  mentioning. 
Young  children  with  narrow 
airways  have  difficulty  clearing 
sticky  mucus,  so  the  parents  may 
be  taught  simple  physiotherapy. 
And  the  dry  air  in  centrally  heated 
homes  which  makes  the  mucus 
more  viscid  may  be  rectified  using 
humidifiers  over  radiators,  damp 
towels  over  chairs  in  the  bedroom 
in  front  of  the  heater.  "Irritating" 
vapourisers  are  helpful  in  older 
children,  but  make  infants  worse 
by  increasing  the  volume  of 
secretion. 


Breathing  exercises  are 
unnecessary.  Pursed  lip  breathing 

—  making  the  child  breathe  out 
against  a  resistance  —  used  to  be 
a  technique  taught  to  children  to 
be  adopted  during  an  attack.  If  a 
child  needs  such  measures,  he 
should  be  in  hospital. 

Obesity  should  be  avoided. 
No-one  knows  why  asthmatics 
under  two  years  of  age  are  so 
often  fat.  My  theory  is  that  they 
breathe  fast,  lose  water  vapour, 
get  thirsty  and  are  given  milk 
instead  of  water. 

Complications 

In  childhood  the  acute 
complications  of  asthma  are 
fortunately  rare,  though  serious 

—  collapsed  lung,  pneumonia  and 
death  from  respiratory  failure. 
The  chronic  complication  of  chest 
deformity  is  quite  common,  but  far 
too  common  is  the  chronically 
undertreated  child  who  is  always 
under  the  weather,  missing  school 
and  all  the  fun  of  childhood.  This 
should  not  be  allowed  to  happen  — 
asthma,  thanks  to  the  ingenuity  of 
the  pharmaceutical  industry,  is 
now  an  eminently  treatable 
disease. 
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Market  forecasts  for  the  future  of  the  disposable  nappy  market,  worth  £280  at  rsp  in 

1987,  make  glum  reading  for  chemists.  According  to  figures  released  to  C&D  by 
Numark,  the  chemist  share  in  unit  sales  in  September/October  1987  had  increased  by 
only  1  per  cent  over  the  same  period  in  1986,  while  the  grocery  share  was  up  23  per 
cent.  Numark's  marketing  controller  Keith  Sinclair  offers  some  advica 

Chemists  on  a  plateau? 


Keith  Sinclair  says  the  main 
reason  for  chemists  recent  poor 
showing  is  availability  of  space, 
but  he  suggests  that  the  demand 
for  space  in  a  20,000  sq  ft 
supermarket  is  just  as  great  as.in 
a  600  sq  ft  chemists.  "Our  food 
competitors  must  be  managing 
their  space  better.  How  many 
retail  chemists  could  tell  you  what 
percentage  of  OTC  sales 
disposable  nappies  account  for, 
and  what  percentage  of  total  sales 
area  they  take  up?  That  is  a 
question  that  has  to  be  answered 
if  we  are  to  grow  with  this  high 
volume,  high  profit  earning 
commodity." 

Mr  Sinclair  offers  some  tips 
based  on  sales  through 
independents.  He  says  own  label 
takes  a  32  per  cent  share, 
followed  by  Peaudouce  Babyslips 
on  17V2  per  cent  and  Pampers 
Ultra  on  I5lk  per  cent.  "A 
comprehensive  range  of  all  sizes 
should  be  stocked  and,  because  of 
the  strength  of  own  label,  this 
should  be  the  major  brand  in 
chemists  with  maximum  space 
devoted  to  it. 

"But  customers  need  a 
benchmark,"  Mr  Sinclair  says, 
"therefore  the  major  branded 
product,  be  it  Peaudouce  or 
Pampers  should  be  stocked,  but 
you  may  not  need  to  stock  all 
options  if  space  is  limited." 

Mr  Sinclair  adds  that  space 
should  be  given  in  proportion  to 


total  OTC  sales.  "Unless  retail 
pharmacy  is  prepared  to  make 
these  calculations  and  put  them 
into  practice  then  stagnation  will 
be  evident,  and  market  share  will 
continue  to  decline."  He  points 
out  that  chemists  held  a  50  per 
cent  share  in  1985,  but  are  now 
down  below  30  per  cent. 

Keith  Sinclair  questions 
whether  superabsorbent  nappies 
are  yet  well  established  in  the 
market.  "I  believe  that 
advertising  agencies  have  not 
managed  to  communicate  the  real 
attributes  of  superabsorbancy.  To 
a  large  proportion  of  consumers 
the  message  has  come  over  that 
ultra  nappies  last  longer,  instead 
of  the  real  value  of  greater 
efficiency  in  keeping  baby  dry," 
he  says. 

Mr  Sinclair  reckons  that  some 
disillusioned  customers  have 
changed  back,  but  he  thinks 
technology  will  win  in  the  end  and 
perhaps  there  is  a  role  for 
community  pharmacists  in 
informing  young  mothers  about 
product  types.  "Remember  the 


customer  base  changes  every  two 
years,  unlike  other  OTC  product 
groups." 

For  their  own  part,  Numark's 
Ultra  Dri  nappy,  launched  last 
Autumn,  accounts  for  60  per  cent 
of  Numark  disposable  nappy  sales 
(Nusoft  takes  the  other  40  per 
cent);  Mr  Sinclair  says  that  the 
competitive  price-marked  packs 
have  proved  very  popular. 

For  1988,  the  group  plan  to 
launch  a  Numark  "Classic"  nappy 
in  April  aimed  at  the  low-price, 
value-for-money  market.  The 
initial  launch  will  be  in  two  packs  of 
toddler  size  in  1 0s  (£  1 . 1 5)  and  20s 
(£2.25)  with  17  per  cent  POR. 
Says  Numark  managing  director 
Trevor  Dixon:  "It  is  not  intended 
to  compete  with  the  low 
specification  99p  for  10  budget 
brands,  but  to  give  Numark 
chemists  a  fighting  brand  at  a 
competitive  price  that  is  made  to 
a  higher  specification  than  the 
'cheapie'  brands." 

Numark  says  that  the  budget 
end  of  the  market  now  accounts 
for  16  per  cent  of  all  sales. 


Ultras  dominate  activity 

Unichem  were  the  last  of  the  big  three  chemist  groups  to  launch  their 
own-branded  superabsorbent,  with  Unichem  Ultra  appearing  just  last 
month.  The  nappies,  produced  in  Rochester  by  subsidiary  Neptune 
Industries  are  available  in  three  sizes  —  infant,  toddler  and  child,  all 
packed  in  20s  carrysacks  featuring  the  Unichem  cartoon  baby. 

A  mother  &  baby  Press  campaign  started  this  month,  featuring  a 
baby  elephant  squirting  water  onto  a  nappy  in  a  bucket  with  the  catch 
line  "they'll  take  whatever  baby  throws  at  them". 

Vantage  launched  their  ultra  nappies,  made  by  Swaddlers  in 
Gateshead  and  Milton  Keynes,  last  Autumn,  and  the  company  reports 
that  they  have  been  working  hard  to  keep  up  with  demand. 

Peaudouce  marked  the  beginning  of  1988  with  a  swift  repackage  of 
Babykini  to  mark  the  national  roll-out  of  the  brand.  A  mixed  campaign 
has  just  begun  for  the  next  three  months,  running  variously  in  all  TV 
areas  and  on  all  local  independent  radio  stations.  Peaudouce  have  also 
upgraded  their  Babyslips  brand  with  the  addition  of  superabsorbent 
material,  a  change  which  is  being  phased  in  gradually. 

Peaudouce 's  action  contrasts  with  that  of  the  other  major  brand 
manufacturer  P&G  who  withdrew  the  Pampers  brand  when  Ultra 
Pampers  was  launched  last  June.  P&G  claim  an  advantage  for  their 
brand  in  the  way  in  which  the  superabsorbent  core  is  incorporated. 
Rather  than  a  layered  distribution,  Ultra  Pampers  have  a  homogeneous 
blend  of  the  superabsorbent  material  with  the  cellulose  fibres  throughout 
the  nappy  core,  the  company  says,  making  it  almost  impossible  to 
squeeze  wetness  out  of  the  core.  Continued  investment  behind  the 
brand  is  promised  for  1988,  with  new  television  and  Press 
advertisements  continuing  to  use  the  wringing  nappy  demonstration. 

While  recent  figures  would  indicate  that  branded  nappy  market 
shares  are  slipping,  Celatose,  the  UK's  own-label  supplier,  are  bucking 
the  trend  by  increasing  the  product  range  and  updating  the  pack  designs 
of  their  house  Sofline  brand.  The  range  now  includes  newborn  and 
childsize  packs  and  Celatose's  sales  and  marketing  director,  Arthur 
Wilkins,  says  that  the  progress  made  with  Sofline  is  a  vindication  of  the 
company's  belief  that  there  is  a  gap  in  the  market  for  a  brand  which 
combines  product  integrity  with  a  competitive  price. 
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Which  babymeals  are  most  babies  crying  out  for?  COWL 

Cow  &  Gate  babymeals  are  Number  1  in  chemists  <  >ut selling  the  nearest  c<  >mpetitor  by  56%.  fegjgCfPj? 

(Source  Ind.  Chemist  Audit  Nov/Dec  1987)  TheBaSSngTpecok., 


Victor  Kiam  liked  the  product  so  much,  he  bought  the  company.  David  Langston,  international  vice-president  of  an 
American  textiles  conglomerate,  liked  the  opportunity  presented  by  the  fledgling  UK  disposable  nappy  business  of  the 
early  '80s,  but  had  to  found  his  own  company,  Blue  Ridge  Care,  to  make  the  most  of  it. 


rican  in  Consett 


\David  Langston  (left)  shows  Lord 
Young  how  a  nappy  is  put  together 
tat  the  official  opening  of  Blue 
%  Ridge  '$  new  factory 


'  'A  once  in  a  lifetime  opportunity" 
is  how  David  Langston  describes 
the  UK  disposable  nappy  market 
in  1983.  As  international  vice- 
president  of  a  US  textile  company 
with  a  disposable  diaper  division  as 
a  vestigial  legacy  of  a  subsidiary 
paper  company,  Mr  Langston  was 
investigating  market 
opportunities  overseas,  and 
identified  the  UK  as  suitable  for  a 
modest  investment. 

"Britain  in  the  late  '70s  and 
early  '80s  stuck  out  like  a  sore 
thumb  as  a  place  where  disposable 
nappies  had  not  really  caught  on, ' ' 
he  says.  Although  London  was 
really  only  a  stopover  on  the  way 
to  interests  in  France  and  West 
Africa,  Mr  Langston  managed  to 
persuade  his  company  —  "which 
was  fairly  provincial  and  not  very 
dynamic"  —  to  set  up  a  subsidiary 
in  Britain  to  get  things  going. 

However,  the  recession 
during  the  early  years  of  Reagan's 
first  presidential  term  meant  the 
company  couldn't  afford  the 
relatively  small  investment,  and 
Mr  Langston  was  left  to  decide 
whether  to  go  it  alone. 

The  result  was  Blue  Ridge 
Care,  which  started  trading  in 
January  1985.  The  company, 
based  in  Consett,  co  Durham, 
now  employs  180,  many  of  them 
former  employees  of  British  Steel 
who  closed  their  plant  in  1981. 
Last  Autumn,  Blue  Ridge  Care 
launched  Boots  new 
superabsorbent  nappy,  Super 
Star,  and  earlier  this  year 
announced  that  they  had  won  the 
contract  to  produce  nappies  for 
the  Numark  group.  Turnover  for 
1987/88  is  projected  at  £16m, 


with  the  company  producing  over 
one  million  nappies  a  day.  Their 
new  factory  was  opened  recently 
by,  appropriately  enough,  that 
firm  believer  in  enterprise 
Secretary  of  State  for  Trade  and 
Industry  Lord  Young. 

Back  in  the  early  '80s,  David 
Langston  found  that  85  per  cent  of 
British  mothers  were  still  using 
terry  nappies.  That  ratio  has  now 
changed  to  60  per  cent  disposable, 
40  per  cent  traditional  terry,  and 
he  believes  that  Britain  is  on  its 
way  towards  the  85  to  100  per 
cent  consumption  of  disposable 
nappies  seen  in  the  rest  of 
Europe. 

But  in  this  rapidly  expanding 
market  (p28)  the  number  of 
players  is  declining;  as  products 
change,  those  not  prepared  to 
invest  fall  by  the  wayside.  "It  is 
very,  very  competitive  now," 
David  Langston  says,  pointing  out 
that  the  UK  industry  is  the  private 
label  manufacturers  who  have 
been  competing  up  to  now  with 
brands  manufactured  in  France 
(Peaudouce)  and  West  Germany 
(Pampers),  though  Peaudouce  are 
building  a  plant  in  Telford. 

The  strength  of  own-label  is  a 
UK  phenomenon  —  while  here 
own  label  takes  around  50  per  cent 
of  disposable  sales,  in  other 
markets  like  the  States  brands  still 
dominate  with  around  80  per  cent. 
This  Mr  Langston  puts  down  to 
the  professionalism  of  the  own- 
label  suppliers  and  the  effort  they 
have  put  into  producing  good 
products  —  the  emergence  of 
superabsorbant  own-label  in 
grocery  chains  immediately 
Babykini  and  Ultra  Pampers  made 


their  appearance  is  one  example  of 
how  own  label  producers  have 
invested  in  the  products,  he  says. 

"At  Blue  Ridge,  we  do  our 
research  with  consumers  direct 
rather  than  rely  on  market 
research  data, ' '  he  says.  "We  are 
finding  out  what  mothers  think  of 
developments,  new  ideas  and  raw 
material  changes.  And  this  is  the 
sort  of  information  you  need  when 
competing  for  new  accounts, 
where  people  are  waiting  at  the 
door  two,  three  and  four  deep. 

Mr  Langston  believes  this, 
coupled  with  the  service  the 
company  provides,  is  Blue 
Ridge's  strength.  "When  the 
choice  of  a  new  supplier  is  made  in 
today's  environment  buyers  are 
looking  for  balance  sheets, 
shareholders  and  lines  for  the 
future.  They  are  saying  'what 
relationships  do  you  have  that  can 
assure  us  that  we  are  going  to 
keep  up  in  the  nappy  war?'  Once 
they  have  a  supplier,  buyers  are 
very  reluctant  to  change . ' ' 

Blue  Ridge's  activity  with 
Numark  and  Boots  does  not 
mean,  however,  that  they  are 
purely  an  own-label  supplier. 
Their  "house  brand", 
Tendercare,  and  its  sister  Ultra 
Tendercare  is  claimed  to  have  a 
share  around  5  per  cent,  with 
sales  regionally  biased.  "We 
certainly  have  a  strength  in  the 
North,"  David  Langston  admits, 
"but  as  far  as  I  can  tell  the 
Southern  customers  are  more 
promoted-brand  orientated. 
Nationally  the  unpromoted  brands 
business  is  a  lot  stronger  than 
people  realise.  I  think  to  some 
extent  all  find  a  niche  in  the  price 


fighter  area.  The  British  public 
always  want  a  good  deal  at  a  good 
deal  less." 

Mr  Langston  thinks  a  decline 
in  the  chemists'  market  share  is 
inevitable.  "Whoever  they  are  — 
Boots,  Unichem,  Vantage  or 
Numark  —  they  sell  more  nappies 
than  they  used  to,  but  now 
everybody  sells  them,  corner 
shops,  grocery  stores,  garages, 
and  much  of  the  growth  in  the 
market  has  been  taken  by  non- 
chemists  because  of  where  people 
do  their  shopping." 

But  Mr  Langston  also 
recognises  the  pull  chemists  have 
with  young  mothers.  '  'They  go  to 
a  shop  in  which  .they  have 
confidence  and  they  shop  for 
'what's  best  for  my  baby',"  he 
says.  "And  the  thrust  for  product 
evolution  must  come  from 
chemists  in  order  to  maintain 
customer  loyalty.  By  the  time 
consumers  are  buying  nappies  in 
grocery  they  are  less  sensitive  to 
what  they  want." 

David  Langston  admits  that 
nappies  have  come  a  long  way 
over  the  past  few  years.  But  he 
says  further  improvements  are 
just  around  the  corner.  And  he 
promises  that  Blue  Ridge  Care  are 
"going  for  more  of  the  same  — 
more  progress,  more 
innovation." 

Companies  who  don't  put  the 
effort  in  to  find  out  what 
consumers  want  will  get  left 
behind.  "There  will  be  a 
continued  shakeout  in  the  industry 
and  companies  must  keep  up  to 
stay  in  the  game, ' '  he  says. 

Blue  Ridge  Care  are  ready  for 
the  challenge. 
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Vhich  babymilks  are  most  used  to  keep  babies  content? 

Cow  >S<  ( rate  babymilk  is  fed  more  than  any  other  babymilk.  (Source  Ind.  (  1<  >nsumer  Survey.  16 w  e  26.12.87  I 


If  may  have  been  a  long  time  coming,  but  when  it  finally  arrived  a  few  weeks  ago,  the 
Department  of  Health's  "Present  day  practice  in  infant  feeding:  Third  Report"  contained 
one  or  two  surprises,  including  the  suggestion  that  all  babies  and  children  should  be 
given  vitamin  supplements.  C&D  takes  a  detailed  look  at  the  findings. 

Breast  best,  says  COMA 


While  a  major  thrust  of  the  report 
concerns  the  further  steps  that 
might  be  taken  to  improve  the 
number  of  mothers  breastfeeding 
their  babies  more  emphasis  has 
been  given  to  the  second  six 
months  of  infancy  and  beyond, 
than  in  previous  reports  by  the 
Committee  on  Medical  Aspects  of 
Food  Policy's  Panel  of  Child 
Nutrition. 

Feeding  practice 

The  report  reiterates  the  long- 
held  view  that  breastfeeding 
provides  the  best  infant  nutrition 
and  recommends  that 
Government  Health  Departments 
should  encourage  all  healthy 
mothers  to  breastfeed  their 
babies.  However,  the  Office  of 
Population  Censuses  and  Surveys 
surveys  of  infant  feeding  show 
that  while  the  incidence  of 
breastfeeding  increased  in 
England  and  Wales  from  51  per 
cent  in  1975  to  67  per  cent  in 
1980,  the  1985  survey  shows  little 
change  since  (Scotland  lags  some 
way  behind  England  and  Wales,  on 
48  per  cent) .  The  OPCS  surveys 
also  show  little  change  between 
1980  and  1985  in  the  prevalence  of 
breastfeeding  at  ages  up  to  9 
months,  with  only  52  per  cent  of 
babies  still  being  breastfed  at  two 
weeks,  40  per  cent  at  six  weeks 
and  22  per  cent  at  six  months. 

With  early  birth  order, 
education  beyond  18  years,  high 


social  class,  living  in  the  South 
East,  and  being  over  25  all  making 
mothers  more  likely  to 
breastfeed,  the  report 
recommends  a  search  for  new 
ways  of  encouraging 
breastfeeding,  especially  in  those 
sections  of  the  community  where 
it  is  low.  It  adds  that  all  parents-to- 
be  should  have  the  opportunity  for 
a  discussion  with  an  informed 
person  about  infant  feeding  during 
the  antenatal  period. 

The  report  also  recommends 
practices  associated  with 
successful  initiation  of 
breastfeeding,  including  early 
breastfeeding  after  birth,  on- 
demand  feeding  of  babies 
"roomed  in"  with  mothers,  and 
the  avoidance  of  complementary 
bottle  feeding. 

The  report  acknowledges  that 
some  mothers  will  choose  to  give 
infant  formula  feeds  from  birth  and 
that  the  majority  of  infants  will 
have  received  infant  formula  by 
the  age  of  four  weeks.  It 
recommends  that  parents  receive 
advice  about  infant  formulas  and 
the  preparation  of  feeds  to  help 
prevent  common  problems  of 
uncleanliness  and  over  or 
underfeeding. 

COMA  says  that  samples  of 
infant  formula  should  not  be  given 
to  mothers,  a  move  which  has 
been  welcomed  by  midwifery  and 
nursing  organisations.  The  report 
says  that  the  practice,  recalled  by 
25  per  cent  of  mothers  who  were 
fully  breastfeeding  in  the  OPCS 
survey,  is  not  in  conformity  with 
the  WHO  code  and  may  be 
associated  with  a  premature 
resort  to  artificial  feeding. 

The  distribution  of  samples  of 
infant    formula    by  health 
professionals  has  long  been 
deprecated  by  the  breastfeeding 
lobby,  and  is  in  contravention  of 
the  World  Health  Organisation's 
Internationa]  Code  of  Marketing  of 
Breast     Milk  Substitutes. 
However,  COMA  merely  nots  the 
WHO  Code,  and  recommends 
that  all  concerned  with  the 
marketing  of  infant  formula 
in  the  UK  should  comply 
with       the  Food 
Manufacturers  Federa- 
tion's less  rigorous 
voluntary  code, 
recommending  that 
previous  advice  sent  to 
health   authorities  on 
implementation  be  updated  and 
reissued. 

The  report  says  there  is  a 
British  Standard  (BS5239)  for 
dummies  which  is  being  amended 


to  include  a  test  procedure  and  a 
limit  for  nitrosamines  in  the  latex 
of  dummies  and  teats.  The  new 
Standard  will  also  cover  more 
recent  concern  that  teats  may 
break  under  prolonged  use. 

The  Committee  adds  that  it  is 
concerned  that  complex  shaped 
bottles  may  not  be  easy  to  clean. 
Domestic  microwaves  are  not 
suitable  for  sterilising. 

The  use  of  microwaves  for 
warming  infant  feed  is  not 
recommended.  The  report  says 
very  hot  fluid  at  the  centre  of  the 
bottle  may  not  be  distributed 
properly  unless  mixed  thoroughly, 
and  scald  the  baby. 


Weaning 


The  report  says  that  very  few 
infants  will  require  solids  before 
three  months,  but  recommends 
that  the  majority  should  be  offered 
a  mixed  diet  not  later  than  six 
months.  Meanwhile, 
breastfeeding  or  feeding  with 
infant  formula  can,  with 
advantage,  be  continued  to  at  least 
the  end  of  the  first  year,  COMA 
says. 

While  fully  skimmed  cows 
milk,  because  of  its  low  energy 
density  and  vitamin  A  content,  is 
said  not  to  be  suitable  in  the  diet  of 
the  under-fives,  the  report  says 
semi-skimmed  milk  may  be 
included  in  the  diet  of  a  child  over 
two. 

The  report  notes  that  the 
nutritional  merit  of  whole  cows 
milk  had  been  questioned  because 
of  the  high  saturated  fat  levels, 
high  salt  content,  low  iron  and  low 
vitamin  D.  But  it  says  that  a 
consideration  of  the  whole  diet  is 
more  important,  with  human  milk, 
infant  formulas,  "follow-on"  milks 
and  whole  pasteurised  cows  milk 
suitable  from  the  sixth  month. 
"Whichever  milk  is  used,  but 
particularly  with  whole  cows  milk, 
it  is  important  to  ensure  that  the 
infant  receives  an  adequate  intake 
of  vitamin  D  and  iron, ' '  it  says. 

About  "infant  drinks", 
COMA  says:  "there  is  some 
doubt  about  the  need  for  breastfed 
babies  to  receive  additional  water. 
Thirsty  infants  will  take  water 
without  flavouring."  The  report 
says  yoghurts  are  "useful  and 
convenient  foods  for  the  older 
infant  especially  for  the  protein, 
calcium  and  riboflavin  content." 


Vitamins 


Healthy  infants  born  near  term 
continued  on  pl4 
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Which  babymeals  will  most  babies  be  waking  up  to? 

Cow*  <Sc  Gate's  new  national  babymeals  T\  campaign  will  be  coming  to  millions  of  screens 

on  early  morning  telly.  March  14  onwards. 


Breast  milk  is  best  for  babies.  Infant  formula  is  intended  to  replace  or  supplement  breast  milk  when  breast  feeding  is  not  possible  or  is  insufficient,  or  when  mothers  elect  not  to  breast  feed.  Good  maternal  n 
not  to  breast  feed  could  be  difficult  to  reverse.  Professional  advice  should  be  followed  on  the  need  for  and  proper  method  of  use  of  infant  formula  and  on  all  matters  of  infant  feeding  Infant  formul£ 


-Feed 


Y  MILK-FOOD 

-Sell 


Meet  the  new  additions  to  the  SMA 
family,  Gold  Gap  and  While  G.ij>  in 
handy  250ml  Read v-to- Feed  cartons. 

Both  contain  the1  same  nutrients 
that  make  our  powder  babymilks  so 
popular.  The  only  difference  is  that 
liquid  SMA  is  even  easiei  to  use-,  just 
snip  and  p<  >ur. 

Ready-to-Feed  has  been  very  well 
researched,  869?  ol  bottle-feeding 
mums  saying  the  products  will  be  ol 
great  help  to  them.  Particularly  at  times 
when  they're  busy  or  away  from  home. 

This  is  because  using  Ready-to- 
Feed  is  simplicity  itself.  They  pour  easily 
and  don't  need  refrigerating  until 
they're  <  >pened. 

SMA  Ready-to-Feed  is  convenient 
for  the  retailer  too.  Shrink-wrapped  in 
trays  ol  twelve,  they're  easy  to  shelve, 
making  optimum  use  of  spac  e.  Not  that 
they'll  be  on  the  shelves  for  long. 

Ready-to-Feed  is  the  newest  idea 
in  the  growing  babymilk  market  for 
over  a  decade,  helping  you  to  build 
business  by  selling  products  th.it  meet 
the  needs  ol  the  1980s. 

The  arrival  ol  SMA  Ready-to- 
Feed,  backed-up  by  a  comprehensive 
support  programme,  is  set  to  become 
big  news,  fast,  so  to  place  an  order  or 
get  more  information,  call  the  relevant 
'phone  numbers  below.  We're  read) 
when  v<  >u  are. 

Orders:  0705  183011  extension 
2044  or  2096.  Enquiries:  06286  4377 
extension  12  13. 

\~T~A  wycth  Nutrition 
MM.  Leading  the  way 

*irade  marks 


the  preparation  and  maintenance  of  breast  feeding.  Extensive  or  prolonged  use  of  partial  bottle  feeding,  before  breast  feeding  has  been  well  established,  could  make  breast  feeding  difficult  to  maintain.  A  decision 
ired  and  used  as  directed  Unnecessary  or  improper  use  of  infant  formula  could  present  a  health  hazard.  Social  and  financial  implications  should  be  considered  when  selecting  the  method  of  infant  feeding. 


from  plO 

who  are  either  breastfed  or  fed 
infant  formula  are  unlikely  to 
become  vitamin  depleted  and 
most  have  no  need  for 
supplements,  the  report  says. 
'  'Young  infants  who  may  be  at  risk 
are  those  breastfed  by  a  mother  in 
poor  vitamin  status  or  those  given 
artificial  feeds  that  are  not  suitable 
for  the  early  months  of  life. 

The  report  says  it  is  rare  to 
encounter  clinical  manifestations 
of  vitamin  deficiency  in  young 
British  infants  and  children,  with 
many  foods  marketed  for  infants 
and  toddlers  containing  added 
vitamins. 

Poor  diet  or  late  introduction 
of  mixed  feed  may  cause  dietary 
deficiencies  as  may  bizarre  food 
preferences.  But  the  report  says 
properly  prepared  conventional 
household  diets  contain  a  variety 
of  vitamins,  although  vitamin  D 
may  be  an  exception,  and  its 
status  may  become  low  in  Winter 
(poor  sunlight)  especially  if  dietary 
sources  are  poor. 

"At  present  it  remains 
prudent  to  safeguard  infants  by 
giving  supplementary  vitamins, ' ' 
the  report  adds,  with  the 
Government  continuing  to  make 
supplementary  vitamins  available 
under  the  Welfare  Food  Scheme 
at  a  daily  dose  of  200  micrograms 
vitamin  A,  20mg  vitamin  C  and  7 
micrograms  vitamin  D. 

While  recommending  that  all 
infants  be  given  vitamin 
supplements  from  six  months  to  at 
least  two  years  (preferably  five 
years),  the  report  says  it 
"supports  the  practice"  of  giving 
vitamin  drops  from  the  age  of  one 
month. 

The  capacity  for  alternative 
diets  in  the  infant  is  small,  while 
there  is  room  for  manoeuvre  in 
the  older  child,  the  report  says. 
"Well  informed  vegetarians  and 
vegans  offer  satisfactory  diets  to 
their  children,  but  less 
knowledgeable  parents  who  give 
an  extreme  diet  of  their  own 
devising  may  be  responsible  for 
nutritional  disorders  in  their 
children."  The  report  also 
suggest  that  mothers  seeking 
halal  meat  products  and 
purchasing  only  puddings  and 
custards  are  not  giving  a  diet  that 
is  sufficently  nutritious. 


Milupa  team  up  with  Avert 


Future  health 


COMA  recommends  that  the 
diets  of  British  pre-school  children 
should  be  surveyed  to  provide 
quantitative  analyses  of  the 
nutrients  consumed.  Deliberate 
restriction  of  total  fat  and 
saturated  fatty  acids  by  changing 
from  whole  fat  milk,  yoghurt, 
butter  and  cheese  to  lower  fat 
varieties  must,  unless 
compensated  for,  "result  in 
reductions  in  energy  and  nutrient 
intake  with  potentially  adverse 
effects  on  growth,"  the  reports 
says,  hence  the  advice  on 
skjmmed  and  semi-skimmed  milk. 
The  regulation  of  sugar 


The  latest  joint  venture  in  the 
babycare  market  teams  food 
manufacturers  Milupa  with 
Cannon  Babysafe's  Avent  feeding 
range ,  in  a  promotion  '  'exclusive 
to  independent  and  multiple 
chemists. 

The  offers  gives  mothers  the 
chance  to  obtain  a  range  of  Avent 
products  at  less  than  the  RRP  by 
collecting  packet  tops  from  Milupa 
infant  foods. 

Six  items  are  available.  At  the 


bottom  end,  two  weaning  spoons 
are  available  for  three  packet  tops 
and  £0.85  against  a 
manufacturer's  list  price  of  £1 .49, 
to,  at  the  top  end,  the  travel  gift 
set  for  12  packet  tops  plus  £5.99, 
a  saving  of  £4  on  the  list  price. 
Also  included  are  the  Avent  cup 
with  lid,  dish  with  lid,  egg  saucer 
and  feeding  set.  All  the  items  are 
in  Avent's  elephant  design. 

Milupa  say  their 
representatives  will  be  calling 


over  the  next  two  months  to 
present  the  promotion  which  runs 
until  August  31.  A  colourful 
support  package  is  available. 

1988  appears  to  be  the  year  of 
the  joint  promotion.  Farley's  are 
currently  combining  with  both 
Scott,  in  a  promotion  offering 
coupons  off  Baby  Fresh  wipes  on 
packs  of  Farley's  Rusks,  and 
Tommee  Tippee,  with  coupons  off 
three  items  of  feeding  equipment 
on  the  back  of  Breakfast  Timers. 


Infant  Dinner 
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consumption  is  desirable  to 
reduce  the  risk  of  dental  caries  and 
obesity.  But  the  replacement  of 
sugar  by  artificial  sweeteners  may 
reinforce  the  liking  for  sweet 
foods  and,  while  endorsing  the 
artificial  sweeteners  in  current 
use  as  safe,  the  report  suggests 
that  foods  for  infants  and  young 
children  should  contain  only  those 
additives  "which  can,  on  the  most 
stringent  criteria,  be  shown  to  be 
essential  on  technological 
grounds." 

The  report  urges  moderation 
in  salt  intake  at  all  ages.  And,  while 
it  expresses  the  reservation  that 
fibre-rich  complex  carbohydrates 
may  impair  the  availability  of  some 
nutrients,  says  deliberate  efforts 
to  enforce  a  high  fibre  diet  on 
infants  and  young  children  can 
result  in  failure  to  thrive. 

Useful  addresses 

National    Childbirth    Trust,  9 

Queenborough  Terrace, 
Bayswater,  London  W2  3TB. 
Tel:  01-221  3833. 
La  Leche  League,  BM3424,  London 
WC1V6XX.  Tel:  01-242  1278. 
Association  of  Breastfeeding  Mothers, 
131  Mayow  Road,  London  SE26. 
Tel:  01-778  4769. 


Organic  alternative 

The  sight  of  organically  grown  fruit  and  vegetables  on  supermarket 
shelves  is  becoming  an  ever  more  familiar  one.  And  Granose  foods  think 
babies  should  also  have  a  choice. 

Their  range  of  organically-grown  baby  foods  are  gluten-free,  lactose- 
free  and  contain  no  added  preservatives,  artificial  colouring,  sugar  or 
salt.  They  are  provided  ready-cooked  and  are  said  to  be  suitable  for 
babies  from  three  to  four  months. 

The  eight  varieties  —  vegetable  with  wholewheat  noodles,  spring 
vegetables  with  brown  rice,  spring  vegetables  with  7  cereals,  carrots 
with  apples,  mixed  vegetables,  carrots  and  almond  cream,  apple  and 
pear  with  natural  vitamin  C,  and  7  cereals  with  fruit  —  are  all  supplied 
in  190g  glass  jars  (£0.83)  with  full  colour  labels.  Granose  Foods  Ltd.  Tel: 
0923  672281. 
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BEBELAC 


HELLAS 


BOOST  SALES 
AND  INCREASE  PROFITS... 

...WITH  A  UNIQUE  INSTANT  BABY  FOOD  RANGE 
WHICH  COMBINES  THE  BEST  OF  WHOLESOME  GOODNESS, 
VALUE  FOR  MONEY,  AND  EASE  OF  PREPARATION. 


ft 


I  fruii 


fllc/i 

crem      p.  . 

\  ivikAMi.i'.hikn  f,w  JJiSnl 

crem 


IbocyTrcnl 


A  Wholesome  tm 


crem 

A  Mll^-r<.  oval  Savoury  Dcliflh 


JO 


WITH  25  YEARS  OF  INTERNATIONAL  MSNTJFACTyRMLgXPERIENCE 

OF  BABY  FOODS 

BEBELAC  KNOWS  BEST 


SOLE  AGENTS  &  DISTRIBUTORS  FOR  U.K. 

(\    I  L/  I   \A  229  KENSINGTON  CHURCH  ST    LONDON  W8  7LX 

\\J.  [\JLaJ  LIU.         Telephone     01  727  8493  —  TLX    265850  BBL  UK 


labyfood  is  babyfood,  full  stop.  But  not  quita  For  a  different  approach  has  often  improved  share.  Cow  &  Gate's  jars 
proved  to  be  one  perceived  benefit;  Milupa's  segmentation  may  just  prove  to  be  another. 


Whatever  you  want... 


Competition  among  babyfood 
manufacturers  is  as  keen  as  ever, 
but  two  recent  Government 
reports  will  be  giving  food  for 
thought.  As  well  as  the  DHSS 
infant  feeding  report  (see  plO) 
manufacturers  may  well  have  to 
consider  the  claims  they  make  on 
their  packaging  as  a  result  of  the 
conclusions  of  the  Ministry  of 
Agriculture,  which  looked  into  the 
use  (and  abuse)  on  food  packaging 
of  words  like  "natural"  and 
"pure",  "flavour"  and 
"flavoured"  and  phrases  like  the 
negative  benefit  "  no  added ' ' . 

In  the  dry  sector,  Milupa, 
traditionally  strong  in  chemists 
and  claimed  brand  leader  in 
independents,  report  that  their 
mealtime  segmentation  has  been  a 
great  success  with  mothers  and 
chemists  alike.  The  company  has 
identified  that  while  baby 
breakfasts,  dinners  and  desserts 
were  well  defined,  mothers 
perceived  tea  as  a  lighter  meal 
than  dinner,  and  it  is  the  newly- 
christened  "tea-time  savouries" 
that  have  been  the  particular 
success  story,  with  year-on-year 
growth  recorded  at  39  per  cent 
and  old  established  products 
rejuvenated  by  the  new 
positioning.  Chemists  have  been 
encouraged  to  stock  products  by 
meal  group  with  shelf  dividers 
available  from  representatives. 

For  1988,  Milupa  are  putting 
particular  emphasis  on  their  junior 
food  range.  The  company  says 
that  while  babies  over  six  months 
account  for  65  per  cent  of 
babyfood  sales,  73  per  cent  of 
chemist  sales  come  from  stage 
one  products. 

Says  Milupa's  Janet  Souster: 
"We  are  so  strong  in  the  infant 
sector  taking  over  half  of  all 
chemist  sales,  and  we  feel  there  is 
a  lot  of  room  for  chemists  to  grow 
junior  sales  and  grow  Milupa  junior 
sales  too." 

Flavour  improvements  have 
been  made  to  existing  dinner 
varieties  which  have  been  given  a 
facelift,  with  new  packaging 
featuring  a  casserole  dish  to  give  a 
more  grown-up  emphasis .  Three 
junior  dessert  varieties  were 
launched  last  Autumn. 

Chemists  ordering  all  eight 
varieties  can  obtain  a  compact 
floor  display  unit,  and  point  of  sale 
material  is  also  available.  Milupa 
are  currently  advertising  their 
junior  range  in  the  mother  and 
baby  Press;  their  large  sampling 
programme  continues  at  a  rate  of 
35,000  sample  boxes  a  month. 

Milupa  have  also  been  quick,  in 
the  wake  of  the  BBC's  "QED" 


Cow  &  Gate  'sjars  proved  a  winner 

programme  on  the  importance  of 
vitamins  in  children  and  the  DHSS 
infant  feeding  report 
recommendation  on  vitamins,  to 
point  out  that  all  of  their  infant  and 
junior  foods  are  supplemented 
with  12  vitamins,  with  each  day's 
meal  of  any  variety  providing  at 
least  a  third  of  the  recommended 
daily  intake,  the  rest  being 
provided  by  the  baby's  milk.  Says 
scientific  director  Joe  Eastwood: 
"We  believe  we  are  the  only  baby 


food  manufacturer  who 
supplements  the  whole  range  with 
twelve  vitamins.  We  can  assure 
mothers  that  additional  vitamins 
are  not  normally  needed  if  their 
babies  have  three  Milupa  meals  a 
day  with  their  milk." 

Milupa's  direct  competitors  in 
the  dry  sector,  Robinsons,  have 
recently  strengthened  their 
support  for  the  chemist  sector 
with  the  permanent  appointment 
of  Countercall,  who  now  have  an 


impressive  portfolio  of  baby  lines, 
including  Peaudouce  and  Nuk. 
The  company  expects  continued 
growth  in  the  total  market,  helped 
both  by  an  increase  in  the  birth 
rate  and  a  move  among  new 
mothers  towards  the  added 
convenience  of  pre-prepared  baby 
foods  and  drinks. 

Robinsons  are  increasing  their 
marketing  support  too,  with 
continuous  television  advertising 
for  the  first  10  months  of  the  year 
on  TV-am  and  Thames  and  TVS 
regions.  Regular  print  advertising 
backs  this  up  and  Robinsons  also 
expect  to  distribute  over  three 
million  samples  to  mothers 
through  clinics,  the  Bounty  Bag 
and  Bounty  Weaning  Pack. 

Market  newcomers  Bebelac, 
established  25  years  ago  in 
Greece  and  starting  to  sell  in 
Britain,  say  they  now  have 
representatives  calling  on  health 
visitors  introducing  their  range  of 
four  instant  baby  foods,  all 
enriched  with  12  vitamins,  and  the 
Bebecalm  drink.  The  company 
plans  a  sampling  campaign  backed 
up  by  advertising  through 
babycare  magazines.  Leaflets 
aimed  at  both  pharmacists  and 
consumers  are  available. 

In  the  wet  sector,  Cow  &  Gate 
continued  on  p21 
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DISPOSABLE  NAPPIES 


SHAPED  ALL-IN-ONE 
ELASTICATED 
NAPPIES 

WITH  RESEALABLE  TAPES 


NWM»IUM011I» 


CHILDSIZE 
33-55lbs 


30 

SHAPEDALLlN-ONE 
ELASTICATED 
NAPPIES 


U-ABtE  TAPK 


10  SHAPED  ALL- IN- 
ELASTICATED 
NAPPIES 

WITH  RESEALABLE 


MORE  BAGS 
BAGS  MORE  PROFIT! 


NEW  PACKAGING  MAKES  SOFLINE  EVEN  MORE  ATTRACTIVE 

INCREASED 
SIZE  RANGE  - 

NOW  AVAILABLE  IN - 

Newborn  30s 
Infant  10s  and  20s 
Toddler  10s,  20s,  30s  and  60s 
Childsize  20s 


STOCK  §Jl 

THE  PROFITABLE  BRAND 
Highly  merchandisable  packaging 
Newborn,  Infant,  Toddler  and 
Childsize  packs 
Highly  absorbent  pulp  core 
Leg  elastication 
Adjustable  tapes 


CELATOSE 


Please  rush  me  information  on  ^oJSjX3 


~1 


A  PROFIT  MAKING  BRAND 

Celatose  pic 

Rassau  Industrial  Estate.  Ebbw  Vale.  Gwent.  NP3  5SD 
Telephone:  (0495)  350575  Telex  497175 


I 

I  Company: 
I  Address: . 


L 


J 


Our  nappi 


overed. 


Nobody  gives  you  and  y 
it  comes  to  disposable  nappies. 

In  addition  to  our  Ultra  D 
we  have  now  launched  a  Classic  nappy 
competitively  at  £1.15. 

Numark  now  has  an  exc 
unrivalled  coverage  of  every  section  oft 

High  quality  at  exceptio 
yielding  attractive  profit  margins.  It  ail 
the  brightest  way  to  run  your  business. 


rs  more  choice  when 

;mium  Nusoft  ranges, 
ir  10's  priced 

of  nappies  providing 

itive  prices  while  still 
show  that  Numark  is 


=(nl 


THE  BRIGHTEST  WA 


N  YOUR  BUSINESS. 


THIS  LITTLE  BABY'S  ON  THE  BOTTLE. 


THIS  LITTLE  BABY'S  ON  THE  BREAST 


THIS  LITTLE  BABY  DOES  IT  BOTH  WAYS. 


"'  OKI 


BUT  MUM  KNOWS  NURSERY  IS  BEST 

The  fact  is,  whether  a  mother  chooses  to  breastfeed  or  bottlefeed,  there's  a  product  in  the  Nursery  range  to  help  her. 
From  breast  pumps  and  nipple  shields  to  the  new  shaped  feeder  and  teat.  (The  next  best  thing  to  breastfeeding). 
There's  never  been  a  better  time  to  stock  Nursery.  Whole  page  consumer  advertisements  are  putting  mums  in  the  picture. 
So  when  they  come  to  choose,  naturally  they'll  choose  what's  best  for  them,    j^jjj^1^!  ^-EJUjI/yJ 

Giving  mother  and  baby  the  best  of  both  worlds. 

For  further  details  contact:  Customer  Services,  Lewis  Woolf  Gnptight  Limited.  144  Oakfield  Road,  Selly  Oak,  Birmingham  B29  7EE.  Telephone:  021-414  1122 


from  pl6 

say  that  tinned  sales  continue  to 
decline,  with  jars  now  outselling 
the  older  presentation  by  If)  per 
cent.  The  company  says  the  trend 
against  tins  is  even  more 
impressive  in  chemists,  where 
jars  lead  by  60  per  cent  in  both 
sterling  and  unit  terms. 

Cow  &  Gate  say  that,  on  this 
basis,  chemists  should  allocate 
more  shelf  space  to  maximise 
potential  sales  from  mothers  who 
clearly  prefer  glass  as  a  container 
for  baby  meals  as  a  whole. 

Hem/,  meanwhile,  say  that 
sales  of  their  babyfood  are 
currently  increasing  through 
independent  chemists  and 
drugstores.  The  company  claims 
to  spend  twice  as  much  as  any 
other  on  the  marketing  and 
promotion  of  its  baby  food  range 
—  around  £'3m  annually. 

Like  other  manufacturers, 
sampling,  via  Bounty  and  the 
Heinz  team  of  Service  Advisors,  is 
a  main  plank  of  the  programme, 
and  the  company  says  that  almost 
90  per  cent  of  all  new  mothers  will 
have  the  opportunity  to  try  the 
company's  products. 

Farley's  say  they  are  spending 
£2m  on  television  advertising  and 
a  women's  Press  campaign  to 
support  their  rusks  and  Breakfast 
Timers  brands.  And  Farex  is 
being  supported  for  the  first  time 
ever  in  the  women's  Press  and 
babv  annuals. 


Stock  up  for  Summer 


Pharmacists  should  begin  thinking 
about  their  stocks  of  baby  wipes 
as  Summer  approaches,  because, 
according  to  Scott,  sales  soar 
between  May  and  October  due  to 
a  slight  rise  in  the  birth  rate  and  a 
major  increase  in  use  out  of  home, 
says  Baby  Fresh  brand  manager 
Steve  Lyons:  "Increased  usage 
reflects  out-of-home  use  on 
picnics,  and  while  travelling  ami 
even  increased  nappy  changing  as 
the  weather  gets  hotter  and 
stickier." 

Mr  Lyons  says  July  and 
August  sales  are  at  a  level  almost 
70  per  cent  above  January  and 
February  figures,  offering  a 
strong  rationale  for  their  own 
Baby  Fresh  refillable  travel  pack 
during  the  key  sales  period. 

By  all  accounts,  the  baby 
wipes  market  is  the  fastest 
growing  of  all  OTC  markets,  and 
Scott  says  that  1987  saw  sales  up 
32.5  per  cent  to  £20m  in  7.3 
million  packs.  Their  research  has 
shown  that  not  only  are  more 
people  using  wipes  —  over  two 
thirds  of  mothers  with  children 
under  two  —  but  they  are  using 
them  more  often,  with  76  per  cent 
of  purchasers  classed  as  medium 
or  heavy  users.  "An  average 
purchase  cycle  is  once  every  two 


to  four  weeks,"  Mr  Lyons  adds. 

'I 'he  company  is  pleased  about 
recent  improved  distribution  for 
the  "very  substantial 30  percent 
larger  than  the  traditional  wipe" . 
Baby  Fresh  in  chemists,  of  whom 
46  per  cent  are  now  stocking, 
helping  Scott  to  claim  brand 
leadership  m  the  sector  as  a 
whole.  The  company  says  it  has 
doubled  its  share  in  chemists  to 
12.6  per  cent  in  1987. 

Promotional  activity  in  1988 
includes  a  year-long  national 
television   campaign,  while 


consumer  advertising,  aimed 
specifically  at  young  mothers,  will 
run  throughout  the  year.  Free 
Travel  Packs  will  continue  to  be 
distributed  in  the  Bounty  Bag,  to 
reach  85  per  cent  of  women  giving 
birth  in  1988  -  660,000  mothers, 
say  Scott. 

The  company  have  also 
embarked  on  a  dual  promotion 
with  Farley  's  Rusks,  with  1  Op  and 
20p  money  off  coupons 
redeemable  against  Baby  Fresh, 
appearing  on  Farley's  nine  and 
18-rusk  packs. 


Market  awaits  'ready- 
to-feed'  impact 


BABYMH  K  F(K)D 


The  introduction  of  Wyeth's  SMA 
brands  in  liquid,  ready-to-feed 
versions  two  months  ago  is  likely 
to  have  a  significant  impact  on 
baby  milk  retailing  in  the  UK, 
Wyeth  say  that  research  among 
mothers  showed  that  86  per  cent 
considered  it  a  good  idea,  with  the 
convenience  aspect  and  mothers 
no  strangers  to  milk  in  cartons, 
being  an  important  feature. 

The  company  says  that  over 
1 1  >  million  packs  have  been 
distributed  during  the  sell-in,  with 


independent  chemists  showing 
"virtually  100  per  cent" 
acceptance.  Wyeth  believe  that 
ready-to-feed  baby  milks  will 
account  for  a  third  of  the  market 
by  1990. 

Cow  &  Gate  who  are  running 
neck  and  neck  with  Wyeth  for 
brand  leadership,  say  the 
chemists  sales  share  is  down  to  63 
per  cent  in  1987,  against  71  per 
cent  in  1986.  The  company 
reports  that  the  trend  towards 
larger  900g  packs  continues. 


A  sympathetic 
breast  reliever* 


because  nursing  mothers  may 
need  to  express  milk  tor  disposal 
or  re-use,  remember  to  add  a 
Saffron  breast  reliever  to 
your  list  of  essentials. 
Why  Saffron?  Because  its 
modern  design  is  easier 
to  control  and  use,  it 
has  .i  gentle  -a  mpathetic 

action  and  is  recom- 
mended In  midwives 
d< 'Ctors  and  clinics. 
The  plastic  bulb 
cannot  perish  and 
is  quii  kly  rem<  ived  tor 
sterilising  ideal 
N  tor  today's  busy 
mi  itber. 


Saffron 


Goldstone  Lane,  I  love, 
Last  Sussex  BN3  7BB 
Telephone  Brighton 
(0273) 7222Nd 
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ap  for  Babykind. 


Peaud<  nice  arc  proud  to  i  run >duce 
new  Main  kini,  a  genuine  leap  f<  >rw  ard 
m  the  art  i)t  napp\  making.  Babykini 
is  .1  super  napp'j  in  every  respect. 

Main  k 1 1 11  itu  <  > rp<  n  ates  a  sj  h  i  lal 
material  thai  abs<  >rbs  and  then  retains 
moisture,  keeping  it  aw  a\  from  baby's 
skin  (We  don't  call  ii  I  he  I  >r\  Nappy 
fi  >r  ni  >thing  I 

SUPER  SLIM 
Main  k 1 1 1 i  s  new  super  slim,  figure 
hugging  shape  not  <>nl\  looks  nicer 
under  <  k  >thes,  it  gi\  es  babies  nun  h 
greater  comfort  and  freedom  as  well 
SUPER  FIT 

Peaudouce's  unique  SuperFit  Band 
lets  munis  adjust  the  waist  as  often 
as  they  like-  Meanwhile,  four  gentle 
strands  of  elastic  keep  Mabvkmi  fitting 
snugly  an  >und  the  legs 

With  Babykini  available  in  a  range 
of  sizes  to  tit  c\  cr\  bain  up  to  55  His, 
we're  happy  to  say  it's  leaving  other 
nappies  behind 


THE  SYMBOL  OF  SERVICE  TO  THE  CHEMIST 
FREEPHONE  0800  282892 


COUNTERCALL  APPOINTED  BY(WIWHM)TO  SERVICE  THE  INDEPENDENT  CHEMIST 


PEAUDOUCE 


IT 


"0 
TJ 


Cannon  Babysafe,  who  could  be  said  to  have  invented  "baby  chic"  in  that  most 
functional  of  areas,  the  baby  feeding  bottle,  with  their  Avert  range,  are  concentrating 
this  year  on  the  Babysafe  range,  which  is  celebrating  its  25th  anniversary.  Out  goes  the 
"nursing  sister"  blue  design  of  the  past  16  years  to  make  way  for  bold  primary  colours 

and  classic  baby  symbols 

Primary  change 


If  Avent  represents  '80s  style, 
Babysafe  is  the  heritage  on  which 
Cannon  have  built  their 
reputation.  Babysafe  started  with 
the  original  smooth-necked  bottle 
which  it  is  claimed  was  the  first 
integrated  feeding  bottle  in  the 
world,  and  has  since  blossomed 
into  a  range  of  over  30  products. 
While  teats,  feeding  spoons, 
soothers,  teething  rings  and 
trainer  cups  are  the  backbone, 
Babysafe  also  includes  food 
grinders,  mixer  jugs,  bathmats, 
pelican  bibs,  powdered  milk 
containers  and  vacuum  flask  bottle 
warmers. 

For  the  new  look,  out  goes  the 
old  blue  and  white  packaging.  The 
new  softly  rounded  easy-to-read 
graphics,  printed  lower  case 
throughout  in  bright  primary 
colours,  create  a  new,  apt,  visual 
style  and,  say  Cannon,  help  to 
identify  the  product  quickly. 

Packaging  is  also  given  a  lift, 
and  helped  away  from  the  now 
rather  austere-looking  old  design, 
by  colourful  balls,  clowns,  teddies, 
balloons  and  cars.  Even  the 
original  Cannon  trademark, 
gonks,  have  been  refreshed  with 
blue  ears,  green  and  yellow  bodies 


Repackage  80-90 per  cent  complete  by  mid-1988 


and  red  noses. 

Cannon's  marketing  director 
Steve  Wooller  explains:  "Our 
previous  designs  have  served  us 
well  for  many  years,  but  today  we 
are  competing  in  a  multicolour 
market.  We  felt  we  were 
beginning  to  lack  on-shelf  impact 
and  look  a  little  dated." 

For  the  new  look,  Cannon 
went  to  an  outside  design  agency. 
'  'We  have  our  own  designers,  but 
we  wanted  fresh  ideas,"  Mr 
Wooller  says.  '  'And  they've  come 
up  with  something  much  less 
clinical,  which  is  simple  and  uses 
classic  childrens'  symbols." 

Cannon  have  chosen  to  get  the 
new  livery  on  all  packs  as  quickly 
as  possible.  "We  are  not  fast 
moving  consumer  pro-  ducts, 
mothers  buy  half  a  dozen 
bottles  and  maybe  20 
teats.  It  would  have 
taken  a  long  time  to 
reach  the  sort  of  im- 
pact we  wanted  had  the 
packaging  been  phased 
in,"  Mr  Wooller  says. 
The  company  have  50 
per  cent  of  their  lines 
repackaged  to  go  on- 
shelf  immediately,  and 
are  hoping  to  have  80  to 
90  per  cent  complete  by 
the  middle  of  the  year. 
Wholesalers  now  have  available 
3z  and  4oz  bottles,  one  piece 
soothers,  teething  rings,  special 
formula  teats  and  the  medicine 
dispenser  sporting  the  new  livery. 

The  new  look  is  part  of  a 
generally  increased  emphasis  by 
Cannon  on  product  display.  More 


packs  will  gradually  appear  with 
tags  for  hanging  display,  and  the 
company  has  invested  heavily  in 
packing  machinery  and  is  moving 
towards  blister  packs  for  lines 
which,  so  far,  have  been  boxed. 

Blister  packing  also  has 
advantages  for  pharmacists,  who 
Steve  Wooller  says  have  not  been 
slow  to  pick  up  on  trends  and  give 
more  room  to  peg  boarding. 
Cannon  have  abandoned  a  shrink 
wrapping  experiment  as  a 
"supermarket  approach,  not 
pharmacy". 

The  new  image  coincides  with 
a  new  emphasis  for  the  company. 
With  the  retail  sales  force 
disbanded,  Cannon  are  now 
concentrating  their  activities  to 
retailers  through  the  wholesale 
network. 

Mr  Wooller  says  the  decision 
to  lose  the  salesforce,  taken  at  a 
time  of  company  reorganisation, 
was  a  difficult  one,  but  it  was 
simply  a  matter  of  the  cost  of 
running  the  five-man  force 
weighed  against  the  value  of  the 
orders  being  taken.  "We  were 
launching  new  products,  we  have 
had  a  very  good  response  from  the 
wholesale  trade  and  they 
themselves  are  now  going  to  be 
putting  more  behind  Cannon 
products."  And,  according  to 
sales  manager  Alan  Smith,  the 
first  month's  figures  under  the 
new  arrangement  "don't  seem  to 
have  slipped" 
The  next  few 
months  will  give 
it  its  first  major 
test. 
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Who's  got 
the  biggest 
helping  of  the 
baby  food 
market? 


Gulp! 


At  the  risk  of  sound- 
ing greedy,  we  have  to 
admit  to  enjoying  a  gen- 
erous 56%  of  the  baby 
food  market.  You  see,  the 
average  chemist  sells 
more  Heinz  every  month 

\independent  retail  and  consumer  audits  - 12  ^ 


than  any  other  Baby 
food* 

Maybe  that's  because 
we  spend  three  times  as 
much  on  advertising.! 
(This  year,  we're  dishing 
out  nearly  £2  million  on 


a  new  TV  and  press 
campaign.) 

Or  perhaps  because 
we're  always  the  first  to 
introduce  new  baby  food 
ideas.  (Our  Fruity  Juice 
Desserts  and  Savourv 


Specials  are  going  down 
a  treat.) 

Whatever  the  reason, 
it  really  does  seem  that 
mother  knows  best. 


Not 
forgetting 
Avert... 


With  the  main  focus  this  year  on 
Babysafe,  Cannon  plan  only  minor 
product  and  pack  modifications  for 
its  trendier  sister  Avent.  Cannon 
will  be  concentrating  on  the  single- 
handed  breast  pump  and  the 
steam  steriliser,  both  launched 
last  year,  in  activity  directed 
towards  consumers,  though  a  new 
cross  promotion  with  Milupa  is 
underway  (see  pl4). 

While  sales  and  distribution  of 
the  breast  pump  are  picking  up 
after  some  early  design  difficulties 
—  the  spring  clip  has  required 
some  modification  —  Mr  Wooller 
says  he  is  disappointed  with  the 
trade  take  up  of  the  steam 
steriliser.  "Our  experience  is  that 
the  independent  is  not  making  the 
most  of  the  steriliser.  Yes,  it's 
probably  one  of  the  most 
expensive  items  he  has  in  his 
shop,  but  where  they  are  on-shelf, 
the  product  benefits  in  terms  of 
simplicity  and  time  saving  mean 
they  are  selling  well. ' ' 


"Designer"  baby  feeding  bottles  —  featuring  animals,  numbers,  the  alphabet — have 
been  a  feature  of  the  US  market  for  a  number  of  years.  And  now,  through  Tommee 
Tippee  and  Pur,  they  are  about  to  make  their  first  appearance  in  the  UK. 

Move  over  Calvin  Klein! 


New  disposable  bibs  from  Lewis  Woolf 


/NAPPY 
WRAPPY 


Nappy  Wrappy  the  \ 
New!  Safety 
Breakthrough 
Eliminates 

Nappy  Pins  and  Nappy 
Pin  Injuries! 

A  simple  non-slip  belt  which 
keeps  baby's  nappy  on. 
No  more  sagging  nappies 
Non-Absorbent.  Safe.  Easy  &  Fast 


Displayed  on  lull 
colour  hanging  point  of 
sale  cards  Proven  high  volume 
sellers  in  Australia  now 
manufactured  under  licence  in  the  UK  by 
Clippa-Safe,  Lanthwaite  Road.  Clifton. 

Nottingham  NG1 1  8LD 
Tel  (0602)21 1899  Fax  (0602)845554 


All  the  activity  among  baby 
feeding  equipment  manufacturers 
would  seem  to  indicate  that 
mothers  (and  fathers)  are 
becoming  more  design  concious 
when  they  are  shopping  for  these 
most  basic  of  items. 

For  years,  Peter  Rabbit  and 
Bunnikins  ruled  the  roost  as  far  as 
china  feeding  plates  are 
concerned,  but  now  the 
manufacturers  of  more  everyday 
items  are  turning  to  design  teams 
for  that  little  extra. 

According  to  Prestige's 
marketing  director  Michael 
Griffiths;  "Since  1980,  the  baby 
products  sector  has  grown  by 
nearly  50  per  cent.  Mothers  are 
having  babies  at  a  later  age  when 
they  have  greater  disposable 
income  and  a  greater  appreciation 
of  good  quality." 

First  on  the  "designer"  trail 
are  Tommee  Tippee  who  are  just 
launching  a  co-ordinated  range  of 
bottles  and  bibs  (above).  The  new 
range  of  two  bottles  and  two  bibs, 
designed  in-house,  features 
illustrations  of  either  ducks  or 
jungle  animals  on  clear 
polycarbonate  bottles  and 
matching  terry  bibs. 

The  pastel  colours  used  in  the 
design  are  reflected  on  the 
packaging,  which  Tommee 
Tippee  says  is  up-market  to 
reinforce  the  design  quality  of  the 
range. 

Tommee  Tippee  marketing 
manager  David  Thomson  expects 
the  range  to  boost  the  bottle  and 
bib  market,  currentiy  estimated  at 
£10mplus.  "Initial  reaction  from 


both  the  trade  and  the  public  has 
been  extremely  favourable. 
Consumers  have  become 
increasingly  design  conscious,  and 
Tommee  Tippee  have  taken  the 
first  steps  in  satisfying  this  need  in 
the  baby  care  market. 

Bottles,  which  come  complete 
with  a  Pur  medium  flow  silicone 
teat  (standard  form),  white  top, 
sealing  disc  and  bottle  cap,  will 
retail  at  £  1 . 59 ,  while  the  bib ,  with 
Velcro  closure  for  easy  fastening, 
is  priced  at  £1.15. 

The  company  says  that  the 
range  will  be  in-store  from  mid- 
March.  Promotional  material  will 
be  available,  and  Jackel  report  that 
substantial  orders  have  been 
placed  by  Savory  &  Moore, 
Unichem,  Vestric,  Underwoods 
and  some  department  stores.  The 
company  is  also  planning  a  test 
market  in  the  growing  grocery 
sector  through  Gateway  and 
Asda. 

While  Cannon  have  announced 
a  revamp  of  Babysafe  and  a 
consolidation  on  Avent  for  1988, 
newcomers  Prestige, 
competitors  to  Avent  in  the  style 
stakes  with  Small  World,  say  that 
sales  are  going  from  strength  to 
strength. 

Innovative  and  unique 
products,  like  the  baby  food 
storage  container  which 
comprises  six  2oz  capacity 
containers  for  babyfoods  and  can 
be  used  in  a  microwave  for 
heating,  or  in  a  fridge  or  freezer 
for  storage,  are  said  to  be  one 
reason  for  increasing  sales. 

For  chemists,  Prestige  have 


26 


SUPPLEMENT  TO  CHEMIST  &  DRUGGIST  12  MARCH  1988 


produced  two  colour  leaflets 
which  include  information  on 
feeding  and  safety  —  the  other  half 
of  the  Small  World  package  —  for 
distribution  at  point  of  sale. 

Maws  too,  have  been  heavily 
involved  with  looks  over  the  past 
year,  with  the  repackaging  of  their 
bottle  feeding  range  into  the  new 
pastel  blue  and  pink  livery.  Ashe 
report  sales  of  feeding  bottles  up 
by  over  a  quarter  and  the 
sterilising  and  feeding  set  volume 
up  by  over  a  third. 

For  1988,  the  company  plans 
to  update  further  parts  of  the 
Maws  range,  with  £500,000  Press 
support  throughout  the  year, 
concentrating  firstly  on  feeding 
and  then  on  the  sterilising  side. 
Space  has  been  booked  in  the 
specialist  baby  Press  and  leading 
women's  interest  magazines. 

In-store,  Maws  plan  a  series  i  il 
on  pack  offers  backed  by  POS 
material.  The  Maws  feeding 
leaflet  and  samples  of  sterilising 
tablets  will  continue  to  be  carried 
in  Bounty  Baby  Bags. 

The  message  from  Lewis 
Woolf  Griptight  in  1988  is 
convenience,  with  labour  saving 
devices  being  a  feature  of  the 
newest  additions  to  the  Nursery 
range.  New  disposable  bibs  are 
designed  to  cut  down  on  washing 
and,  say  Lewis  Woolf,  are 
especially  useful  when  travelling. 

The  bibs,  which  come  in  packs 
of  ten  (around  £1.10)  feature  a 


Prestige 's  novel  Small  World  food  storer 


smiling  blue  Binky  bear  and  bricks 
design  on  a  fresh  white 
background.  They  are  highly 
absorbent,  says  the  company,  and 
have  a  waterproof  backing  and 
adhesive  fastening. 

Lewis  Woolf  have  also  given 
their  250ml  and  125ml  Freeflo 
bottles  a  facelift,  with  teat  covers, 
discs  and  overprinted  scales  a 
clear  mid-blue  to  match  the  rest  of 
the  range.  The  company  has  a 
£250,000  advertising  and  PR 
budget  for  1988. 

One  company  hoping  for 
better  things  in  1988  must  be 
MAPA,  the  German 
manufacturers  of  Nuk  orthodontic 
teats  and  soothers.  After  closing 
down  their  I'K  subsidiary  Baby 
Orthodontic  Products  shortly 
after  the  Nuk  range  was 
completely  rationalised  last 
Summer,  MAPA  say  they  plan 
increased  support  for  Nuk  in 
1988,  including  consumer 
advertising,  in-store  promotional 
activity  and  a  strong  public 
relations  campaign  aimed  at  the 
professional  recommender. 

The  brand  will  continue  to  be 
distributed  by  Countercall  with 
back-up  help  from  the  Nuk 
Advisory  Service,  which  remains. 
Advertising  is  planned  for  the 
mother  and  baby  Press,  and  one 
promotion  already  in  the  pipeline 
will  offer  a  free  night-time  '  'glow 
in  the  dark"  soother  in  return  for 
any  Nuk  proof  of  purchase. 


The 

The 

Tithing 

Doidy 

Biscuit 

Cup 

Britain's  best  selling  teething 

For  babies  or  anyone  who  has 

biscuits  are  available  from  a 

difficultv  in  usiniz;  an  ordinary 

nationwide  network  of 

cup,  here  is  the  answer. 

wholesalers.  They'll  get  them  on 

to  your  shelves  fast,  and  since 

The  DOIDY  CUP  is  unique  and 

our  new  national  advertising 

it  is  available  only  from  your 

campaign  is  just  about  to  start. 

wholesaler  or  direct  from 

NOW  would  be  a  good  time  to 

Bickiepegs  at  £5.20  per  do/en 

order  your  supply. 

excluding  VAT. 

Bickiepegs 

Bickiepegs  Limited,  Unit  5,  Blackburn  Industrial  Hstate.  Blackburn.  Aberdeen  AB5  0TZ. 
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Statistics  from  Nielsen  Marketing  Research  show  that  grocers  outsell  chemists  in  all 
babycare  markets  except  milks,  infant  drinks  and  sterilising  fluids,  and  they  are  growing 

all  sectors  faster. 


Do  you  measure  up? 


For  the  first  time  multiples  and 
independent  chemists  (less  than 
ten  branches)  can  measure  their 
performance  against  the  1987 
average  cash  sales  per  month  data 
in  the  table  on  this  page  (all 
Nielsen  statistics  exclude  Boots). 
The  independent  should  sell  at 
least  £1 1 1 .02  per  month  of  milk  in 
a  market  the  chemist  dominates 
with  a  68  per  cent  share  that  is 
being  eroded  by  23  per  cent 
growth  differential  in  favour  of  the 
grocer. 

And  in  what  Nielsen  describe 
as  a  niche  market  for  pharmacists 
—  sterilising  products  —  chemists 
take  54  per  cent  of  the  market 
with  growth  8  per  cent  up, 
compared  with  grocers  17  per 
cent,  on  average  monthly  sales  of 
£23.09  for  the  multiple  and  £13.62 
for  the  independent. 

Nielsen  split  the  total  wet/dry 
baby  food  market  £250/£130  but 
place  the  grocer,  at  57  per  cent, 
ahead  of  the  pharmacy  where  the 
independent  should  be  selling 
£67.77  per  month  of  wet  product 
and  £38.09  of  dry. 

Chemists      sold  fewer 


disposable  baby  napkins  in  1987  in 
what  remains  their  largest  market 
segment,  more  than  twice  the  size 
of  both  milks  and  foods,  with 
average  sales  of  £471.90  per 
month  in  multiples  and  £196.25  in 
independents.  However,  grocers 
put  on  20  per  cent  growth  and  now 
take  60.7  per  cent  of  overall 


market  in  a  sector  now  less 
buoyant  than  in  the  early  1980s. 
As  the  market  matures  customers 
are  accepting  bigger  pack  sizes, 
Nielsen  say. 

And  in  the  £9m  babywipes 
market  there  has  been  much 
launch  activity  but  grocers  are  still 
outperforming  chemists. 


BABY  MARKETS  BY  RETAIL  SECTOR 
(%  OF  VALUE  SALES  1987) 

I  CHEMISTS  &  DRUGGISTS 


I     I  GROCERS 


45.8 


570 


43  4 


32.0 


AtnHUH      STE BUSING  FUOUS     K*fN  HI  ShS        INRF|*KT  'NF\NT 

SOURCE:  NIELSEN  MARKETING  RESEARCH 


Z 

O  100 


3 


SALES  GROWTH  THROUGH  PHARMACIES  &  DRUGSTORES.  F.  W.  WOOLWORTH  &  GROCERS 
HHM\I<'KM  VALUE 


Market  Performance 
DISPOSABLE  BABY  NAPKINS 


1971     1972     1973     1974     1975     1976     1977     1978     1979     1980     1981     1982     1983     1984     1985  1986 

SOURCE:  NIELSEN  MARKETING  RESEARCH 


28 


BABY  MARKETS  BUSINESS  GROWTH 

26 


■  chemists 
i    1  grocers 


DISPOSABLE  BABY 
BABY  NAPKINS  WIPES 


SOURCE  NIELSEN  MARKETING  RESEARCH 


Value  of  Baby  Business  to  Chemists 
Average  sales  per  store  per  month  (£) 


Disposable  Baby  Napkins 
Baby  Wipes 
Sterilising  Products 
Nappy  Rash  Creams 
Teething  Remedies 
Baby  Bath  Additives 
Infant  Milks 
Infant  Drinks 
Wet  Baby  Foods 
Dry  Baby  Foods 
Cereals 
Rusks 


Multiple  Pharmacies  Independent  Pharmacies 


471.90 
40.43 
23.09 
36.98 
25.28 
15.53 

210.12 
47.71 

130.71 
72.23 
44.39 
22.43 


196.25 
20.04 
13.62 
24.10 
18.03 
6.41 

111.02 
22.00 
67.77 
38.09 
20.98 
11.27 


SOURCE:  NIELSEN  MARKETING  RESEARCH 
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Medised 


oain  relief 


Campaigning  for  Sales 


Brand  New  Advertising 
For  Sales 

NO  MORE  PAIN,  NO  MORE  TEARS  - 
a  simple  but  powerful  message,  linked  to  the 
packaging,  which  will  Increase  demand. 


Medised 

Soothing  pain  relief 

Gently  reduces  temperature; 
relieves  toothache,  headache, 
sore  throat.feverish  colds  &  flu 


Brand  New 
Packaging 
For  Sales 

The  totally  new 
Medised  pack  is 
eye  catching  and 
colourful,  giving 
mothers  of  young 
children  all  the 
information  they 
need  to  buy 
Medised. 


70%  of  All  Mothers 
Will  See  Medised 

Black  &  white,  and  colour  advertisements  will  appear  in 
Woman's  Own,  Family  Circle,  Essentials.  Mother  and  Baby. 
Parents,  Mother,  and  Practical  Parenting. 
No  less  than  60  advertisements  will  stimulate  consumer 
demand.  Consumer  advice  leaflet  also  available. 


Brand  New 
Point  Of  Sale 
Material 

Mobiles,  Display  Cards. 
Window  Stickers  -  all  will  support 
the  increased  awareness  and 
demand,  to  ensure  that 
Medised  moves  fast. 


panph 


Panpharma  Limited 
Hayes  Gate  House  27  Uxbndge  Road  Hayes 
Middlesex  UB4  OJN  Tei.  01-561  8774 


Brand  New 
Incentives  For  You 

Ask  your  Panpharma  Representative 
or  phone  01-561  8774  for  details. 

Medised 

Soothing  pain  relief 

Order  now  and  benefit  from  this 
'Brand  New  Campaign  For  Sales'. 


4fc> 

_  / 
Medised  0 

f 

^0fr  Medised 

Medised 

Medised  P 

Soothing  painrehel  V 

■  Panpharma's  paracetamol  and 
promethazine  liquid  analgesic 
Medised  is  currently  the  subject  of 
a  new  campaign  in  the  women's 
and  mother  and  baby  Press. 

Both  the  advertisements  and 
POS  material  —  A4  shelf  card, 
hanging  mobile  and  window 
sticker  —  which  is  available  for 
pharmacies  feature  the  new  look 
Medised  packaging  and  a  simple 
"childish"  illustration  with  the 
catchline  "No  more  pain,  no  more 
tears". 

The  old  owl  packaging  has 
been  abandoned  following  recent 
consumer  research  in  favour  of  a 
design  featuring  three  children  of 
differing  age  groups,  illustrating 
that  the  product  is  recommended 
for  children  aged  between  three 
months  and  12  years. 

The  on-going  advertising 
campaign  features  magazines  like 
Woman 's  Own,  Family  Circle  and 
Essentials,  in  addition  to  the  three 
specialist  titles  Parents,  Mother  & 
Baby  and  Mother.  The  half  page 
colour  advertisements  will  run 
throughout  the  year. 

The  company  have  also 
produced  a  pamphlet  for 
consumers  "A  guide  to  help  busy 
mothers  cope  with  children's 
ailments  and  occasional 
illnesses." 

■  Leo  Laboratories  sugar-free 
paracetamol  suspension  Junior 
Panaleve  is  half-way  through  its 
eight-advertising  campaign  on 
Yorkshire  television.  The 
30-second  animated  cartoon 
features  little  William  Foster  who 
appears  on  the  packs.  Leo 
promise  a  national  roll-out  if  the 
test  market  in  what  is  the 
product's  strongest  region  is  a 
success. 


■  Cussons  plan  a  "substantial" 
package  of  price  promotions  and 
special  packs  during  1988  to  help 
continue  the  growth  of  their 
toiletries  range.  The  400g  baby 
powder  and  200g  baby  bath  are 
currentiy  carrying  20p  off  coupons 
redeemable  against  any  product  in 
the  range.  Cussons  are  also 
offering  a  free  baby  soap  banded 
onto  the  400g  baby  powder  as  well 
as  special  twin  priced  packs  of 
baby  soap. 


■  Ashtons  Zorbit  say  that  their  range 
of  baby  towels  and  bathrobes  and 
other  babycare  products  are  now 
all  packed  in  standardised  hanging 
bags  with  cream  coloured  insert 
cards  showing  the  redesigned, 
softer-looking  "Zorbit  kids"  logo. 

Current  designs  on  towels  and 
robes  include  sugar  drop,  a 
delicate  design  of  sugar  almond 
coloured  spots  featured  as  a  trim, 
and  Joe  Bear,  a  teddy  in  a  striped 
t-shirt  with  a  balloon. 

■  LRC  say  sales  of  Woodward's 
gripe  water  are  up  25  per  cent  on 
last  year,  and  the  company 
promises  more  closely  targetted 
promotions  like  last  year's  "baby 
on  board"  which  offered  a  free  car 
sticker  and  £2  off  a  Kangol  baby 
seat.  The  company  suggests  that 
for  maximum  consumer  take-up, 
Woodward's  gripe  water  should 
be  dual  sited  within  the  baby 
products  and  medicines  sectors. 

■  Cannon  Babysafe's  new  multi- 
purpose air-filled  rubber  sheet  is 
made  from  100  per  cent  natural 
rubber  in  a  double-sided  sheet  of 
cushioning  bubbles  of  air.  The 
company  says  the  two  foot  by 
three  foot  waterproof  sheet  is  an 
ideal  play  mat  which  doubles  as  a 
cot  sheet  as  well  as  a  cover  for 
furniture  and  carpets.  It  is 
available  in  pink/blue,  pink/ white 
and  blue/white,  individually  boxed 
(£7.99). 

■  Nicholas  Laboratories  new  Junior 
Kwells,  containing  150 
micrograms  hyoscine 
hydrobromide,  will  be  supported 
by  new  point  of  sale  material, 
including  a  compact  counter  unit, 
door  stickers  and  wobblers, 
available  from  representatives 
from  the  end  of  March  in  time  for 
the  peak  travelling  season.  Bonus 
deals  are  also  available. 


■  Network  Management  say  their 
Hawaiian  Tropic  Baby  Faces  and 
Tender  Places  water  resistant 
lotion  (125ml  £4.95),  with  sun 
protection  factor  15,  has  been 
specially  formulated  for  babies  and 
fair  skins.  The  company  says  that 
owing  to  its  high  sunscreen  factor 
and  low  fragrance  content  it  is 
ideal  for  babies,  as  well  as  for 
sensitive,  tender  places  like 
breasts  and  shoulders. 


■  Boehringer  Ingelheim,  makers  of 
Conotrane,  the  medicated  cream 
containing  22  per  cent 
dimethicone,  have  produced  a 
leaflet  for  mothers:  "Nappy  rash 
—  prevention  and  treatment". 
Copies  are  freely  available  from 
the  company. 

■  Pharmax  Healthcare,  makers  of 
Vasogen,  say  that  their  market 
research  has  revealed  that  63  per 
cent  of  mothers  still  find  nappy 
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WATCHING  THE  MOTHER  &  BABY  PRESS 


This  list  of  products  being 
advertised  in  the  mother  and  baby 
Press  is  derived  from  a  survey  of 
the  March  editions  of  Parents, 
Mother,  Mother  &  Baby  and 
Young  Mother. 

Product  Magazines 

Anbesol  1 
Avent  steriliser  1 
Baby  Fresh  wipes 
Baby  Meltus  3 
B-D  digital  thermometer  1 
Calpol  Six  Plus  1 
Cow  &  Gate  babyfood  3 
yoghurts  1 
Dentinox  colic  drops  2 
cradle  cap  shampoo  2 
teething  gel  2 
En-de-Kay  fluoride  drops  1 
Farley's  Breakfast  Timers  1 
Rusks  3 
Healthcrafts  calcium  1 
Heinz  fruit  desserts  1 
yoghurts  1 


Johnsons  baby  powder 

Junior  Panaleve 

Karvol  caps 

Lanacane  cream 

Limmits 

Marmite 

Medised 

Milton  Napisan 

2  sterilising  fluid 
Milupa  Junior 
Minadex 
Nappy  Wrappy 
Nelsons  calendula  ointment 
teething  granules 
Nurse  Harvey's  gripe  water 
OlbasOil 

Peaudouce  Babykini 

Safe  and  Sound  baby  monitor 

Simplicity  night-time  towels 

Ultra  Pampers 

I  Inichem  I  Iltra  nappies 

Weleda  calendula  ointment 

Wyeth  Progress 


In  addition,  Wyeth's  Progress 
"follow-on"  milk  was  associated 
with  a  competition  in  Parents  to 
win  three  £1  ,000  nurseries,  while 
Farley's  provide  a  "Child  on 
board"  car  sticker  in  the  same 
magazine.  A  Robinsons  baby 
foods  weaning  spoon  is 
covermounted  on  the  March  issue 
of  Mother  &  Baby,  while  Tommee 
Tippee  are  associated  with  a 
competition  inside  offering  2U 
prizes  of  tHO-worth  of  toys  and 
£70-worth  of  Tommee  Tippee 
items. 

In  Mother,  Nicholas 
Laboratories  Junior  Paraclear 
have  a  hand  in  a  competition 
offering  50  bikes  as  prizes,  while 
two  E25-\vorth  prizes  of 
Prestige's  Small  World  feeding 
items  are  on  offer  in  a  competition 
in  Young  Mother. 


rash  a  problem.  In  a  survey  of 
nearly  200  mothers,  the  company 
found  that  the  problem  is  no  worse 
in  Summer  than  it  is  in  Winter,  and 
lew  mothers  felt  that  nappy  rash 
was  linked  with  teething. 
Pharmax  say  that  Yasogen  is  the 
only  nappy  rash  cream  with  the 
triple  action  formula  of  silicone, 
zinc  oxide  and  calamine . 
■  Merrell  &  Pardoe  say  they  are 
surprised  at  the  resilience  of  the 
nappy  liner  market,  which  should, 
theoretically,  be  in  decline,  as  all- 
in-ones  increase  their  dominance. 
The  company  believes  that  nappy 
liners  are  now  being  used  inside 
all-in-ones  because  they  make  the 
disposal  of  heavy  soiling  simpler. 
Over  the  past  year  or  so,  the 
problem  of  raw  sewage  in  dustbins 
has  been  raised  by  a  number  of 
local  authorities,  and  it  seems 
conscientious  mothers  have  taken 
the  message  to  heart.  M&P  say 
that  far  from  declining,  sales  of 
both  their  Lullaby  brand  and  own 
label  nappy  liners  are  on  the 
increase. 


be  sample  bags  which,  the 
company  says,  has  the  potential  to 
reach  300,000  expectant  mothers 
at  a  time  when  level  of  interest  and 
awareness  of  baby  products  is 
highest . 

To  encourage  new  users  to 
purchase,  a  25ml  size  (£1 .79)  will 
complement  the  50ml  pack  from 
March  28.  It  is  packed  in  sixes  in  a 
counter  display,  although  Warner- 
Lambert  say  that  if  this  display  is 
not  possible,  both  sizes  should  be 
merchandised  together  alongside 
babycare  products. 

For  pharmacists,  a  counter 
display  unit  containing  25  free 
"Vitamin  guide"  leaflets  is 
available  from  representatives. 
The  leaflet  also  offers  consumers 
the  chance  to  send  for  an  Abidec 
teddy  bear  for  £4.99  against  a 
usual  retail  price  of  £9.95.  The 
bear  conforms  to  BS5665. 
■  Wellcome  say  they  are  continuing 
to  offer  samples  of  Drapolene  to 
more  than  600,000  mothers  a  year 
in  hospitals  within  the  first  few 
days  of  having  their  baby, 


increase  in  promotion  for  1988. 
including  appearances  in  Maternity 
&  Mothercraft  and  Practical 
Parenting  as  well  as  the  other 
specialist  baby  Press  titles. 
■  Calpol  advertising  in  the  mother 
and  women's  Press  over  the 
Winter  is  just  coming  to  an  end. 
Wellcome  estimate  that  75  per 
cent  of  all  mothers  with  children 
aged  between  five  and  ten  will 
have  seen  the  advertisement 
eight    times.     Demand  for 


children's  wall  calendars,  in  a 
promotion  begun  at  the  end  of 
1987,  is  described  by  the  company 
as  "unprecedented". 
■  Seven  Seas'  woi 
campaign  for  their  children's 
vitamins  Minadex  and  Adexolin. 
has  been  given  added  impetus  by 
the  BBC's  "QED"  programme 
which  linked  vitamin  supplements 
with  improved  non-verbal  IQ.  The 
characters  of  the  advertisements. 

continued  overleaf 


British  Made 


BABY  FEEDING 
PRODUCTS 


Best  for  Baby  Care 


■  Warner-Lambert  are  this  year 
promoting  their  seven  vitamin 
supplement  Abidec  direct  to 
consumers  for  the  first  time,  with 
advertising  in  Bounty's  Mother- 
to-be  and  Baby  Book.  In  addition, 
the  '  'Vitamin  guide  for  babies  and 
toddlers"  booklet  is  being 
inserted  into  Bountv  Mother-to- 


together  with  an  advice  card  on 
how  best  to  prevent  and  treat 
nappy  rash. 

■  Bickiepegs  say  the  increas 
their  advertising  over  the  last  six 
months  has  produced  a  large 
increase  in  sales  of  their 
eponymous  teething  biscuit  and 
they  are  planning  a  further 


Supe<  Sofe 

Soother 


Backed  by  over  30  years 
experience  in  the 
manufacture  of  Silicone 
Rubber  'Subacone' 
Teats  —  Rubber  and 
Latex  Teats, 
feeding  bottles, 
feeding  dishes  & 
mugs,  potties, 
bath  mats  and 
children's  safety 
hot  water  bottles. 


WILLIAM  FREEMAN  &  CO  LTD 

Suba-Seal  Works,  Stamcross.  Barnsley.  S  Yorks  S75  6DH 
Tel  0226  284081  Telex  547186 


f<"    9s.-...         Teething  Trome 
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Mighty  Minadex  and  Annie 
Adexolin  are  carried  over  into 
POS  for  the  pharmacy,  and  in  a 
jigsaw  puzzle  being  offered 
through  Practical  Parenting  in 
April. 

&  DODs  Dentinox  range  of  infant 
cradle  cap  shampoo,  colic  drops 
and  teething  gel  are  currently  the 
subject  of  an  advertising  campaign 
in  the  mother  and  baby  Press. 

■  Womb  Music  Ltd  are  using  the 
Bounty  Bag  system  to  distribute 
60,000  leaflets  a  month  to 
mothers  detailing  their  Hushaby 
Baby  cassette  (£4.99).  The 
company  says  that  they  have  also 
distributed  posters  to  maternity 
hospitals,  doctors  surgeries  and 
clinics  throughout  the  UK. 

■  Ashe  are  extending  their  Maws 
sun  care  range  with  the  launch  of  a 
calamine  skin  care  mousse.  The 
mousse  (100ml  aerosol  £2.49) 
which  also  contains  aloe  vera,  is 
said  to  be  non-greasy  and  to  be 
quickly  absorbed,  without  leaving 
the  white  residue  commonly 
associated  with  calamine 
products. 

■  Lewis  Woolf  Griptight  have  added  a 
nipple  cream  to  complement  the 
Nursery  breast  feeding  range. 
The  25g  jar  of  lanolin  free  cream 
retails  at  £0.95. 

■  William  Freeman  hot  water  bottle 
covers  for  next  season  include  a 
quartet  of  cuddly  animals.  The 
Furry  Friends  Covers  include  two 


bears  in  brown/cream  and  light 
brown/blue,  a  grey  and  pink  rabbit 
and  a  black  and  white  panda. 

The  covers  are  made  from  a 
deep  pile  acrylic  material  chosen 
for  the  balance  between 
protection  and  heat  dissemination. 
The  new  animal  shapes  join  a  wide 
range  of  Suba-Seal  hot  water 
bottles  designed  for  children. 

■  Vantage,  who  say  baby  care 
products  account  for  60  per  cent 
of  their  own-label  range,  most  of 
which  is  in  the  new  look  packs,  are 
on-screen  with  the  second  half  of 
their  £lm  advertising  campaign 
featuring  the  Walton  sextuplets. 
The  commercial  will  appear  on  all 
ITV  regions,  TV-am  and  Channel 
Four  in  spots  aimed  at  young 
housewives  with  children. 
Vantage  promise  new  products 
this  Spring. 

■  Richards  &  Appleby  have  expanded 
their  First  Friends  range  of  gifts 
for  babies.  Oval  baby  soaps 
decorated  with  pink  and  blue 
teddy  bear  transfers  which  last  the 
life  of  the  soap  are  packed  in  boxes 
of  six,  and  a  novelty  shaker  talc 
drum  featuring  the  same  design 
has  three  twisting  sleeves  to  keep 
baby  amused.  A  gift  set  is  also 
available. 

Three  bear-shaped  soaps 
boxed,  and  two  teddy  shaped 
containers  —  talc  and  bubble  bath 
—  are  included  in  the  range,  which 
is  completed  by  a  number  of 
machine  washable  nursery  toys. 


Richards  &  Appleby 's  First  Friends 


Not  every  baby  arrives  in  the  world  at  a  strapping  8lbs  ready  to  take  on  all  comers.  In  his  second  article  in  this 
Supplement,  consultant  paediatrician  Dr  J.E.  Meyer  looks  at  the  special  problems  of  premature  and  low  birth  weight 

babies. 

Too  early  and  too  small 


By  agreement,  a  pre-term  baby  is  born  before  37  weeks  gestation. 
However,  neonatal  care,  especially  nursing,  has  improved  so  greatly 
over  the  past  few  years  that  the  real  problems  associated  with 
premature  delivery  are  nowadays  encountered  largely  in  infants 
delivered  before  34  weeks  gestation,  and  mortality  only  rises  seriously 
below  32  weeks.  The  main  work  of  intensive  care  neonatal  units  involves 
the  management  of  babies  from  24  to  30  weeks  gestation  at  birth. 

The  internationally  agreed  definition  of  low  birth  weight  is  less  than 
2,500  grams.  In  considering  prognosis  for  survival,  gestational  age  is 
more  important  than  weight .  However,  babies  of  less  than  1 ,200  grams 
have  a  significant  mortality  and  the  outlook  for  babies  of  less  than  600 
grams  is  still  very  poor. 

The  concept  of  "light  for  dates"  is  important.  A  baby  who  is  below 
the  5th  weight  centile  regardless  of  gestation  has  an  increased  risk  over 
and  above  that  of  any  associated  prematurity.  The  "light  for  dates" 
concept  is  not  a  simple  or  uniform  one .  Two  extremes  are  recognisable . 

"Wasted"  babies'  length  and  head  circumference  (and  hence  brain 
size)  tends  to  normal,  and  their  lightness  is  largely  due  to  an  absence 
of  fat  stores  and  glycogen.  They  have  problems  of  hypoglycaemia  and 
temperature  control,  but  if  they  survive  the  neonatal  period  their  outlook 
is  good.  These  babies  are  said  to  be  the  result  of  placental  failure  in  the 
latter  weeks  of  pregnancy;  they  are  literally  starved  in  utero. 

At  the  other  extreme  are  the  "dwarfed"  babies  with  reduced  length 
and  head  circumference  (so  small  brains),  but  normal  subcutaneous  fat. 
Here  there  has  been  growth  failure  from  much  earlier  in  foetal  life  and 
the  prognosis  for  normal  growth  and  especially  neurological 
development  is  poorer.  Many  "light  for  dates"  babies  fall  somewhere 
between  these  extremes  manifesting  features  of  both  long-  and  short- 
term  growth  failure. 

Premature  separation  of  the  placenta  or  poor  placental  blood  flow 
due  to  hypertension  is  a  cause  of  wasting;  transplacental  infection  early 


in  pregnancy,  eg  rubella,  is  a  typical  cause  of  dwarfing.  Wasted  babies 
are  light  because  of  reduced  cell  size,  dwarfed  babies  because  of  reduced 
cell  number. 

Given  the  complex  and  variable  antecedents  of  premature  delivery 
and  low  birth  weight  it  is  not  surprising  that  these  babies  present  an  often 
bewildering  variety  of  management  problems.  The  following  paragraphs 
contain  a  small  selection  of  such  disorders  chosen  to  show  how  they  can 
only  be  dealt  with  by  a  team  of  special  nurses,  doctors,  pharmacists  and 
laboratory  and  diagnostic  services. 

Most  of  these  babies  have  several  problems  at  once.  The  fact  that 
they  interact  adversely  contributes  to  both  the  fascination  and  difficulties 
of  this  branch  of  medicine. 

Lung  problems 

Aspiration  pneumonia  The  cough  and  swallowing  reflexes  of  pre-term  babies 
are  poorly  developed  and  they  vomit  easily.  This  readily  leads  to  the 
inhalation  of  foreign  material,  both  gastric  contents,  food,  mucus,  blood 
during  delivery  and,  most  importantly,  meconium. 

The  baby  with  placental  failure  is  at  risk  of  asphyxia.  The  advent  of 
labour  exacerbates  the  poor  oxygen  supply  to  the  foetus  and  it  passes 
meconium  (foetal  stool  —  very  irritant  and  full  of  protein-digesting 
enzymes)  before  delivery.  As  the  baby  is  delivered  in  a  pool  of 
meconium-stained  amniotic  fluid  it  gasps  vigorously  and  inhales  the  toxic 
liquid  producing  a  severe  chemical  pneumonia. 

Rigorous  bronchial  lavage  at  the  moment  of  birth,  prophylactic 
antibiotics  and  ventilating  support,  as  needed,  is  the  treatment.  We  lose 
approximately  one  baby  every  two  years  from  meconium  aspiration 
pneumonia  —  ie  1  in  6,000  births. 

Respiratory  distress  syndrome  At  the  delivery,  with  the  first  breath,  almost 
all  of  the  water  that  fills  the  lungs  in  utero  is  replaced  by  air.  After  a  few 
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HERE'S  A  STORY 
MUMS  WILL 
BE  GLAD  TO 
HEAR! 


PURE 
BABY  JUICE  ^ 

SPECIALLY  BLENDED  FOR  BABIES  AND  TODDLERS 

Apple  &  Orange 
Juice 


Apple  & 
<currant  Juice 


/^)  just  ADD 


GLUTEN 


FREE 


So  many  Mums  feel  un- 
sure   of   themselves  when 
the   all-important  weaning 
time  arrives. 

So  often,  they  come  to  you 
for  help.  When  they  do,  tell 
them  about  Robinsons. 

You  can  be  confident  you 
are  giving  sound  advice  because 
Robinsons  have  an  enviable  repu- 
tation for  quality  and  experience  in 
infant  nutrition. 
Mums  will  be  pleased  that  Robinsons  total 
range  makes  the  problems  of  Baby's  diet  so  very 
much  simpler. 

ROBINSONS  BABY  FOODS  •  Provide  a 
complete,  tasty  menu  of  breakfasts,  tea-time  treats, 
dinners  and  desserts  right  through  the  weaning 
period  •  Each  individual  menu  is  nutritionally 
balanced  and  free  from  artificial  flavours,  colours  or 
preservatives-  Mumscan  mix  as  much  as  Baby  needs 
and  safely  save  the  rest. 

ROBINSONS  BABY  JUICES  •  With  all  the  fruit, 
the  varieties  have  been  specially  chosen  for  low 
acidity  to  prevent  tummy  upsets  •  No  artificial 
ingredients  or  added  sugar.  Rich  in  Vitamin 
C  ■  Ready  to  drink  and  give  almost  twice 
as  much  as  ordinary  glass  bottles. 

ROBINSONS  O BERRY   •  Concen- 
trated Baby  Juice...  just  right  for  big  or  little 
drinks  •  Unique  Grape  and  Berry  varieties, 
totally  free  from  added  sugar. 


jLU  I  tiN  rrvtt 


NO  ADDED  SALT 


NO  ADDED  SUGAR 


MILK  FREE 


That's  the  story  you  can  tell 
your  customers;  and  be  confident 
they'll  buy  Robinsons  happily 
ever  after! 

"And  I'll  be  telling 
mums    on    TV   and  in 
specialist    Mum  and 
Baby  Press!" 


\ 


via  i  hi  mi  n  '• 

Blackcurrant  &Bla££  ^  C 


MUMS  NEED 
TO  KNOW  ABOUT  BABY  FOOD 
AND  BABY  JUICES! 


breaths,  the  only  water  left  in  the  lungs  is  a  very  thin  layer  lining  the  air 
sacs  (alveoli).  The  surface  tension  of  this  layer  would  be  powerful 
enough  to  pull  the  walls  of  the  alveoli  together  and  collapse  them  when 
the  chest  wall  relaxes  during  expiration  were  it  not  for  a  surface  tension- 
lowering  surfactant. 

This  is  severely  deficient  in  pre-term  babies.  The  stores  of 
surfactant  in  the  alveolar  cells  are  rapidly  depleted,  the  alveoli  collapse 
sequentially;  neighbouring  ones  over-inflate  to  fill  the  space  (and  may 
rupture)  and  the  lungs  become  stiffer  and  breathing  more  difficult.  A 
complex  series  of  secondary  effects  then  leads  to  a  vicious  downward 
spiral  from  normality  of  oxygenation,  carbon  dioxide  elimination,  pH 
control,  electrolyte  balance,  cardiac  function  and  so  on. 

Currently  we  manage  these  babies  by  artificial  ventilation  for  as  long 
as  it  takes  the  lungs  to  mature  and  produce  sufficient  surfactant. 
Further,  one  must  deal  with  all  secondary  pathological  processes  that 
follow.  Of  3,000  deliveries  in  the  past  year  two  babies  have  been 
ventilated  for  more  than  one  month. 

An  exciting  new  development  is  artificial  surfactant.  Controlled  trials 
have  shown  a  beneficial  effect  if  the  substance  is  inhaled  in  the  first 
minutes  of  life  in  those  babies  likely  to  develop  respiratory  distress 
syndrome. 


Problems  of  infection 


For  many  reasons,  pre-term  babies  are  susceptible  to  sepsis.  Their 
immune  globulin  concentrations  are  very  low  and  rise  poorly  in  response 
to  challenge.  Neutrophil  white  cell  function  is  considerably  impaired  and 
several  factors  in  the  complement  system  are  deficient.  Entry  of  micro- 
organisms is  facilitated  by  the  thin  fragile  skin,  the  wet  umbilical  stump, 
the  almost  invariable  presence  of  intravenous  and  intra-arterial  cannulae, 
and  long-term  ventilation  via  an  endotracheal  tube. 

Streptococci  from  the  mother's  birth  canal  are  the  first  threat. 
Subsequently  Staphylococci  and  E.  coli  from  doctors  and  nurses  are 
common  invaders.  Bacteria  that  are  normally  non-pathogenic  can  cause 
disease  in  these  relatively  immune-comprised  babies.  Staph,  albus  from 
the  skin  and  Pneumocystis  carinii  (as  in  AIDS)  are  not  uncommon. 

Because  of  this  extreme  vulnerability  to  infection,  premature  babies 
are  given  frequent  courses  of  antibiotics,  often  before  culture  results 
are  available .  The  combination  of  penicillin  plus  an  aminoglycoside  like 
tobramycin  is  a  favourite  broad  spectrum  approach,  provided  serum 
aminoglycoside  levels  can  be  monitored.  The  newer  cephalosporins  like 
cefotaxime  have  proved  very  effective. 

On  trial  at  present  is  the  giving  of  human  pooled  immune  globulin  to 
produce  a  period  of  passive  immunity  as  a  prophylactic  measure. 

Prevention  is  always  the  first  measure  and  in  the  past  baby  units 
went  to  great  lengths  to  enclose  everyone,  including  parents,  and  to 
scrub  and  gown  all  workers.  But  there  has  been  no  increase  in  infection 
since  hats,  gowns,  gloves  and  boots  were  replaced  by  shirt  sleeves,  well 
washed  hands  and  a  clean  environment. 

We  give  parents  unrestricted  access  to  the  baby  and  allow  visiting 
by  siblings,  friends  and  relatives  as  appropriate. 


Neurological  problems 

Asphyxia/hypoxia  The  main  thrust  of  the  care  of  the  sick  newborn  is,  of 
course,  to  keep  the  baby  well  enough  to  be  able  to  supply  the  brain  with 
oxygen.  Lung  disease,  airway  obstruction,  cardiac  failure,  anaemia  and 
low  blood  pressure  alone  or  in  combination  can  produce  cerebral 
hypoxia. 

This  can  be  guessed  at  by  the  presence  of  abnormal  movements, 
changes  in  tone  and  convulsions.  If  there  is  symptomatic  asphyxia  the 
outlook  must  be  guarded.  It  is  always  accompanied  by  some  swelling  of 
the  brain  which  reduces  cerebral  flow  and  aggravates  the  hypoxia  —  a 
vicious  circle. 

Unfortunately,  there  may  be  no  cerebral  symptoms  and  the  effects 
of  a  period  of  low  blood  oxygen  on  the  brain  may  not  become  apparent 
for  weeks,  months  or  years,  when  it  is  manifested  by  neurological 
deficit;  cerebral  palsy,  epilepsy,  mental  handicap,  learning  problems. 

Treatment  consists  of  maximising  the  oxygen  supply  by  avoiding 
anaemia,  hypotension  and  poor  lung  function.  Cerebral  perfusion  can  be 
improved  by  raising  the  blood  pressure  artificially  with  dopamine  and 
reducing  cerebral  oedema  by  infusing  mannitol  and  using  diuretics. 
Oxygen  demand  by  the  brain  appears  to  be  lessened  by  giving 
barbiturates. 

intraventricular  haemorrhage  One  of  the  commonest  causes  of  death  in  very 
low  birth  weight  babies  is  bleeding  from  the  immature  fine  network  of 
blood  vessels  lining  the  cavities  of  the  brain.  This  bleeding  is  not 
traumatic.  The  cause  is  not  fully  understood;  nor  is  it  completely 
preventable.  Babies  who  survive  significant  haemorrhage  often  show 
varying  degrees  of  neurological  handicap,  including  cerebral  palsy. 

Over  the  past  few  years,  ethamsylate,  which-has  an  important  anti- 
haemorrhagic  effect  in  small  blood  vessels,  has  been  used.  It  is  certainly 
important  in  reducing  the  severity,  if  not  the  incidence,  of  these  bleeds. 


Inside  a  special  care  baby  unit 


Massive  pneumothorax  following  meconium  aspiration  —  note  the 
huge  volume  of  air  that  has  leaked  out  of  the  lung  on  the  right 


Other  problems 

The  list  of  complications  of  being  born  too  soon  and  too  small  is  very 
long.  A  few  other  examples  may  be  briefly  mentioned. 

The  gut  is  often  incapable  of  assimilating  sufficient  food.  Sucking  is  ) 
very  badly  impaired  and  tube  feeding  is  invariably  necessary. 
Intravenous  alimentation  is  complex,  hazardous  and  difficult  technically 
but  is  needed  frequently  if  these  babies  are  to  survive.  To  this  end,  the  j 
pharmaceutical  industry  continue  to  provide  ever  safer  and  more  I 
physiological  feeding  fluids  and  additives. 

Immature  renal  function  requires  careful  monitoring  of  fluid  and 
electrolyte  balance. 

Impaired  marrow  function  and  rapid  turnover  of  red  cells  requires 
additional  iron,  vitamins  and  often  blood  tranfusions. 

Defective  liver  function  demands  frequent  monitoring  of  clotting  | 
factors,  the  management  of  impaired  bilirubin  excretion  to  avoid  l 
neonatal  jaundice,  and  intravenous  albumin  supplements. 

The  large  surface  area  to  volume  ratio  and  poor  subcutaneous  fat  I 
stores  combined  with  an  inability  to  shiver,  makes  these  babies  very  J 
vulnerable  to  cold,  hence  the  warm  intensive  care  wards,  and  double- 1 
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Figure  1:  A  few  of  the  problems  of  prematurity  and  low 
birth  weight 


Bones  —  Rickets 


I 





Above,  infection  of  the  neonatal  breast  —  a  local  invasion  by 
Staphylococci.  Right,  aspiration  pneumonia  —  note  coarse  widespread 
mottling  of  lung  fields 

walled  incubators  now  in  use. 

Lastly  it  is  very  important  to  remember  the  stress  placed  on  the 
parent-child  relationship  by  the  separation  and  anxiety  that  intensive 
care  produces.  It  is  vital  that  close  contact  between  parents  and  baby, 
both  physical  and  emotional,  is  maintained. 

Parents  should  be  fully  involved  and  informed  from  the  beginning. 
Even  if  the  baby  is  not  going  to  tolerate  feeds  for  some  time  it  is  good 
for  the  mother  to  express  breast  milk  to  be  frozen  for  later  use.  Close 
liaison  between  staff  and  parents  is  maintained  throughout  the  long  and 
often  difficult  early  days. 

It's  an  exhausting  but  often  very  rewarding  branch  of  paediatrics. 

Figure  2.  "Light  for  dates" 
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An  850g 
premature  baby 
vulnerable  to 
cold 
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Now  the  safest  way  to  sterilise 
is  also  the  simplest. 


! 


Place  rinsed  bottles  and  teats  (any  size,  any 
make)  in  carrier  and  load  into  Steriliser. 


3 


Replace  Steriliser  lid,  plug  in  and  pre^ 
operation  button  to  start. 


Pour  3()ml  of  water  into  Steriliser's 
evaporating  dish  using  measure  provided. 


Six  minutes  later  Steriliser  switches  itself  off 
leaving  sterile  bottles  and  teats  ready  for  use. 


Sterilising  babies'  bottles  and  teats 
has  always  been  a  rather  hit  and  miss 
affair. 

There's  boiling.  Fine  if  it's  done 
for  long  enough  and  if  there  are  no  air 
bubbles  trapped  in  the  bottles. 

There's  the  cold  method.  It  works 
it  the  concentration  is  right,  but  recent 
worries  about  the  effect  of  sterilisation 
chemical  residues  means  that  rinsing  is 
now  widely  recommended.  This  could 
result  in  a  non-sterile  bottle. 

SAFETY  FOR  MOTHER  AND  BABY. 

Now  there's  the  Avent  Steriliser,  a 
steriliser  which  uses  a  totally  different 
technique  -  steam  sterilisation. 

Steam  sterilisation  is  the  most 
efficient  way  of  destroying  the  harmful 
bacteria  which  can  cause  Gastro-Ententis 
and,  amongst  other  things,  Thrush. 

For  years  it  has  been  the  method 
chosen  by  hospitals  and  now  Avent  have 
developed  it  tor  the  home. 

Tried,  tested  and  fully  approved  by 
professionals  in  baby  care,  the  Avent 
Steriliser  is  safe,  easy  to  use  (as  you  can 
see)  and  very  fast.  Up  to  four  bottles  and 
teats  can  be  sterilised  in  just  six  minutes. 

INCREASED  PROFITS  FOR  YOU. 

The  Avent  Steriliser,  retailing  at 
^,26.05  (excl  VAT),  has  already  created 
a  great  deal  of  interest  amongst  mothers 
and  is  rapidly  becoming  a  major  selling 
item. 

With  a  trade  margin  in  excess  of 
/,5.()()  on  each  sale,  that  can  only  mean 
increased  profits  for  you. 

We're  putting  a  lot  of  resources 
behind  it  with  full  colour  informative 
advertising  in  baby  care  magazines  and 
annuals,  plus  merchandising  support  and 
product  demonstrations. 

Don't  be  left  out  with  the  old 
methods  on  your  shelves.  Stock  up  with 
the  safest  and  simplest  steriliser  on  the 
market.  From  Avent. 
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PURELY    FOR  BABIES 

MADE  IN  ENGLAND. 

CANNON  BABYSAFE  LTD  IOWEK  ROAD,  GLEMSFORD, 
SUFFOLK  CO107QS.  TEL  (117X7)  280191.  FAX:  II7K7  2H2IIHH 


